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PENGARUH WORD OF MOUTH TERHADAP MINAT BELI
PADA BAKSO BOEDJANGAN

Ruri Anissa Putri

ABSTRAK

Seiring perkembangan zaman, kondisi persaingan bisnis telah mengalami banyak
perubahan dan perkembangan. Faktanya perusahaan saat ini berpacu memasang iklan yang
berbayar mahal. Namun, ada satu strategi pemasaran gratis yang dilupakan banyak
pengusaha padahal dampaknya lebih besar yaitu Word of Mouth. Penelitian ini bertujuan
untuk mengetahui pengaruh Word of Mouth terhadap minat beli pada Bakso Boedjangan.
Terdapat dua variabel dalam penelitian ini, yakni variabel X Word of Mouth (pembicaraan,
topik, alat, volume, dispersi) dan variabel Y minat beli (minat transaksional, referensial,
preferensial, dan eksploratif).

Penelitian ini menggunakan pendekatan kuantitatif dengan metode asosiatif. Peneliti
menyebarkan kuesioner kepada 100 sampel responden yaitu mahasiswa/i aktif Universitas
Bakrie. Metode asosiatif yang digunakan untuk mengetahui pengaruh Word of Mouth
terhadap minat beli pada Bakso Boedjangan. Teknik analisis yang digunakan regresi
sederhana. Landasan teori pada penelitian menggunakan komunikasi pemasaran, Word of
Mouth, AISAS, dan minat beli.

Berdasarkan hasil penelitian dari 100 sampel responden dalam variabel Word of
Mouth menunjukkan bahwa terdapat pengaruh dari Word of Mouth terhadap minat beli.
Pengaruh Word of Mouth terhadap minat beli sebesar 61,4% dengan kata lain H1 diterima
dalam penelitian ini. Dimensi paling besar yang memberikan pengaruh terhadap minat beli
adalah pembicaraan. Dapat diartikan bahwa responden senang membicarakan,
merekomendasikan, dan senang berbagi pengalaman tentang Bakso Boedjangan. Adapun
faktor lain yang mempengaruhi minat beli adalah kualitas produk, harga, dan citra merek.

Kata Kunci: Word of Mouth, minat beli, pembicaraan, Bakso Boedjangan.
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THE EFFECT OF WORD OF MOUTH ON BUYING INTEREST
IN BAKSO BOEDJANGAN

Ruri Anissa Putri

ABSTRACT

Current development, the conditions of business competition have undergone
many changes and developments. The fact is that companies are currently racing to
place high-paying advertisements. However, there is one free marketing strategy that
many entrepreneurs forget even though it has a bigger impact, namely the Word of
Mouth. This study aims to determine the effect of the Word of Mouth on buying
interest in Bakso Boedjangan. There are two variables in this study, namely the X
Word of Mouth variable (conversation, topic, tool, volume, dispersion) and the Y
variable buying interest (transactional, referential, preferential, and explorative
interest).

This research uses a quantitative approach with associative methods.
Researchers distributed questionnaires to 100 samples of respondents, namely active
students of Bakrie University. The associative method used to determine the effect of
Word of Mouth on buying interest in Boedjangan meatballs. The analysis technique
used simple regression. The theoretical basis of research uses marketing
communication, Word of Mouth, AISAS, and buying interest.

Based on the results of research from 100 samples of respondents in the Word
of Mouth variable, it shows that there is an effect of Word of Mouth on buying
interest. The influence of Word of Mouth on purchase intention is 61.4%, in other
words, H1 is accepted in this study. The biggest dimension that has an influence on
buying interest is to talk. It can be interpreted that respondents like to talk about,
recommend, and like to share experiences about Bakso Boedjangan. Other factors
that influence purchase intention are product quality, price, and brand image.

Keywords: Word of Mouth,buying interest, talkers, Bakso Boedjangan.
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