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DALAM MENINGKATKAN BRAND IMAGE BTS 

Azka Aristi 

 
 

ABSTRAK  

 

Penelitian ini bertujuan untuk mengetahui pengaruh kampanye BTS LOVE 

MYSELF di Youtube dalam meningkatkan brand image yang dimiliki BTS. Pada 

penelitian ini terdapat dua variabel yaitu variabel X kampanye sosial (waktu, pesan, 

khalayak, dan dampak) dalam meningkatkan variabel Y brand image (corporate 

image, user image, dan product image). Penelitian ini merupakan penelitian 

kuantitatif dengan pendekatan eksplanatif menggunakan metode survei kepada 

sampel yaitu 175 responden dari followers salah satu fan account BTS @bubimochi 

per 27 November 2020. Teknis anallisis data yang digunakan pada penelitian ini 

adalah regresi linear sederhana. Berdasarkan hasil data terkumpul dari 175 

responden menunjukkan bahwa terdapat pengaruh positif dan kenaikan pada brand 

image BTS setelah kampanye BTS LOVE MYSELF di Youtube, di mana pengaruh 

paling besar diberikan oleh dimensi khalayak pada variabel kampanye sosial (X) 

dan dimensi product image pada variabel brand image (Y). 

 

Kata Kunci: kampanye sosial, brand image, Youtube, BTS. 
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BTS LOVE MYSELF CAMPAIGN INFLUENCE IN 

IMPROVING BTS’S BRAND IMAGE 

Azka Aristi 

 
 

ABSTRACT  

 

This study aims to determine the effect of the LOVE MYSELF campaign held by 

BTS on Youtube in improving BTS’s brand image. In this study there are two 

variables, namely the social campaign as variable X (time, message, audience, and 

impact) and brand image on variable Y (corporate image, user image, and product 

image). This research is a quantitative study with an explanatory approach using a 

survey method to a sample of 175 respondents from followers of one BTS’s fan 

account @bubimochi as per 27 November 2020. The data analysis technique used 

in this study is simple linear regression analysis. Based on the results of data 

collected from 175 respondents, it shows that there is a positive influence and 

increases on the BTS brand image since the BTS LOVE MYSELF campaign on 

Youtube, where the largest influence is given by the audience dimension on the 

social campaign variable (X) and the product image dimension on the brand 

variable image (Y). 

 

Key Word: social campaign, brand image, Youtube, BTS. 
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