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PENGARUH CELEBRITY ENDORSER MOHAN HAZIAN DI AKUN 

INSTAGRAM @SEPATUCOMPASS TERHADAP BRAND IMAGE 

SEPATU COMPASS 

(Survei pada followers Instagram @sepatucompass di Jatinegara) 

Muhammad Iqbal Ramadhani 

 

ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui pengaruh penggunaan celebrity endorser 

Mohan Hazian terhadap brand imge Sepatu Compass. Terdapat dua variabel dalam 

penelitian ini, yakni cariabel X yaitu celebrity endorser (trustworthiness, expertise, 

attractiveness, respect dan similarity) dan variabel Y yaitu brand image (product 

attributes, consumer benefits dan brand personality). Penelitian ini menggunakan 

pendekatan kuantitatif deskriptif dengan metode survei dan penarikan sampel 

menggunakan cluster sampling yang disebarkan kepada warga yang bertempat 

inggal di Jatinegara yakni followers Instagram @sepatucompass. Teknik analisis 

data yang digunakan ialah analisis regresi linier sederhana. Dari hasil penelitian ini 

pada variabel celebrity endorser jawaban paling besar terletak pada dimensi 

similarity, yang berarti hal yang paling menarik dari celebrity endorser Mohan 

Hazian adalah kesamaan yang melekat dengan audiens, sehingga Mohan Hazian 

dapat lebih mudah mempersuasi khalayak yang luas. Sedangkan pada pada variabel 

brand image jawaban paling besar terdapat pada dimensi product attribute, yang 

berarti penggunaan produk atau jasa konsumen mempertimbangkan bagaimana 

pengemasan iklan, penawaran harga dan produk yang ditawarkan oleh Sepatu 

Compass. Berdasarkan hasil penelitian, setiap dimensi pada variabel celebrity 

endorser memiliki kontribusi terhadap brand image Sepatu Compass, dimana 

dimensi trustworthiness (35,1%), expertise (11,4%), attractiveness (19,8%), 

respect (19,2%) dan similarity (15,2%). Sementara uji regresi linier sederhana, 

variabel celebrity endorser memiliki kontribusi sebesar 46,4% dalam upaya 

mempengaruhi brand image Sepatu Compass, lalu sisanya 53,6% dipengaruhi oleh 

faktor lainnya diluar konsep operasional penelitian ini, seperti strategi komunikasi 

pemasaran dan event marketing. 

 

Kata kunci: Celebrity Endorser, Brand Image, Instagram, Sneaker Lokal, Mohan Hazian. 
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THE EFFECT OF CELEBRITY ENDORSER MOHAN HAZIAN ON 

INSTAGRAM ACCOUNT @SEPATUCOMPASS ON SEPATU COMPASS 

BRAND IMAGE  

(Survey on Instagram followers @sepatucompass in Jatinegara) 

Muhammad Iqbal Ramadhani 

 

ABSTRACT 

 

This study aims to determine the effect of using celebrity endorser Mohan Hazian 

on the brand image of Sepatu Compass. There are two variables in this study, 

namely variable X celebrity endorser (trustworthiness, expertise, attractiveness, 

respect and similarity) and variable Y brand image (product attributes, consumer 

benefits and brand personality). This study uses a descriptive quantitative approach 

with survey methods and sampling using cluster sampling which is distributed to 

residents who live in Jatinegara, namely Instagram followers @sepatucompass. 

The data analysis technique used is simple linear regression analysis. From the 

results of this study on the celebrity endorser variable, the biggest answer lies in 

the similarity dimension, which means that the most interesting thing about 

celebrity endorser Mohan Hazian is the inherent similarity with the audience, so 

Mohan Hazian can more easily persuade a wide audience. While on the brand 

image variable, the biggest answer is in the product attribute dimension, which 

means that the use of products or services consumers consider how to package 

advertisements offered by Sepatu Compass. Based on the results of the study, each 

dimension of the celebrity endorser variable has a contribution to the brand image 

of Sepatu Compass, where the dimensions of trustworthiness (35.1%), expertise 

(11.4%), attractiveness (19.8%), respect (19.2%) ) and similarity (15.2%). Simple 

linear regression test, the celebrity endorser variable has a contribution of 46.4% 

in an effort to influence the brand image of Sepatu Compass, then the remaining 

53.6 is influenced by other factors outside the operational concept of this study. 

 

Keywords: Celebrity Endorser, Brand Image, Instagram, Local Sneakers, Mohan Hazian. 
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