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STRATEGI PERSONAL BRANDING DAN BRAND SURVIVAL 
FOTOGRAFER INDEPENDEN (STUDI KASUS PADA SATRIA KHINDI 

PRASETYO) 
 

Riyo Dwityo Tomo 
 

ABSTRAK 
 

Banyaknya penawaran produk atau jasa yang sejenis menuntut orang untuk lebih 
kreatif dalam membuat produk atau jasa. Dalam fotografi, fotografer memiliki dua 
jalur yaitu bergabung ke dalam perusahaan fotografi atau bergerak secara 
independen. Satria Khindi Prasetyo adalah seorang fotografer independen yang 
bergerak seorang diri dan menyatakan tidak suka bergabung ke dalam perusahaan. 
Penelitian ini bertujuan untuk meneliti strategi pemerekan personal yang dilakukan 
oleh Satria sehingga dirinya mampu bersaing dengan perusahaan fotografi. 
Penelitian ini dikaji menggunakan piramida merek personal dan brand survival. 
Dari hasil yang didapat ditemukan bahwa merek personal dapat berangkat dari 
beberapa passion yang mendalam terhadap suatu hal dan mengambil irisannya 
menjadi satu keunikan. Satria mengiris passion-nya terhadap musik, fotografi dan 
Jepang dan menghasilkan genre fotografi panggung acara kebudayaan Jepang. 
Untuk terus menyebarkan mereknya, Satria secara konsisten menggunakan fungsi 
tag di Facebook. Satria merupakan seorang lover, bukan sekedar worker karena dia 
bekerja berdasarkan kecintaannya terhadap passion yang mendalam. 
 
Kata kunci: personal branding, brand survival, fotografer, independen, passion 
 

ABSTRACT 
 
Many offer similar products and services requires people to be more creative in 
making a product or service. In the photography industry, photographers come 
across two ways that join into a photography company or move independently. 
Satria Khindi Prasetyo is an independent photographer who moves alone and states 
do not like to join a company. This research aims to examine the personal branding 
strategy done by Satria so that he could compete with photography company. This 
research assessed using personal branding pyramid and brand survival theory. 
From the result obtained it was found that personal brand can start from several 
passion towards something and make the cut into something unique. Satria sliced 
his passion for music, photography and Japan and produces stage photography in 
Japanese cultural events genre. To continue spreading his brand, Satria 
consistently use the tag feature in Facebook. Satria is a lover, not a worker because 
his work is based on his love of his passion. 
 
Key words: personal branding, brand survival, photographer, independent, 
passion 

  



 viii 

DAFTAR ISI 
 
 
 
HALAMAN JUDUL ........................................................................................... i 
HALAMAN PERNYATAAN ORISINALITAS .............................................. ii 
LEMBAR PENGESAHAN ................................................................................ iii 
UNGKAPAN TERIMAKASIH ......................................................................... iv 
LEMBAR PERSETUJUAN PUBLIKASI TUGAS AKHIR .......................... vi 
ABSTRAK ........................................................................................................... vii 
DAFTAR ISI ....................................................................................................... viii 
DAFTAR GAMBAR ........................................................................................... ix 
DAFTAR TABEL ............................................................................................... x 
DAFTAR LAMPIRAN ....................................................................................... xi 
1. PENDAHULUAN ........................................................................................ 1  

1.1  Latar Belakang Masalah ......................................................................... 1� 
1.2  Rumusan Masalah ................................................................................... 3  
1.3  Tujuan Penelitian .................................................................................... 3 
1.4  Manfaat Penelitian .................................................................................. 4  

2. KERANGKA PEMIKIRAN ....................................................................... 5 
2.1  Penelitian Sebelumnya ............................................................................ 5  
2.2  Tinjauan Teoretis .................................................................................... 8  
2.3  Kerangka Pemikiran ............................................................................... 13� 

3. METODOLOGI PENELITIAN ................................................................. 15 
3.1. Pendekatan Metodologis ......................................................................... 15 
3.2. Pengumpulan Data .................................................................................. 16 
3.3. Unit Analisis ........................................................................................... 17 
3.4. Validitas Data ......................................................................................... 20 
3.5. Analisis Data ........................................................................................... 20 

4. PEMBAHASAN ........................................................................................... 22 
4.1.  Gambaran Subjek Penelitian ................................................................... 22 
4.2.  Hasil Penelitian ....................................................................................... 24 
4.3.  Pembahasan ............................................................................................ 44 

5. KESIMPULAN DAN SARAN .................................................................... 54 
5.1.  Kesimpulan ............................................................................................. 54 
5.2.  Keterbatasan Penelitian .......................................................................... 56 
5.3.  Saran ....................................................................................................... 57 

DAFTAR PUSTAKA .......................................................................................... 58  
  



 ix 

DAFTAR GAMBAR 
 
 
Gambar 2.1. Model Kerangka Pemikiran ............................................................. 14 
Gambar 3.1. Model Metode Analisis Kualitatif Wijaya ....................................... 21 
Gambar 4.1. Foto Satria Khindi Prasertyo ............................................................ 22 
Gambar 4.2. Foto Dwi Taruna Winahyu .............................................................. 23 
Gambar 4.3. Foto Neita Sebagai ........................................................................... 28 
Gambar 4.4. Foto band X-Shibuya ....................................................................... 29 
Gambar 4.5. Foto Satria Saat Memenangkan Lomba Nikon ................................ 33 
Gambar 4.6. Foto Vokalis L’Arc~en~Ciel, Hyde ................................................. 35 
Gambar 4.7. Foto Vokalis Band SAGA ................................................................ 37 
Gambar 4.8. Foto Milik Satria di Situs kapanlagi.com ......................................... 40 
Gambar 4.9. Poster Seminar Fotografi Satria ....................................................... 43 
Gambar 4.10. Poster Kontes Menulis di Facebook Satria .................................... 44 
Gambar 4.11. Model Personal Branding Satria ................................................... 52 
  



 x 

DAFTAR TABEL 
 
 
Tabel 2.1. Perbedaan Dengan Penelitian Sebelumnya .......................................... 8 
Tabel 3.1. Operasionalisasi Konsep ...................................................................... 19 
 
  



 xi 

DAFTAR LAMPIRAN 
 
 
Lampiran 1. Transkrip Wawancara Satria Khindi Prasetyo ................................. 60 
Lampiran 2. Transkrip Wawancara Dwi Taruna Winahyu ................................... 81 


