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ABSTRAK 

ANALISIS KONTEN FORMULA 1 DI INSTAGRAM 

@F1_SPEED.INDONESIA SEBAGAI LITERASI OLAHRAGA 

(STUDI PADA FORMULA 1 PRE-SEASON TESTING 2021) 

Oleh Pramulya Sadewa Bagaskara 

 

Penelitian ini membahas analisis konten Formula 1 di Instagram 

@f1_speed.indonesia sebagai literasi olahraga (studi pada Formula 1 pre-season 

testing 2021. Rumusan masalah dalam penelitian ini bagaimana analisis konten 

Formula 1 di Instagram @f1_speed.indonesia sebagai literasi olahraga. Tujuan dari 

penelitian ini adalah untuk mengetahui apakah konten terkait Formula 1 pada 

periode pre-season testing 2021 di Instagram @f1_speed.indonesia sebagai literasi 

olahraga. Peneliti menggunakan konsep literasi media digital dari Art Silverblat 

dengan elemen literasi media digital. Hasil penelitian menunjukkan bahwa dalam 

konten terkait Formula 1 @f1_speed.indonesia pada pre-season testing 2021 

cenderung berisi mengenai perkembangan tim dan pembalap Formula 1. belum 

ditemukan konten yang membahas mengenai kerennya mobil Formula 1. 

 

Kata Kunci: Instagram, Konten, Formula 1, Analisis Konten, Literasi Media Digital 
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ABSTRACT 

CONTENT ANALYSIS FORMULA 1 ON INSTAGRAM 

@F1_SPEED.INDONESIA AS SPORTS LITERACY 

(PRE STUDY TEST ON 1 FORMULA 1 2021) 

By Pramulya Sadewa Bagaskara 

 

This study discusses the analysis of Formula 1 content framing on Instagram 

@f1_speed.indonesia as sports literacy (study on Formula 1 pre-season testing 

2021. The formulation of the problem in this study is how to analyze Formula 1 

content framing on Instagram @f1_speed.indonesia as sports literacy. Objectives 

from this research is to find out the content related to Formula 1 in the 2021 pre-

season testing period on Instagram @f1_speed.indonesia as sports literacy. 

Researchers use the concept of digital media literacy from Art Silverblat with 

digital media literacy elements. The results show that in related content Formula 1 

@f1_speed.indonesia in the 2021 pre-season testing featured content about the 

development of Formula 1 teams and drivers. No content was found that discusses 

the coolness of Formula 1 cars. 

Keywords: Instagram, Content, Formula 1, Content Analysis, Digital Media 

Literacy 
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