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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui implementasi perencanaan komunikasi 

internal dan keterkaitan media internal terkait employee awareness mengenai 

product knowledge dan dilatarbelakangi oleh sebuah fenomena permasalahan 

yang di alami oleh PT. Asuransi Jiwa Kresna pada divisi policy owner service 

mengenai perubahan polis nasabah dalam pemahaman, pengetahuan dan 

keterampilan mengolah informasi. Konsep yang digunakan dalam penelitian ini, 

yaitu Public Relations, komunikasi internal, tujuan komunikasi internal, media 

komunikasi internal, perencanaan Public Relations, employee awareness, dan 

polis. Penelitian ini menggunakan metode deskriptif kualitatif dengan teknik 

pengumpulan data wawancara dan studi kepustakaan serta dikuatkan dengan 

triangulasi sumber. Hasil penelitian menunjukkan bahwa implementasi 

perencanaan komunikasi internal dalam membentuk employee awareness pada 

perubahan polis nasabah PT. Asuransi Jiwa Kresna belum optimal sehingga 

memberikan program pelatihan dan penggunaan media internal guna mendukung 

employee awareness. Maka, program yang sudah ada dapat dijalankan secara 

berkala dengan mempertimbangkan setiap masukan, tetap memberikan pelatihan 

mengenai pemahaman produk, dan memberikan suatu inovasi program, serta 

meningkatkan kualitas Manajer terkait product knowledge perusahaan sehingga 

dapat menghasilkan mutu kinerja karyawan yang bagus agar employee 

awareness mengalami perubahan yang efektif.  

 

 

Kata kunci: komunikasi internal, public relations, employee awareness, PT. 

Asuransi Jiwa Kresna 
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ABSTRACT 

This study aims to determine the implementation of internal communication 

planning and the relationship between internal media related to employee 

awareness regarding product knowledge. The background of a problem 

phenomenon experienced by PT. Kresna Life Insurance in the policy owner 

service division regarding customer policy changes in understanding, knowledge 

and information processing skills. The concepts in this research are Public 

Relations, internal communication, internal communication purposes, internal 

communication media, Public Relations planning, employee awareness, and 

policies. This study used a qualitative descriptive method with interview data 

collection techniques, literature study and strengthened by source triangulation. 

The results showed that the implementation of internal communication planning 

in forming employee awareness on changes in customer policies of PT. Kresna 

Life Insurance is not yet optimal, so it provides training programs and uses 

internal media to support employee awareness. Thus, existing programs can be 

run periodically by considering every input, continue to provide training on 

product understanding, and provide an innovative program, as well as improve 

the quality of managers related to company product knowledge so that they can 

produce good quality employee performance. So, employee awareness 

experiences changes are effective. 

 

 

 

 

Keywords: internal communication, public relations, employee awareness, PT. 
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