
 

127 
 

DAFTAR PUSTAKA 

 

Ambadar, J. (2008). Corporate Social Responsibility (CSR) dalam Praktik di 

Indonesia. Jakarta: PT. Gramedia. 

Asniwaty, Besse. 2010. Evaluasi Pelaksanaan Coorporate Sosial Responsibility 

(CSR) PT. Pupuk Kaltim. Jurnal Eksis. Vol. 6 No.1. Hal. 1267-1273. 

Belkaoui, A. and P. Karpik. “Determinants of the Corporate Decision to Disclose 

Social Information.” Accounting, Auditing, and Accountability Journal!, 

no.1 (1989): 36-51. 

Belkaoui, A. Teori Akuntansi 5th (buku 1). Jakarta: Salemba Empat, 2006. 

Brammer, S., dan Millington, A. (2005). Corporate Reputation and Philanthropy: 

an Empirical Analysis. Journal of Business Ethics. ISS. 61, hal. 29-44. 

Branco, Manuel Castelo dan Lu’cia Lima Rodrigues. (2006). Communication of 

Corporate Social Responsibility by Portuguese Banks. Vol. 11, 232-248. 

Diakses pada Emerald Insight Journal Database. 

Chotib. (2008). Model Pemberdayaan Lokal Yang Berkelanjutan Melalui 

Program CSR. Jakarta: Warta Demografi FE UI. 

Dhita. (2009). Pengaruh Corporate Social Responsibility Terhadap Tingkat 

Harga Saham Perusahaan. Bandung: Repository Universitas Widyatama. 

Effendi, M.A. (2009). Implementasi GCG Melalui CSR. Jakarta: Pustaka 

Indonesia. 

Elkington,  J. (1998).  Cannibals  With Forks:  The  Triple  Bottom Line  in  21st 

Century Business. Gabriola Island, BC: New Society Publishers 



 

128 
 

Frederick, W.A., Davis, K., dan Post, J. (1988). Business and Society: Corporate 

Strategy, Public Policy, Ethics. New York: The McGraw-Hill Companies, 

Inc. 

Gassing, Syarifuddin S., Suryanto., (2016). Public Relations, Yogyakarta; Andi. 

Hadi, Nor. (2011). Corporate Social Responsibility, Yogyakarta; Graha Ilmu. 

Hurriyati, R. dan Sofyani, S. (2010). Pengaruh Corporate Social Responsibility 

Terhadap Corporate Image PT Bank Negara Indonesia, Tbk. Jurnal 

Pendidikan Manajemen Bisnis. Vol. 9 No.18. Strategic. 

Indrawati. (2015). Metode Penelitian Manajemen dan Bisnis. Bandung: Refika 

Aditama 

 Jakarta: Salemba Empat. 

Kotler, P., dan Armstrong, G. (2008). Prinsip-Prinsip Pemasaran. Jilid 1 dan 2. 

Edisi Kedua Belas. Jakarta: Erlangga. 

Kotler, P., dan Nancy, L. (2005). Corporate Social Responsibility: Doing The 

Most Good For Your Company And Other Leading Companies. New Jersey: 

John Wiley & Sons Inc. 

Lopez, M., A. Garcia, and L. Rodriguez. “Sustainable Development and Corporate 

Performance: A Study Based on The Dow Jones Sustainability Index.” 

Journal of Business Ethics 75 (2007): 285-300. 

Mardikanto, Totok. (2014). Corporate Social Responsibility (Tanggungjawab 

Sosial Korporasi), Edisi Tahun 2014, Bandung; Penerbit Alfabeta. 



 

129 
 

Marlia, Makna Ani., dan Hidayat, Rahmat. “Pentingnya Implementasi Corporate 

Social Responsibility Pada Masyarakat Indonesia.” A Weblog for 

Management Accounting and Information Technology As Well As Other 

General Ideas and Interests. 13 Juni 2016. 16 Juni 2016. 

Morrison, C. andD. Siegel. “Corporate Social Responsibility and Economic 

Performance,International Centre for Corporate Social Responsibility.” 

Workshop on Corporate Social Responsibility at The University of 

Nottingham, 2006. 

Nn. (2019). Laporan Tahunan 2019 : Powering The Digital Banking Ecosystem. 

KEB Hana Indonesia Bank. 

Nn. (2020). Company Profile. KEB Hana Indonesia Bank. 

O'Dwyer, B. “Conceptions of Corporate Social Responsibility: The Nature 

Managerial Capture.” Accounting, Auditing, and Accountability Journal 16, 

no. 14 (2003):523-557. 

Pratiwi, S. and A. Djamhuri. “Faktor-faktor yang Mempengaruhi Praktik-Praktik 

Pengungkapan Sosial: Studi pada Perusahaan-perusahaan High-Profile yang 

Terdaftar di Bursa Efek Jakarta.” TEMA 5, no. 1 (2004). 

Riodan, C. M., Gatewood, R. D., & b, J. B. (1997). Corporate Image: Employee 

Reactions and Implications for Managing Corporate Social Performance. 

Journal of Business Ethics, 401-412. 

Ruchiyati, Erlyta (2016). Jurnal Analisa Strategi Program CSR PT. Telkomsel 

Dalam Meningkatkan Reputasi Perusahaan (Analisis Program Mudik 

Bareng Telkomsel 2015). Depok: Universitas Indonesia 



 

130 
 

Saidi, Z., dan Abidin, H. (2004). Menjadi Bangsa Pemurah: Wacana dan   

KonsepKedermawanan Sosial di Indonesia. Jakarta: Piramedia. 

Schiffman, Leon dan Leslie L. Kanuk. 2008. Perilaku Konsumen. Diterjemahkan 

oleh: Zoelkifli Kasip. Edisi Ketujuh. Jakarta: Indeks. Sen, Shanker & 

Bhattachrya, CB. 2011. Journal of Marketing Research, 2001, Consumer 

Reaction to Corporate Social Responsibility. 

Semuel, H. (2008). Corporate Social Responsibility, Purchase Intention dan 

Corporate Image pada Restoran di Surabaya dari Perspektif Pelanggan. 

Jurnal Manajemen Pemasaran , III, 35-54. 

Solihin, I. (2009). Corporate Social Responsibility from charity to sustainability. 

Sugiyono, (2017). Metode Penelitian Bisnis, Edisi ke-3 Tahun 2017, Bandung; 

Penerbit Alfabeta. 

Surachman. 2008. Dasar-Dasar Manajemen Merek. Malang: Bayumedia 

Publishing. 

Szekely, Francisco., Mariana Knisch.2005. Leadership And Corporate 

Responsibility Metric For Sustainable Corporate Performance. Working 

Paper Series. Center For Responsible Leadership And Sustainable Futures. 

European School Of Management And Technology. Berlin. October 2005. 

Tunggal, A.W. (2008). Audit Manajemen. Jakarta: Rineka Cipta. 



 

131 
 

Ulum, Bahrul., Arifin, Zainul., dan Fanani, Dahlan. (2014). Pengaruh Corporate 

Social Responsibility Terhadap Citra (Survei pada Warga Sekitar PT. Sasa 

Inti Gending-Probolinggo) – Jurnal Administrasi Bisnis. Vol. 8 No.1, 1-8. 

Wibisono, Y. (2007). Membedah Konsep dan Aplikasi Corporate Social 

Responsibility. Gresik: Fascho Publishing. 

Widjaja, G., dan Pratama, Y.A. (2008). Risiko Hukum dan Bisnis Perusahaan 

Tanpa CSR. Jakarta: PT. Percetakan Penebar Swadaya. 

Yenti, A. (2013). Pengaruh Penerapan Program Corporate Social Responsibility 

terhadap Citra Perusahaan PT Semen Padang (Studi Kasus Masyarakat 

Kecamatan Lubuk Kilangan Padang). Jurnal Manajemen. Vol. 2, No. 1. 1- 

11. E-journal Universitas Negeri Padang. 

 

 

 

 

 

 

 

 

 


