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PERAN ELECTRONIC WORD OF MOUTH INSTAGRAM DALAM 

PEMBENTUKAN GAYA HIDUP SEHAT KOMUNITAS INDORUNNERS 

 

Olyvia Reysalda 

 

ABSTRAK 

Salah satu platform media sosial yang digunakan sebagai electronic word of 

mouth adalah Instagram. Instagram memfasilitasi tampilan informasi yang kreatif, 

sekaligus dapat memengaruhi, dan memotivasi seseorang untuk menjalani gaya 

hidup sehat. Komunitas-komunitas yang mempunyai fokus di bidang olahraga, 

dapat memilih platform Instagram untuk melakukan electronic word of mouth. 

Melalui Instagram, para komunitas bisa memberikan edukasi seputar gaya hidup 

sehat, salah satunya yaitu olahraga lari. Pada penelitian ini, yang akan menjadi 

objek penelitian adalah komunitas lari Indorunners. Metode penelitan yang 

digunakan adalah kualitatif dengan pendekatan studi kasus. Hasil dari penelitian 

ini adalah komunitas Indorunners telah mengedukasi dan menginspirasi 

masyarakat tentang bergaya hidup sehat melalui electronic word of mouth di 

Instagram dengan cara mengunggah konten-konten menarik, edukatif, dan 

inspiratif. Terutama saat pandemi, Indorunners membuat konten Instagram Live 

yang informatif dan membuat virtual workout dan virtual running melalui 

program #KartiniRun. 

 

Kata kunci: Electronic Word of Mouth, Instagram, Gaya Hidup Sehat, 

Komunitas Indorunners 
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ROLE OF ELECTRONIC WORD OF MOUTH INSTAGRAM TO CREATE A 

HEALTHY LIFESTYLE OF INDORUNNERS COMMUNITY 

 

Olyvia Reysalda 

 

ABSTRACT 

One of the social media platforms used as electronic word of mouth is Instagram. 

Instagram facilitates creative display of information, while also influencing and 

motivating someone to lead a healthy lifestyle. Communities that focus on sports, 

can choose instagram platform to do electronic word of mouth. Through 

Instagram, the community can provide education about healthy lifestyles, one of 

which is running. In this study, the object of research will be indorunners running 

community. The research method used is qualitative with a case study approach. 

The result of this research is that Indorunners Community has educated and 

inspired people about healthy lifestyle through electronic word of mouth on 

Instagram by uploading interesting, educational, and inspiring content. 

Especially during the pandemic, Indorunners created informative Instagram Live 

content and created virtual workouts and virtual runs through #KartiniRun 

programs. 

 

Keywords: Electronic Word of Mouth, Instagram, Healthy Lifestyle,  

Indorunners Community 
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