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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh secara 

parsial persepsi harga, Kualitas Produk, dan Celebrity Endorser Raffi Ahmad 

terhadap Minat Beli produk Erigo. Sekain itu juga untuk mengetahui dan 

menganalisis secara simultan penagruh Persepsi Harga, Kualitas Produk, dan 

Celebrity Endorser Raffi Ahmad terhadap Minat Beli produk Erigo. Sumber data 

yang dikumpulkan dalam penelitian ini adalah data primer yang diperoleh 

langsung dari responden penelitian dengan teknik pengumpulan data kuesioner 

atau survey. Model analisis yang digunakan adalah model deskriptif dan regresi 

linear berganda. Untuk menguji hipotesis penelitian menggunakan uji F dan uji t. 

Dari hasil pengujian hasil penelitian bahwa secara simultan Persepsi Harga, 

Kualitas Produk, dan Celebrity Endorser Raffi Ahmad berpengaruh poitif dan 

signfikan terhadap Minat Beli produk Erigo dan secara parsial Persepsi Harga, 

Kualitas Produk, dan Celebrity Endorser Raffi Ahmad berpengaruh signfikan 

terhadap Minat Beli produk Erigo. 

 

Kata Kunci : Minat Beli, Keputusan Pembelian, Persepsi Harga, Kualitas Produk, 

Celebrity Endorser.  
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THE EFFECT OF PRICE PERCEPTION, PRODUCT 

QUALITY AND CELEBRITY ENDORSER RAFFI AHMAD ON 

PURCHASE INTENTION OF ERIGO PRODUCTS  

(Case Study On Millennial Society In Kendari City) 

 

Yamin Alaudin 

 

ABSTRACT 

 

Consumer’s purchase intention is needed by a business entity in marketing their 

products. Strong interest and desire to get the product ultimately encourage 

consumers to decide to purchase. This study aims are 1) to find out and partially 

analyze the effect of price perception, product quality, and celebrity endorser 

Raffi Ahmad on purchase intention Erigo products, 2) to find out and analyze 

simultaneously the effect of price perception, product quality, and celebrity 

endorser Raffi Ahmad on interest buy Erigo products. Sources of data collected in 

this study are primary data obtained directly from research respondents by 

collecting questionnaire or survey data. The analytical model used is a 

descriptive model and multiple linear regression. The research hypothesis tested 

using the F test and T test. From the results of hypothesis testing, it was found 

that the perception of price, product quality, and celebrity endorser Raffi Ahmad 

had a positive and partial effect on purchase intention in Erigo products. 

 

Keywords: Purchase Intention, Purchase Decision, Price Perception, Product 

Quality, Celebrity Endorser. 
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