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AKTIVITAS SPECIAL EVENT ROAD TO CAMPUS DALAM
MENINGKATKAN BRAND AWARENESS PERHUMAS MUDA
JAKARTA RAYA

Rizki Irawati

ABSTRAK

Penelitian ini bertujuan untuk mengetahui, mendeskripsikan dan memetakan
aktivitas Road To Campus sebagai upaya membangun brand awareness di
kalangan mahasiswa ilmu komunikasi. Penelitian ini menggunakan metode
kualitatif dengan teknik pengumpulan data melalui wawancara mendalam.
Keabsahan data diuji menggunakan triangulator sumber dengan cara mengecek
data yang telah diperoleh melalui beberapa sumber. Hasil penelitian ini adalah
Road To Campus menerapkan delapan indikator special event dari teori Shonee &
Parry sebagai upaya dalam meningkatkan brand awareness.  Hasil dari
perencanaan strategi Road To Campus yang diterapkan oleh PM Jakarta Raya
memperoleh feedback positif dari partisipan. Tingkatan brand awareness
partisipan berada pada tahap brand recognition. Dimana partisipan mengingat
merek setelah diberikan bantuan. Karena bagi partisipan, RTC merupakan acara
pertama yang ia ikuti dari organisasi PM Jakarta hal ini belum menjadikan PM
Jakarta berada di tahap brand recall dan top of mind.

Kata Kunci: komunikasi pemasaran, special event, brand awareness
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ACTIVITY SPECIAL EVENT ROAD TO CAMPUS TO
INCREASE BRAND AWARENESS OF PERHUMAS MUDA
JAKARTA RAYA

Rizki Irawati

ABSTRACT

This study aims to determine, describe and mapping road to campus activities as
an effort to build brand awareness among students of communication science.
This research used qualitative methods with data collection techniques through in-
dept interviews. The validity of the data used a source triangulator by checking
the data that had been obtained from several sources. The result of this research is
that Road To Campus applies eight indicators of special event from Shonee &
Parry theory to increase brand awareness. The result of the Road To Campus
strategic planning implemented by Perhumas Muda Jakarta Raya received positive
feedback from participants. The level of participant bran awareness is at the brand
recognition stage. Where participants remember the brand after being given
assistance. Because for participants, Road To Campus event was the first event
that he participated from PM Jakarta Raya. This has not mad PM Jakarta Raya at
the brand recall and top of mind stages.

Key messages: marketing communications, special event, brand awareness
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