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ANALISIS REPUTASI GENRE INDONESIA PADA 

KOMUNITAS DUTA GENRE 

Qinchara Indra Devinta 

ABSTRAK 

 

Duta Genre merupakan aktor dan wajah dari program Generasi Berencana 

(Genre). Sedangkan Genre Indonesia merupakan wadah komunikasi dan 

koordinasi yang mewadahi Forum Genre Daerah, Duta Genre dan PIK-Remaja di 

seluruh Indonesia. Peneliti ingin menganalisis reputasi Genre Indonesia pada 

komunitas Duta Genre. Tujuan penelitian ini ialah untuk mengetahui bagaimana 

reputasi Genre Indonesia pada komunitas Duta Genre dengan menggunakan teori 

Dimensi Penunjang Reputasi oleh Fombrun dan Herberg‟s Motivating-Hygiene 

theory of Motivation. Metode penelitian yang digunakan adalah metode penelitian 

kualitatif dengan pendekatan studi kasus. Hasil penelitian menunjukkan bahwa 

reputasi Genre Indonesia cendreung baik dan Duta Genre juga merasa puas 

selama menjabat menjadi Duta Genre. Walaupun Duta Genre belum merasakan 

adanya kemistri yang baik dengan Genre Indonesia, tetapi mereka melihat bahwa 

Genre Indonesia berusaha terus merangkul seluruh stakeholders. 

 

Kata kunci: Reputasi, Herberg‟s Motivating-Hygiene theory of Motivation,  Job 

Satisfaction 
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ANALYSIS OF GENRE INDONESIA REPUTATION ON THE 

DUTA GENRE COMMUNITY 

Qinchara Indra Devinta 

ABSTRACK 

 

Duta Genre is an actor and face of the Generasi Berencana (Genre) program. 

Meanwhile, Genre Indonesia is a communication and coordination forum that 

accommodates Forum Genre Daerah, Duta Genre and PIK-Remaja throughout 

Indonesia. The researcher wants to analyze the reputation of the Genre Indonesia 

in the Duta Genre community. The purpose of this study is to find out how the 

reputation of Genre Indonesia in the Duta Genre community. The purpose of this 

study is to find out how the reputation in the Duta Genre community is by using 

the theory of Reputation Supporting Dimensions by Fombrun and Herberg's 

Motivating-Hygiene theory of Motivation. The research method used is a 

qualitative research method with a case study approach. The results show that the 

reputation of the Genre Indonesia tends to be good and the Duta Genre are also 

satisfied while serving as a Duta Genre. Although the Duta Genre have not felt a 

good chemistry with the Genre Indonesia, they see that the Genre Indonesia is 

trying to continue to embrace all stakeholders. 

 

Keywords: Reputation, Herberg's Motivating-Hygiene theory of Motivation, Job 

Satisfaction  
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