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PENGARUH ELECTRONIC WORD OF MOUTH TERHADAP 

KEPUTUSAN PEMBELIAN  

PADA MINUMAN KOPI JANJI JIWA BUKITTINGGI  

 

Widya Oktavera 

 

ABSTRAK 

 

Di era teknologi modern saat ini perkembangan bisnis kedai kopi di Indonesia 

tumbuh sangat pesat membuat para pebisnis mencoba berbagai cara untuk 

memasarkan produknya mengikuti perkembangan zaman dan teknologi salah 

satunya minuman kopi Janji Jiwa. Tujuan dari penelitian ini untuk mengetahui 

pengaruh Electronic Word of Mouth terhadap keputusan pembelian pada 

minuman kopi Janji Jiwa. Terdapat dua variabel dalam penelitian ini, yakni 

variable X Electronic Word of Mouth (intensity, valance of opinion, content) dan 

variable Y Keputusan Pembelian (pemilihan produk, pemilihan merek, 

pemilihan penyalur, waktu pembelian, jumlah pembelian). Penelitian ini 

menggunakan pendekatan kuantitatif dekskriptif dengan metode yang disebarkan 

kepada 96 sampel responden yaitu mahasiswa/I yang berada di Bukittinggi 

dengan range 18-23 tahun. Berdasarkan hasil peneitian dari 96 sampel responden 

dalam variable Electronic Word of Mouth menunjukkan bahwa terdapat 

pengaruh dari Electronic Word of Mouth terhadap keputusan pembelian sebesar 

13%. Pengaruh paling besar diberikan oleh dimensi valance of opinion yang 

mengacu kepada merekomendasikan, tentang minuman kopi Janji Jiwa 

Bukittinggi. 

 
Kata Kunci: Electronic Word of Mouth, keputusan pembelian, rekomendasi, 

Kopi Janji Jiwa. 
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PENGARUH ELECTRONIC WORD OF MOUTH TERHADAP 

KEPUTUSAN PEMBELIAN  

PADA MINUMAN KOPI JANJI JIWA BUKITTINGGI  

 

Widya Oktavera 

 

ABSTRACT 

 
In the era of modern technology, the development of coffee shop businesses in 

Indonesia is growing very rapidly, making business people try various ways to 

market their products to keep up with the times and technology, one of which is 

the Janji Jiwa coffee drink.  The purpose of this study was to see the effect of the 

Electronic Word of Mouth on the purchase of Janji Jiwa coffee.  There are two 

variables in this study, namely the X Electronic Word of Mouth variable 

(intensity, valence of opinion, content) and the Y variable of Purchase Decision 

(product selection, brand selection, supplier selection, purchase time, purchase 

amount).  The study used a descriptive quantitative approach with a method that 

was distributed to 96 sample respondents, namely students who were in 

Bukittinggi with a range of 18-23 years.  Based on the research results of 96 

sample respondents in the Electronic Word of Mouth variable, it shows that there 

is an effect of the Electronic Word of Mouth on purchasing decisions by 13%.  

The greatest influence is given by the dimension of the valance of opinion which 

refers to the lecture on the coffee drink Janji Jiwa Bukittinggi. 

 

Keywords: Electronic Word of Mouth, purchasing decisions, recommendations, 

Kopi Janji Jiwa. 
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