Universitas Bakrie

DAFTAR PUSTAKA

BUKU

Albee, A. 2015. Digital Relevance: Developing Marketing Content And
Strategies That Drive Results. New York: Palgrave Macmillan.

Atmoko, D,B. 2012. Instagram Handbook: Tips Fotografi Ponsel. Jakarta:
Media Kita.

Barry, J. 2015. Social Content Marketing For Entrepreneurs. New York:
Business Expert Press, LLC.

Buckingham, I,P. 2011. Brand Champion: How Superheroes Bring Brands To

Life. United Kingdom: Palgrave Macmillan.

Chakti, G. 2019. The Book Of Digital Marketing. Makassar: Celebes Media
Perkasa.

Finger, L., & Dutta, S. 2014. Ask, Measure, Learn: Using Social Media
Analytics To Understand And Influence Customer Behavior. United
States of America: O’Reilly Media, Inc.

Goncalves, A. 2017. Social Media Analytics Strategy: Using Data to Optimize
Business Performance. USA: Springer Science+ Business Media.

Kingsnorth, S. 2016. Digital Marketing Strategy: An Integrated Approach To
Online Marketing. United States: Kogan Page Limited.

Kotler, P., Kartajaya, H & Setiawan, I. 2017. Marketing 4.0: Moving From
Traditional To Digital. New Jersey: John Wiley & Sons, Inc.

Leibtag, A. 2014. The Digital Crown. London: MK Publication.

86



Universitas Bakrie

Lieb, R. 2012. Content Marketing: Think Like A Publisher — How To Use
Content To Market Online And In Social Media. United States: Que
Publishing.

Nicholson, L. 2016. The Ultimate Guide To Content Marketing And Digital PR.
United Kingdom: Exposure Ninja Publishing.

Odden, Lee. 2012. Optimize: How To Attract And Engage More Customers By
Integrating SEO, Social Media, And Content Marketing. New Jersey.

Paine, K. 2011. Measure What Matters: Online Tools For Understanding
Customers, Social Media, Engagement, And Key Relationships. New
Jersey: John Wiley & Sons, Inc.

Pulizzi, J. 2014. Epic Content Marketing. United States: Mc Graw Hill

Education.

JURNAL

Alfajri, Muhammad dkk. 2019. Pemanfaatan Social Media Analytics Pada
Instagram Dalam Peningkatan Efektivitas Pemasaran. Jurnal lImu
Komunikasi, VVol. 8, No.1, Hal. 34-42. Jakarta: Universitas Islam Negeri

Syarif Hidayatulah.

Duc, L, M. 2013. Pp. 1-49. Content Marketing. LIBBAO8K. University of
Applied Sciences.

Hollebeek, L,D. 2011. Exploring Customer Brand Engagement: Definition &
Themes. Journal of Strategic Marketing. Vol 19 No 7, Pp. 555-573. New

Zealand: The University of Auckland Business School.

87



Universitas Bakrie

Noprianto, E. 2018. Pemanfaatan Media Sosial Dan Penerapan Social Media
Analytics (SMA) Untuk Perpustakaan Di Indonesia. Jurnal Pustaka
Budaya. Vol. 5, No. 2, Hal 1-10. Yogyakarta: Universitas Gadjah Mada.

Rowley, J. 2010. Understanding Digital Content Marketing. Journal of
Marketing Management, Vol. 24 No 5-6, Pp. 517-540. London:

Manchester Metropolitan University.

Saraswati, D, A., & Hastasari, C. 2020. Strategi Digital Content Marketing
Pada Akun Media Sosial Instagram Mojok.co Dalam Mempertahankan
Brand Engagement. Jurnal Biokultur, Vol. 9, No. 2, Hal.152-171.
Yogyakarta: Universitas Negeri Yogyakarta.

Setiawan, R, M., & Rachmawati, I. 2019. Strategi Digital Content Marketing
Eiger Melalui Media Sosial Instagram. Vol. 5, No. 2, Hal. 625-632.

Bandung: Universitas Islam Bandung.

Vinerean, Simona. 2017. Content Marketing Strategy: Definition, Objectives
And Tactics. Expert Journal of Marketing, Vol. 5 No. 2, Pp. 92-98.

Romania: Lucian Blaga University of Sibiu.

SUMBER ELEKTRONIK

https://igblade.com/instagram/pricebook.mobil, diakses pada 18 Juni 2021
pukul 19.10.

https://igblade.com/instagram/ber.kendara, diakses pada 18 Juni 2021 pukul
19.10.

https://www.instagram.com/pricebook.mobil/ , diakses pada 23 Juni 2021
pukul 23.48.

88


https://igblade.com/instagram/pricebook.mobil
https://igblade.com/instagram/ber.kendara
https://www.instagram.com/pricebook.mobil/

Universitas Bakrie

https://www.instagram.com/ber.kendara/, diakses pada 17 Juni 2021 pukul
22.19.

https://nolimit.id/blog/2021/01/19/pengertian-dan-manfaat-social-media-
analytics-tools/ diakses pada 19 Juni 2021 pukul 17.30.

89


https://www.instagram.com/ber.kendara/
https://nolimit.id/blog/2021/01/19/pengertian-dan-manfaat-social-media-analytics-tools/
https://nolimit.id/blog/2021/01/19/pengertian-dan-manfaat-social-media-analytics-tools/

