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ANALISIS PENGARUH CITRA MEREK, KUALITAS, DAN 

HARGA PRODUK MIE INSTAN SAMYANG PADA MINAT BELI 

KONSUMEN MILENIAL 

 

(Studi Kasus Pada Konsumen Mie Instan Samyang di Kota Jakarta ) 

 

 

Diza Nadine S. 

ABSTRAK 

Penelitian ini bertujuan untuk mengetahui apa dan bagaimana pengaruh dari citra merek, kualitas, 

dan harga dari produk mie instan Samyang terhadap minat beli konsumen generasi milenial. 

Penelitian ini dilakukan terhadap para konsumen mie instan Samyang yang terdapat di kota 

Jakarta. Metode penelitian  yang digunakan  yaitu deskriptif  kuantitatif dan  dilakukan  dengan  

Uji  Independent  T  Test dan metode tabel crosstab. Hasil penelitian deskriptif kuantitatif 

menunjukkan bahwa faktor citra merek, kualitas, dan harga, baik secara mandiri maupun secara 

simultan, memiliki pengaruh positif terhadap minat beli konsumen milenial. Lalu metode tabel 

crosstab juga menunjukkan bahwa antar faktor pun juga memiliki hubungan tertentu. Dengan 

demikian faktor citra merek secara signifikan berpengaruh positif terhadap minat beli konsumen, 

faktor kualitas juga secara signifikan berpengaruh positif pada minat beli konsumen, dan faktor 

harga pun secara signifikan berpengaruh positif pada minat beli konsumen. 

 

Kata kunci : citra merek, kualitas, harga, minat beli, tabel crosstab. 
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ANALYSIS OF INFLUENCE FROM BRAND IMAGE, QUALITY, AND PRICE OF 

SAMYANG INSTANT NOODLES TO BUYING INTENTIONS OF MILLENNIAL 

GENERATIONS’CONSUMERS 

(Case Study on the consumer in the city of Jakarta ) 

 

 

Diza Nadine S. 

ABSTRACT 

This study aims to determine what and how is the influence of brand image, quality, and price of 

Samyang instant noodles to the buying intentions of millenial generations’consumers. This study 

had been done to the consumer of Samyang instant noodles in the city of Jakarta. The research 

method used is descriptive quantitative and was carried out with the Independent T Test and the 

Cross-tables method. The results of quantitative descriptive research indicate that the factors of 

brand image, quality, and price, independently or collectively, had a positive influence to the 

buying intentions of millenial generations’consumers. The Cross-tables indicates that between the 

factors there are also relationships. It can be said that brand image had a significant positive 

influence to the buying intentions of consumers, quality also had a significant positive influence 

to the buying intentions of consumers, and price had a significant positive influence to the buying 

intentions of consumers, too.   

Keywords : brand image, quality, price,  buying intentions, Cross-tables. 
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