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ABSTRACK 
 

 

Electronik Word of mouth adalah bagian yang sangat penting dalam sebuah 

strategi komunikasi pemasaran. Electronic Word of mouth memiliki pengaruh yang 

sangat luar biasa dalam perubahan perilaku, terutama dalam pencarian informasi 

konsumen, evaluasi dan keputusan dalam membeli. Penelitian ini bertujuan untuk 

mengetahui pengaruh electronic word of mouth beauty vlogger terhadap minat beli 

kosmetik (survei pada mahasiswa di kota Padang yang menonton review produk 

Make Over series Power Stay. Terdapat dua variabel dalam penelitian ini, yakni 

variabel X electronic word of mouth (intensity, valance of opinion, content) dan 

variabel Y minat beli (attention, interest, desire, action). Penelitian ini menggunakan 

pendekatan kuantitatif deskriptif dengan metode survei yang disebarkan kepada 96 

sampel responden yaitu mahasiswa yang berada di kota Padang. Teknik analisis data 

yang digunakan adalah regresi linear sederhana. Berdasarkan hasil penelitian kepada 

96 sampel responden maka hasil pengujian hipotesis, diketahui terdapat pengaruh 

Electronic Word of Mouth Beauty Vlogger terhadap Minat Beli Produk Make Over 

series Power Stay pada mahasiwa yang berada di kota Padang. Pengaruh tersebut 

didapat dari dimensi intensity, valance of opinion, content sangat menarik perhatian 

penontonnya untuk melalukan pembelian. 
 

Kata kunci : Electronic Word Of Mouth, Minat Beli. 
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ABSTRACT 

 

Electronic Word of mouth is a very important part of a marketing communication 

strategy. Electronic Word of mouth has a tremendous effect on behavior change, 

especially in seeking evaluation information and purchasing decisions. This study 

aims to see the effect of the electronic word of mouth beauty vlogger on buying 

interest in cosmetics (a survey of students in the city of Padang who watched a 

product review of the Make Over series Power Stay). There are two variables in this 

study, namely variable X electronic word of mouth (intensity, opinion output, content) 

and variable Y purchase intention (attention, interest, desire, action) This research 

uses a descriptive quantitative approach with survey methods distributed to 96 

samples. The respondents are students in the city of Padang, and the data analysis 

technique used in this research is simple linear regression. Finally these results are 

this influence is obtained from the dimensions of intensity, valence of opinion, content 

that really attracts the attention of the audience to make purchases. 

 

Keywords: Electronic Word Of Mouth, Buying Interest. 
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