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PENGARUH PERSEPSI HARGA DAN KUALITAS PELAYANAN 

TERHADAP KEPUTUSAN PEMBELIAN 

(Studi Kasus Pada Online Shop Nabilashopp1) 

 

Annisa Nabilatul Khaira 

 

ABSTRAK 
Penelitian ini bertujuan untuk mengetahui seberapa besar pengaruh Persepsi 

Harga dan Kualitas Pelayanan terhadap Keputusan Pembelian di Online Shop 

Nabilashopp1. Penelitian ini menggunakan metode penelitian deskriptif kuantitatif. 

Metode pengambilan sampel menggunakan metode non probability sampling, 

dengan jumlah sampel sebanyak 100 responden. Teknik pengambilan sampel yang 

digunakan adalah purposive sampling dengan teknik pengumpulan data 

menggunakan kuesioner. Analisis data menggunakan logistik multinomial dengan 

alat bantu aplikasi SPSS (Statistical Product and Service Solution) versi 26. Hasil 

secara parsial menunjukkan bahwa Persepsi Harga berpengaruh positif dan 

signifikan terhadap Keputusan Pembelian. Sedangkan Kualitas Pelayanan tidak 

berpengaruh positif dan signifikan terhadap Keputusan Pembelian. Hasil secara 

serentak menunjukkan bahwa Persepsi Harga dan Kualitas Pelayanan berpengaruh 

positif dan signifikan terhadap Keputusan Pembelian. 

Kata kunci : Persepsi Harga, Kualitas Pelayanan dan Keputusan Pembelian  
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THE EFFECT OF PRICE PERCEPTION AND SERVICE QUALITY ON 

PURCHASE DECISIONS 

(Case Study At Online Shop Nabilashopp1) 

 

Annisa Nabilatul Khaira 

 

ABSTRACT 

This study aims to determine how much influence Price Perception and Service 

Quality on Purchase Decisions at Online Shop Nabilashopp1. This research uses 

descriptive quantitative research methods. The sampling method used the non 

probability sampling method, with a total sample of 100 respondents. The sampling 

technique used is purposive sampling with data collection techniques using a 

questionnaire. Data analysis uses multinomial logistics with the application tool of 

SPSS (Statistical Product and Service Solution) version 26. The partial results show 

that Price Perception has a positive and significant effect on Purchase Decisions. 

While the Service Quality does not have a positive and significant effect on 

Purchase Decisions. The results simultaneously show that the Price Perception and 

Service Quality have a positive and significant effect on Purchase Decisions 

Keywords : Price Perception, Service Quality and Purchase Decision 
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