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Pengaruh Electronic Word of Mouth Online Review Pada Website Female

Daily terhadap Keputusan Pembelian Foundation Maybelline Fit Me

ABSTRAK

Seiring dengan berkembangnya teknologi, sekarang menggunakan kosmetik atau
make up bukanlah sesuatu yang sulit dilakukan oleh seseorang, salah satu
contohnya ialah dalam sehari-harinya menurut penelitian yang dilakukan oleh
Dinda menyatakan bahwa wanita berumur 20-25 tahun cenderung menggunakan
makeup dalam sehari-harinya, hal ini menjadi peluang bagi perusahaan kosmetik
menarik perhatian konsumennya. Namun, untuk bertahan dalam sebuah persaingan
pasar bisnis yang terjadi di Indonesia, sebuah perushaan harus memiliki keunggulan
sehingga mampu menarik perilaku konsumen dalam melakukan keputusan
pembelian yang dilakukan oleh konsumen. Penelitian ini menganalisa pengaruh e-
WOM vyang terdiri atas variabel intensity, valance of option, content terhadap
keputusan pembelian yang dilakukan oleh konsumen Maybelline New York, Fit
Me Foundation. Metode analisis yang dilakukan dalam penelitian ini 1alah metode
kuantitatif dengan menggunakan teknik Probability Sampling dengan cara
systematic random sampling dengan sampel 83 responden yaitu mahasiswa
Universitas Bakrie. Teknik analisis data yang digunakan yaitu dengan uji kualitas
data yang terdiri atas uji validitas dan uji reabilitas, uji linear sederhana, serta
menggunakan pengujian hipotesis yang terdiri atas uji r, uji f dan uji t. Dalam hasil
penelitiannya dapat disimpulkan bahwa variabel online review memiliki pengaruh
yang signifikan terhadap keputusan pembelian produk alas bedak dari Maybelline
New York, Fit Me Foundation.

Kata Kunci: electronic word of mouth, online review, keputusan pembelian,

mahasiswa Universitas Bakrie, Female Daily.



Pengaruh Electronic Word of Mouth Online Review Pada Website Female Daily
terhadap Keputusan Pembelian Foundation Maybelline Fit Me

ABSTRACT

Along with the development of technology, now using cosmetics or make-up is not
something that is difficult for someone to do, one example is that in everyday life,
according to research conducted by Dinda, it is stated that women aged 20-25 years
tend to use makeup on a daily basis. This is an opportunity for cosmetic companies
to attract the attention of their consumers. However, to survive in a competitive
business market that occurs in Indonesia, a company must have an advantage so
that it is able to attract consumer behavior in making purchasing decisions made
by consumers. This study analyzes the effect of e-WOM which consists of the
variables intensity, valance of option, content on purchasing decisions made by
consumers of Maybelline New York, Fit Me Foundation. The method of analysis
used in this study is a quantitative method using the Probability Sampling technique
by means of systematic random sampling with a sample of 83 respondents, namely
Bakrie University students. The data analysis technique used is the data quality test
consisting of validity and reliability tests, simple linear tests, and using hypothesis
testing consisting of 1’ test, f test and t test. In the research results, it can be
concluded that the online review variable has a significant influence on the decision

to purchase foundation products from Maybelline New York, Fit Me Foundation.

Keywords: electronic word of mouth, online review, purchasing decisions, Bakrie

University students, Female Daily.



DAFTAR ISI

Halaman

LEMBAR PERNYATAAN ORISINALITAS ...cueiiirveiiieiicsnenssnersssnenssssesssnnes ii
LEMBAR PENGESAHAN ....coovviiiiiiiinniicseissssntissssessssssssssssssssssssssssssssssssssnes iii
KATA PENGANTAR.....ccotiiiteiineinsnnisssetsssstssssssssssssssssssssssssssssssssssssssssnes iv
LEMBAR PERNYATAAN PUBLIKASI .....ccoovvuiiiiuiiineenisnenessnenesssesssssenssnes vi
ABSTRAK ..uuuiiiteiiiteininitinnetisnneisssseissssesssssesssssssssssssssssssssssssssssssssssssssssssssns vi
ABSTRACT ..auauennneinnnneinsnennsrensssseisssssssssssssssssssssssssssssssssssssssssssssssssssssssssnes vii
1D VN U7 N 2 ) viii
DAFTAR GAMBAR ......uuuiiriiieiriteicnneienneissssenssssnssssssssssssssssssssssssssssssses ix
DAFTAR TABEL ...uuuiiiiiiiiueininninnseiissnessssneisssssssssssssssssssssssssssssssssssssssssssssses X
DAFTAR LAMPIRAN ....uuiiiiiiinuerisneiensneiesssensssssssssssssssssssssssssssssssssssssssssssses xi
BAB I PENDAHULUAN....ccuiiiitiinteiessneicssnenssssensssssssssssssssssssssasssssssssssssssssses 1
1.1 Latar BelaKang..........cuuviiiiiiiiiiiiiiecee e e e e 1
1.2 Rumusan Masalah ..o 8
1.3 Tujuan Penelitian .............oeeiiieiiiiiiiiiiiiee e e e e e e eeaneeee s 9
1.4 Manfaat Penelitian ...........ccoooiiiiiiiiiiii e 9
1.4.1 Manfaat TeOTetiS........ueiiiiiiiiiiiiiiiiee et 9

1.4.2 Manfaat Praktis...........ooiiiiiiiiiii e 9

BAB Il KERANGKA PEMIKIRAN.......cieintienneressniisssnnssssansssssessssssssssssssses 10
2.1 Tinjauan Pustaka Terkait Penelitian sebelumnya.............cccccooiiiiiinnnn. 10
2.2 Tinjauan Pustaka..........cccuvviiiiiiiiiiiiiee e 21
2.2.1 Stimulus RESPONS ...ccooveeiiiiiiiieeeeeeciiiieeee e 21

2.2.2 Komunikasi Pemasaran Digital.............cccccevviiiiiiiiiiieeeeeeiee, 22

2.2.3 Electronic Word of MOULI ..............cccuvveeeieeeeeieciiiieiieee e 26

2.2.3.1 Dimensi Electronic Word of Mouth...................cccccuuuu..... 28



2.2.4 Online ConSUMEr REVIEW..........coveueeeeeieseeee e 29

2.2.5 Perilaku KONSUMEN.......cccoiiiiiiiiiiiiiiiiiicccce e 30
2.2.6 Keputusan Pembelian ............ccceeeeviiiiiiiiiieeieeiiiiieeeee e 33
2.2.6.1 Dimensi Keputusan Pembelian..............cccccceevvinnnnnnnn... 35

2.3 Kerangka PemiKiran..........ccccceeeeieiiiiiiiiiiee e eeeieee e e e e e 36
2.4 HIPOTESIS cuuuuvvriiieeeeeeeeeiiiitiieeeeeeeeseettaareeeeeeeeasnaesaaeaeeeeseaannnsssseeeeessessnnnnns 37
BAB IIIl METODE PENELITIAN ....ccioivviiineiinneiensnessssnessssassssssessssssssssssssses 38
3.1 Metode Penelitian..........coooiiiiiiiiiiiieiie e 38
3.2 Populasi dan Sampling ...........cceeeeeeeiiiiiiiiiiiieeeeeeiiiieeee e eeereeee e 38
3.2, 1 POPUIASI...uvviiiiiieeieeciiiieee et e e e e a e e e 38
3.2.2 SAMPIING ..vvviiiiieeeeeeiieeeee et e e e e e e e e e e e 39

3.3 Sumber Data dan Teknik Pengumpulan Data.............ccccceeveiviiiniiennnnnnnn. 40
3.4 Definisi Konseptual dan Operasional Data.............cccceeeveeeeeenicciiiiieeeeeeenn. 40
3.5 Teknik Analisis Data .........cccueiiiiiiiiiiiiii e 43
3.6 Teknik Pengambilan Data.............coooeeiiiiiiiiiieiiiiiiiiceee e 44
3.6.1 Uji ValIditas ....cceeeeeiiiiiiiiiee ettt e e e 44
3.6.2 Uji Reabilitas........ccocuvviiiiiieiieieiiiiiieee e ee e e e 44

3.7 Keterbatasan Penelitian...........occcceeeiiiiiiiiiiiiiiiiiice e 44
BAB IV HASIL DAN PEMBAHASAN ....ccovviiineiinneinsnnensssnessssnesssssesssssensses 45
4.1 Profile Objek Penelitian............ccvvveiieiieiiiiiiiiiiieeee e 45
4.1.1 Female Daily ........ccooiiiiiiiiiiiiiiieee e 45
4.1.2 Maybelline Fit M@ ........coooouiiiiiiiieeieeeieee et 47

4.2 Hasil Penelitian ........ooouuiiiiiiiiiiiiiice et 49
4.2.1 Screening QUESIION ............uuuuueuuuuueeiieeeieeeeeeeueeeeeeeeeseeseeeeaeeeeeerreeeaee. 50

4.2.2 Karakteristik Responden..........cccccoevevviiiiiiiiiiiiiiiiiieeeee e 51



4.3 Uji Instrumen Penelitian............ccccoeeeeiiiiiiiiiiiiei e 53

4.3.1 UJi Validitas ......uvveeeeeeeieeiiiiiiieeee e eeseiiree e e e e e e eee e e e e e e 53
4.3.2 Uji Reabilitas. .......ceeiieiiiiiiiiiiiiiiee e e e e 55
4.4 Hasil Analisis Deskriptif Jawaban Responden.............ccccoeeeevviiiiiinnnnnnn. 55
4.4.1 Hasil Analisis Deskriptif Variabel Online Review.......................... 56
4.4.2 Hasil Analisis Deskriptif Variabel Keputusan Pembelian............... 60

4.5 Hasil Analisis dari Electronic Word of Mouth, Online Review terhadap

Keputusan Pembelian.............ccooiiiiioiiiiiiiiiiieceeiiieee e 66
4.5.1 Hasil Uji R oo 66

4.5 2 Hasil UJi Foooiiiieeeeee et 66

4.5.3 Hasil Uji REEIEST ..uevviiiiiiiiiiiiiiiiee et ee e e 67

4.6 Pembahasan ..........coooiiiiiiiiiiice e 69

4.6.1 Variabel Electronic Word of Mouth, Online Review pada Website

Female Daily.......ccouviiiiiiiiieeee et 69

4.6.2 Variabel Keputusan Pembelian Maybelline Fit Me Foundation...... 73

BAB V KESIMPULAN DAN SARAN ....cciiiniiinerennnisssnessssassssssesssssessssssssses 77
5.1 KESTMPUIAN ...t e e e e e e e e e 77
5.2 SATAN. .t 78
DAFTAR PUSTAKA.....uiieiiieinnetissntnssetissnesssssssssssssssssssssssssssssssssssssses xii

LAMPIRAN ouutiiiiirittiencnnnneensssnnnessssssssesssssssasssssssssssssssssssssssssssssssssasassssssasasss XV



DAFTAR GAMBAR

Halaman
Gambar 1.1 Data Pengguna Internet Terbesar di Dunia Per-Maret 2019...... 2
Gambar 1.2 Data Pengguna Internet di Indonesia............cccccvvvvveeeeeenniciiiieneeeenn. 2

Gambar 1.3 Forum Review yang dirilis oleh FemaleDaily terhadap produk

Maybelline Fit M ....ccueeiiiiiiiiee et e e e e e e e e e 6
Gambar 1.3 Forum Review yang dirilis oleh FemaleDaily terhadap produk
Maybelline Fit M ....ccc.eeiiiiiiiiee et e e e e e e e e 6
Gambar 1.4. Jawaban Responden dari Pra-Riset..........ccooeeiviiiiiiiiiiiiiiiiiiieeeen, 7
Gambar 2.1 Model Teori S - R...ooiiiiiiiiiiieee e 22
Gambar 2.2. Kerangka Pemikiran ...........cccccoeeeiiiiiiiiiiieiiieeeeeee e, 37
Gambar 4.1 Logo dari Female Daily ...........ccoooveiiiiiiieiiieiiiieeee e, 45
Gambar 4.2 Jawaban Responden Mengenai Website Female Daily .................... 46
Gambar 4.3 Tampilan Website Female Daily..........ccccceeveiviiiiiiiiiieeiieie, 47
Gambar 4.4 Logo dari Maybelline New YOrk ........cccccceeeveieiiiiiiiiiieeeeeeeiieeeen. 48
Gambar 4.5 Female Daily Best of Beauty Awards 2017 .........ccceeeeeeeeeeeecnennnnnn. 49
Gambar 4.6 Page Review pada Website FemaleDaily.com...........c.cccceevuvnnnnnee.n. 49
Gambar 4.7 Grafik Chart Usia Responden ...........ccccevveeeieeeiiiiiiiiiieeeeeeieeen, 51
Gambar 4.7 Grafik Responden yang pernah membeli produk Maybelline Dan
membuka website Female Daily .........ccccoeviiiiiiiiiiiiiiieeeee e, 52
Gambar 4.8. Contoh Review Maybelline Fit Me di Female Daily....................... 70
Gambar 4.9. Total Ulasan Dalam Website Female Daily............ccccccceerinnnnnnnenn. 70

Gambar 4.10. Grafik Jawaban Responden Terkait Online Review ...................... 78



DAFTAR TABEL

Halaman
Tabel 2.1 Penelitian Sebelumnya .............coeeevieiiiiiiiiiiieeeeeeeiiieeee e 14
Tabel 3.1 Konstruk Penelitian.........eeeeeeeeee e 40

Tabel 4.1 Screening Question Responden yang pernah membeli Maybelline New
York, Fit Me Foundation dan pernah mengakses website Female Dalily ............. 50
Tabel 4.2 Hasil Uji Validitas Electronic Word of Mouth, Online Review........ 53

Tabel 4.3 Hasil Uji Validitas Keputusan Pembelian ...................................... 54
Tabel 4.4 Hasil Uji Reabilitas................c.ccccovviiiiiiiiiiiiiiiiiiiiiieeieeeeeeeeeeeeeeee 55
Tabel 4.5 Hasil Analisis Deskriptif Jawaban untuk Indikator Intencity ............... 56

Tabel 4.6 Hasil Analisis Deskriptif Jawaban untuk Indikator Valance of Option 57
Tabel 4.7 Hasil Analisis Deskriptif Jawaban untuk Indikator Conternt ................ 58
Tabel 4.8 Hasil Analisis Deskriptif Jawaban untuk Indikator Pilihan Produk...... 60
Tabel 4.9 Hasil Analisis Deskriptif Jawaban untuk Indikator Pilihan Merek....... 62
Tabel 4.10 Hasil Analisis Deskriptif Jawaban untuk Indikator Pilihan Toko....... 63
Tabel 4.11 Hasil Analisis Deskriptif Jawaban untuk Indikator Jumlah Pembelian

Tabel 4.12 Hasil Analisis Deskriptif Jawaban untuk Indikator Waktu Pembelian64
Tabel 4.13 Hasil Analisis Deskriptif Jawaban untuk Indikator Cara Pembelian .. 65
Tabel 4.14 Hasil Uji Ro...oooiiiiiiiiiiiiiccccec e 66
Tabel 4.15 Hasil UJi F.....oovviiiiiiiiieee ettt 67
Tabel 4.16 Hasil Uji ReGIeS1.....ccceeveiiiiiiiiiiieeieiiiiiieee e 67



DAFTAR LAMPIRAN

Lampiran 1 Kuisioner Penelitian............

Lampiran 2 Uji Validitas dan Reabilitas.

Lampiran 3 Hasil Uji Regresi Sederhana

Halaman



