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PENGARUH VOUCHER DAN USER EXPERIENCE TERHADAP 

LOYALITAS PELANGGAN SHOPEE FOOD (STUDI KASUS PADA 

GENERASI Z DI JAKARTA) 

Annisya Rizki Dharmasafitri1 

ABSTRAK 
 

 

Tujuan dari penelitian ini adalah untuk mengetahui apakah voucher, dan user experience 

mempunyai pengaruh yang signifikan terhadap loyalitas pelanggan pada konsumen Shopee 

Food secara parsial maupun simultan. Penelitian ini menggunakan dua variabel bebas yaitu 

voucher (X1) dan user experience (X2). Sedangkan untuk variabel terikatnya yaitu loyalitas 

pelanggan (Y) yang menggunakan empat dimensi, yaitu make regular repeat purchase, 

purchase across product and service lines, refers other dan demonstrates immunity to the pull 

of the competition. Metode penelitian ini menggunakan metode kuantitatif dengan pendekatan 

deskriptif yang disebar kepada 145 responden dengan menggunakan kuesioner dengan teknik 

simple random sampling. Hasil penelitian ini menunjukkan bahwa variabel voucher tidak 

memiliki pengaruh signifikan terhadap loyalitas pelanggan Shopee Food, sedangkan variabel 

user experience memiliki pengaruh yang signifikan terhadap loyalitas pelanggan Shopee Food. 

Dan hasil penelitian ini membuktikan bahwa voucher dan user experience secara bersama-

sama memiliki pengaruh signifikan terhadap loyalitas pelanggan Shopee Food. 

 

Kata kunci: Voucher, User Experience, Loyalitas Pelanggan 
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THE EFFECT OF VOUCHER AND USER EXPERIENCE ON 

CUSTOMER LOYALTY ON SHOPEE FOOD (CASE STUDY ON Z 

GENERATION IN JAKARTA) 

Annisya Rizki Dharmasafitri2 

 

ABSTRACT 

 
 

 The purpose of this study was to determine whether vouchers, and user experience have a 

significant influence on customer loyalty to Shopee Food consumers partially or 

simultaneously. This study uses two independent variables, voucher (X1) and user experience 

(X2). As for the dependent variable, namely customer loyalty (Y) which uses four dimensions, 

namely make regular repeat purchases, purchase across product and service lines, refers 

other and demonstrates immunity to the pull of the competition. This research method uses a 

quantitative method with a descriptive approach which is distributed to 145 respondents 

using a questionnaire with a simple random sampling technique. The results of this study 

indicate that the voucher does not have a significant effect on Shopee Food customer loyalty, 

while the user experience variable has a significant influence on Shopee Food customer 

loyalty. And the results of this study prove that voucher and user experience together have a 

significant influence on Shopee Food customer loyalty. 

Keywords: Voucher, User Experience, Customer Loyalty 
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