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PENGARUH  SERVICE QUALITY , HARGA DAN LOKASI             

TERHADAP KEPUTUSAN PEMBELIAN ULANG  

(Studi Kasus Pada Pelanggan Shop & Drive Alam Sutera, Tanggerang) 

Dewi Ayu Andini 

ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh service quality, harga 

dan lokasi terhadap keputusan pembelian ulang konsumen Shop & Drive cabang 

Alam Sutera, Tanggerang. Responden adalah konsumen yang pernah 

menggunakan jasa Shop & Drive cabang Alam Sutera. Sumber data yang 

digunakan dalam penelitian ini yaitu data primer dan data sekuder. Data primer 

diperoleh melalui kuesioner yang dibagikan kepada responden yang menjadi 

target penelitian. Dengan menggunakan metode Non- Probability sampling, 

sebanyak 100 responden dikumpulkan. Data sekunder diperoleh dari berbagai 

sumber seperti jurnal, buku dan publikasi lainnya yang terkait penelitian ini. 

Hasil penelitian menunjukkan bahwa variable harga tidak memiliki pengaruh 

terhadap keputusan pembelian ulang sedangkan service quality, dan lokasi 

berpengaruh positif terhadap variabel keputusan pembelian ulang. berdasarkan 

hasil perhitungan uji t yaitu t hitung lebih besar dari t table. Hasil Uji F bahwa 

ketiganya berpengaruh postitif terhadap keputusan pembelian ulang dengan nilai 

sig. sebesar 0,000 lebih kecil dari level of significant yang ditentukan yaitu 

sebesar 0,05.  

 Kata Kunci : service quality, harga, lokasi, dan keputusan pembelian 
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THE EFFECT SERVICE QUALITY , PRICE AND  LOCATION                       

ON REPURCHASE DECISIONS  

(Case Study on Consumer Shop & Drive Alam Sutera, Tanggerang) 

Dewi Ayu Andini 

ABSTRACT 

This study aims to analyze the effect of service quality, price and location of consumer 

repurchase decisions at the Alam Sutera branch of Shop & Drive, Tanggerang. 

Respondents are consumers who have used the Alam Sutera branch of Shop & Drive 

services. Sources of data used in this study are primary data and secondary data. 

Primary data were obtained through questionnaires taken by respondents who were the 

research targets. By using the Non-Probability sampling method, a total of 100 

respondents were collected. Secondary data were obtained from various sources such 

as journals, books and other publications related to this research. The results show that 

the price variable has no influence on the re-purchase decision, while the service quality 

and location have a positive effect on the re-purchase decision variable. based on the 

results of the t test calculation, namely t arithmetic greater than t table. The results of 

the F test show that the three of them have a positive effect on the re-purchase decision 

with a sig. amounting to 0,000 is smaller than the specified level of significance of 

0.05. 

 

Keywords : service quality, price, location and repurchase decision. 
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