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ANALISIS IMPLEMENTASI CYBER PR MELALUI MEDIA SOSIAL
INSTAGRAM @officialtrans7 PADA PUBLIKASI EVENT 18™
TRANSMEDIA ANNIVERSARY BOOM 18 & MIRACLE 18

Kintan Irazka

ABSTRAK

Perkembangan dan kemajuan teknologi di era digital ini membuat adanya
pergeseran dan persaingan media yang Kini beralih menggunakan jaringan internet
khususnya media sosial. Media sosial kini berperan penting bagi perusahaan
dalam melakukan publikasinya. Untuk memenuhi kebutuhan informasi audience
nya di era digital ini, maka Trans7 melakukan implementasi Cyber PR pada
publikasi special event 18" Transmedia Anniversary Boom 18 & Miracle 18
melalui media sosial Instagram nya. Tujuan penelitian ini adalah untuk
menganalisis publikasi pre-event, during event, dan post event 18" Transmedia
Anniversary Boom 18 & Miracle 18 pada media sosial Instagram @officialtrans?.
Analisis penelitian ini menggunakan model PR oleh Solis & Breakenridge, Fitur-
fitur Instagram oleh Bambang Atmoko, Pre Event oleh Joe GoldBlatt, During
Event oleh McCarthy, dan Post Event oleh Allen et al. Metode yang digunakan
adalah penelitian kualitatif dengan menggunakan wawancara semi terstruktur
untuk pengumpulan data. Hasil penelitian ini menunjukkan bahwa publikasi event
18™ Transmedia Anniversary cukup berhasil dan efektif dengan mendapatkan
banyak respon positif dari followers dan engagement rates yang diraih disetiap
postingan publikasinya dengan konten-konten publikasi menarik dan interaktif
yang menarik perhatian followers. Fitur-fitur Instagram vyang tersedia
dimanfaatkan dengan maksimal dan sesuai dengan komponen fitur-fitur Instagram
menurut Bambang Atmoko (2012).

Kata kunci : Cyber Public Relations, Publikasi, Special Event, Media Sosial
Instagram
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ANALYSIS OF CYBER PR IMPLEMENTATION THROUGH SOCIAL
MEDIA INSTAGRAM @officialtrans7 ON PUBLICATION OF EVENT 18TH
TRANSMEDIA ANNIVERSARY BOOM 18 & MIRACLE 18

Kintan Irazka

ABSTRACT

The development and advancement of technology in the digital era has led to a
shift and competition for media that is now shifting to using the internet,
especially social media. Social media is now an important role for the company in
doing publication. To meet the needs of audience information in this digital age,
Trans7 implements Cyber PR at the publication of the special event 18th
Transmedia Anniversary Boom 18 & Miracle 18 through social media Instagram.
The purpose of this research is to analyze the publication of pre-event, during
event, and post event 18th Transmedia Anniversary Boom 18 & Miracle 18 on
social media Instagram @officialtrans?7. The analysis of the study used PR models
by Solis & Breakenridge, Instagram Features by Bambang Atmoko, Pre Event by
Joe GoldBlatt, During Event by McCarthy, and Post Event by Allen et al. The
method used is qualitative research using semi-structured interviews for data
collection. The results of this study show that the publication of the 18th
Transmedia Anniversary event is quite successful and effective by getting a lot of
positive responses from followers and engagement rates achieved in each
publication post with interesting and interactive publication content that attracts
the attention of followers. The available Instagram features are utilized to the
maximum and in accordance with the components of Instagram features
according to Bambang Atmoko (2012).

Keywords: Cyber Public Relations, Publication, Special event, Social Media
Instagram

viii



DAFTAR ISI

HALAMAN PERNYATAAN ORISINALITAS ... i
HALAMAN PENGESAHAN ...ttt i
UNGKAPAN TERIMAKASIH ... ii
HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI ..........ccocviieenee vi
ABSTRAK L. vii
ABSTRACT e viii
B A B | e 1
PENDAHULUAN ...ttt a e 1
1.1 Latar Belakang Masalah ..o 1
1.2 RUMUSAN MaSAIAN ........ooiiiiiiiiie e 8
1.3 TUJUAN PENEITIAN ...eeiiiiie ettt e e e e snee e 9
1.4 Manfaat Penelitian ............ccoooviiiiiiiiici s 10
1.4.1 Manfaat TEOIILIS ......ccveiuieiiieiiie e 10
1.4.2 Manfaat Praktis..........c.coooiiiiiiiiiccece e 10
BAB I 11
KERANGKA PEMIKIRAN ... 11
2.1 Tinjauan Pustaka Terkait Penelitian Sebelumnya.............ccccccoovvevieeiinnnne, 11
Tabel 2.1 Penelitian Sebelumnya ...........cccceeiiiiiiiii e 14
2.2 Tinjauan Pustaka Terkait dengan Kerangka Pemikiran................cccccceveene. 19
2.2.1 PUDIIC REIALIONS. ... 19
2.2.2 Cyber Public Relations ............cocuveiiiiee e 21
2.2.2.1 Peran Cyber Public Relations.............cccocveeviveiiiee e, 22
2.2.2.2 Model Public Relations ...........cccoeviiiiiieiieieicce e 23
2.2.3 SPECIAl EVENL.....oviiiiiiicce et 25
2.2.3.1 Tujuan Special EVENL.........cccviiiiiiiiie e 25



Universitas Bakrie

2.2.3.2 Elemen Special EVENT.........cccoiiiiiiiiiiee e 26
2.2.3.3 Perencanaan Event (Pre-Event) ........ccccooveiiiie e 28
2.2.3.4 Pelaksanaan Event (During EVENL).........ccccovvviiieiiiiiiiiie e 29
2.2.3.5 Evaluasi (POSt EVENL) ......ueiiiiiiiiiiieiieesie e 33
2.2 4 PUDIKASI ..ot 34
2.2.4.1 Media PUDIKASI........cccviiiieiiieciic e 35
2.2.4.2 Kegiatan Publikasi Public Relations.............cccoooeiiiniiiiiiicins 35
2.2.5 MEAIA BAIU......ooiiiiiieiiiesie e 37
2.2.6 Instagram sebagai Media Sosial ............cccceiiiiiiiiii s 39
2.3 Kerangka PemIKITAN........cccuiiiiiiii e 41
BAB T 44
METODOLOGI PENELITIAN ...ooiiiii e 44
3.1 Metode Penelitian .......cccuooiiiiiieiii e 44
3.2 Objek Penelitian dan Subjek Penelitian ...........c.cccoiieiiiiiniie e, 45
3.2.1 Objek PENEIItIAN ....ccuvveeiiiie e 45
3.3 Sumber Data dan Teknik Pengumpulan Data............ccccccoveeviineeniineesiinnenne, 46
3.3.1 SumMDEr Data PrIME .......c.oiviiieiiieieie e 46
3.3.2 Sumber Data SEKUNGET .........ccveiiiiiiiiiieeieesee e 46
3.3.3 Teknik Pengumpulan Data............cccccveeiiieeiiiee e 46
3.4 Definisi Konseptual dan Operasional KONSep.........ccccvevvveeviiieeviieeeiiieene, 49
3.4.1 Definisi KONSEPLUAL .........vviiiieeiiiie e 49
3.5 Teknik ANaliSiS Data.........cccuerieriiiiiiieiieiieiie e 56
3.6 Teknik Pengujian Keabsahan Data ............ccccceeevveeiiiie i 57
3.7 Keterbatasan Penelitian ............cccovveiieiieiieiiicse e 59
BAB IV e 60
HASIL PENELITIAN & PEMBAHASAN .......oooiiiiiiiie e 60
4.1 Gambaran Umum Objek Penelitian ..............cccoeeiiiviiiiii e 60



Universitas Bakrie

AL L PIOFIl TIANST ..o 60
4.1.2 ViSi dan MISE TTaNST ..c.vveiiiiiiiiieiie it 62
4.1.3 1000 TTANST ..eeiiiiieiiiie ettt 62
4.2 SUDJEK PENEIITIAN. ..ot 64
4.2.1 SUbjek TrianguUIALOr .........coviiiiiiie s 67
4.3 HaSil PENEIITIAN ......ooiiiiiii i 67

4.3.1 Pelaksanaan Special Event 18" Transmedia Anniversary Boom 18 &
IMIIFACIE L8 ...t 67

4.3.2  Implementasi Cyber PR.........ccoo i 71
4.3.4 Pemanfaatan Fitur-Fitur Media Sosial Instagram  @officialtrans776

4.3.5 Publikasi Pre-Event 18" Transmedia Anniversary Boom 18
&Miracle 18 di Media Sosial Instagram @officialtrans7...........ccccccevivienennnn 83

4.3.6  Publikasi During Event 18" Transmedia Anniversary Boom 18 &
Miracle 18 di Media Sosial Instagram @officialtrans7..............ccccceevvveenen. 93

4.3.7 Publikasi Post Event 18th Transmedia Anniversary Boom 18 &
Miracle 18 di Media Sosial Instagram @officialtrans7..........c....cccccevvvrnnne. 100

4.4 PeMBDANASAN ... 109

4.4.1  Implementasi Model PR pada Publikasi Event 18"  Transmedia
Anniversary Boom 18 & Miracle 18..........cccccocvveeiiie i 109

4.4.2  Fitur-Fitur Pada Media Sosial Instagram @officialtrans7 ............. 113

4.4.3 Publikasi Pre Event 18" Transmedia Anniversary Boom 18 &
Miracle 18 pada Instagram @officialtrans7 .............cccccovvveiiine e, 119

4.4.4 Publikasi During Event 18" Transmedia Anniversary Boom 18 &
Miracle 18 pada Instagram @officialtrans7 .............cccccovvveiiiee e, 121

445 Publikasi Post Event 18" Transmedia Anniversary Boom 18 &

VIITACIE L8 .. et 122
B A B Vs 126
KESIMPULAN & SARAN ... enes 126

Xi



Universitas Bakrie

5.1, KESIMPUIAN ... 126
0.2 SAFAN it 128
5.2.1 Saran AKaEMIS. .......oeiiiiiieiiieiet et 128
5.2.2 SAran PrakuiS.........ooiiiiiiiiie ittt 128
DAFTAR PUSTAKA ettt 130
LAMPIRAN L. a e e e e 133

Xii



Universitas Bakrie

DAFTAR GAMBAR & TABEL

Gambar 1.1 Logo TranSMEAIA . .......ccuveeureiiieiiieieesiie st siee st e e stee e neee s 3
Gambar 1.2 1 LOGO TTANST ...ooueeiiiieiiiieiie sttt ettt 3
Gambar 1.3 : Program di TIaNST7 ........cooeeiuieiiiiiie it 4
Gambar 1.4 : Akun Instagram Official Trans7.........ccccooveiiiiiieniieieee e 5
Gambar 1.5 : Official Poster 18" Transmedia ANNIVErsary...............ccccocoveuennnn 6
Gambar 2.1 Kerangka PEMIKIFaN .........ccoiiuiiiiiiiieiieenee e 44
Gambar 4.1 1 LOGO TV 7 .ottt 63
Gambar 4.2 1 LOGO TTANST ...oovieiiieeieeiiie sttt 64
Gambar 4.3 : Logo Trans7 sejak tahun 2013-SeKarang ..........cccoovevveevvveenvnennne 64
Gambar 4.4 Piala Andini (Marketing Public Relations Trans7) .........cc.ccccuee..... 65

Gambar 4.5 Zasqia Putri Damayanti (Public Relations Social Media Officer
THANST) ettt ettt et e e e e et e et e e et et e et e e ettt e et e e e anaa e e nnaeeeanraaean 65

Gambar 4.6 Cygni Sina Centauri (Digital Headquarter Trans7).........cc.ccccve..... 66

Gambar 4.7 Risya Ayu Nirvana (Audience Event & Followers Instagram Trans7)

........................................................................................................................ 66
Gambar 4.8 Rangga Wisesa (Triangulator)...........ccccccveeiieeiiiec e, 67
Gambar 4.10 Feeds Insta gram Trans7 pada Publikasi 18" Transmedia
ANNIVEISAIY ...t 79
Gambar 4.12 Konten Terkait Guest Star 18" Transmedia Anniversary............. 81
Gambar 4.13 Konten Terkait Aktivasi Kuis 18" Transmedia Anniversary........ 81
Gambar 4.15 Insight Karakteristik Instagram Trans7............ccccovvvveeviieeevnneenne, 82
Gambar 4.16 Interaksi antara Instagram Trans7 Saat Menjawab Komentar
FOIIOWETS ...t 78

xiii



Universitas Bakrie

Gambar 4.17 Konten Interaktif pada fiturs Instagram Question Box pada

INSEAGIAM STOMY.....ciiiiiiiiic e 79
Gambar 4.18 Konten Countdown saat Pre-Event pada Feeds Instagram Trans7 85
Gambar 4.19 Konten Interaktif saat Pre-Event pada Feeds Instagram Trans7 ... 86

Gambar 4.20 Konten Video Teaser saat Pre-Event pada Feeds Instagram Trans7

Gambar 4.22 Konten Video Teaser Greetings Pre-Event pada Feeds Instagram
LI L0 T TP U PP TPPPPPPPPPRPPP 87

Gambar 4.23 Fun Fact Pre-Event pada Feeds Instagram Trans7 .............c.c.c..... 87

Gambar 4.24 Konten Pengumuman Hak Siar Pre-Event pada Feeds Instagram
LI L0 T OO PR PP PP PPPPPPPPPRPPP 87

Gambar 4.25 Konten Foto Performer saat During Event pada Feeds Instagram

Gambar 4.26 Konten Informasi Mekanisme Tiket saat During Event pada Feeds

INSTAGIAM TTANST ..eeeeiiieeiiiiiee et e e a e e e e e s nnerenes 95

Gambar 4.27 Konten Instagram Story Ambience Antrian saat During Event pada

Feeds INstagram TranS7.........ooviuiiriie e 95

Gambar 4.28 Konten Video Teaser Greetings During Event pada Feeds Instagram
NS et 96

Gambar 4.29 Konten Video Teaser During Event pada Feeds Instagram Trans796

Gambar 4.30 Konten Booth Sponsor During Event pada Feeds Instagram Trans7

Gambar 4.32 Konten Kuis Give Away Tiket During Event pada Feeds Instagram
TTANST ettt e e e as 97

Xiv



Universitas Bakrie

Gambar 4.33 Konten IG TV Performers Post Event pada Feeds Instagram Trans7

...................................................................................................................... 101
Tabel 3.1 INFOMMAN ..ooeiiie e 49
Tabel 3.2 Operasional KONSEP ........coiiiiiiiiiieiie e 52

XV



