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ABSTRAK 

 

Pond’s White Beauty adalah satu dari sedikit merek produk yang menggunakan 

strategi pemerekan dan komunikasi pemasaran yang berbeda untuk mengenalkan 

produk mereka, yaitu dengan meluncurkan album musik melalui wacana lagu 

“Wajahmu Mengalihkan Duniaku” yang dipopulerkan oleh penyanyi solo pria, Afgan. 

Penelitian ini menganalisis wacana merek Pond’s dari perspektif teori dan metode 

Brand Discourse Analysis (BDA) Wijaya, dengan elemen-elemen brand's message 

(promo, promise, prominence), brand's mode (strategy, style, story), brand's medium 

(channel, chain, clique), dan brand's milieu (climate, context, culture). BDA 

merupakan metode khusus untuk menganalisis wacana merek. Hasil penelitian 

mengungkap upaya Pond’s dalam melakukan romantisasi, internalisasi, intermediasi, 

dan kontekstualisasi wacana ‘Kulit Putih dan Cantik’ melalui lagu “Wajahmu 

Mengalihkan Duniaku”. Romantisasi melalui pesan-pesan dalam lirik, nada, dan 

visual video musik. Internalisasi melalui peluncuran album musik, FTV, iklan, dan 

ajang pemasaran dengan menonjolkan narasi wanita berkulit cerah dan cantik yang 

memikat perhatian para pria. Intermediasi melalui saluran-saluran media arus utama 

dan media sosial, agen-agen wacana, dan penyanyi lagu sebagai duta merek. Adapun 

kontekstualisasi wacana merek melalui kolaborasi dengan para musisi tanah air, 

kokreasi dengan para netizen, dan amplifikasi posisi Pond’s sebagai produk yang fokus 

pada kompetensi merek sebagai pencerah dan pencantik kulit. 

Katakunci: Romantisasi Merek, Internalisasi Merek, Intermediasi Merek, 

Kontekstualisasi Merek, Wacana Merek 
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ABSTRACT 

Pond’s White Beauty is one of the few product brands that uses a different branding 

and marketing communication strategy to introduce their products, namely by 

launching a music album through the discourse of the song "Wajahmu Mengalihkan 

Duniaku" which was popularized by a male solo singer, Afgan. This study analyzes 

Pond’s brand discourse from the perspective of Wijaya's Brand Discourse Analysis 

(BDA) theory and method, with elements of brand's message (promo, promise, 

prominence), brand's fashion (strategy, style, story), brand's medium (channel, chain, 

clique), and brand's milieu (climate, context, culture). BDA is a special method for 

analyzing brand discourse. The results of the study reveal Pond’s efforts in 

romanticizing, internalizing, intermediating, and contextualizing the discourse of 

‘White and Beautiful Skin' through the song “Wajahmu Mengalihkan Duniaku”. 

Romanticizing the brand through messages in music video lyrics, tone, and visual 

narration. Internalizing the brand through the release of music albums, FTV, 

advertisements, and marketing events by highlighting the narrative of a woman with 

bright and beautiful skin that attracts the attention of men. Intermediating the brand 

through mainstream and social media channels, discourse agents, and singers as brand 

ambassadors. The contextualizing of brand discourse through collaboration with 

Indonesian musicians, co-creation with netizens, and amplification of Pond’s 

positioning as a product that focuses on brand competence as skin lightening and 

beautifying. 

Keywords: Romanticizing the brand, internalizing the brand, intermediating the 

brand, contextualizing the brand, brand discourse 



Universitas Bakrie 

 

viii 
 

DAFTAR ISI 

 

BAB I. PENDAHULUAN ........................................ Error! Bookmark not defined. 

1.1 Latar Belakang Masalah ........................................ Error! Bookmark not defined. 

1.2 Rumusan Masalah ........................................................................................ 5 

1.3 Tujuan Penelitian.......................................................................................... 5 

1.4 Manfaat Penelitian ....................................................................................... 6 

BAB II. Kerangka Pemikiran .................................................................................... 7 

2.1 Konsep Yang Relevan .......................................................................................... 7 

         2.1.1 Wacana & Komunikasi Merek .................................................................. 7 

2.1.2 Branded Entertainment ..................................................................................... 8 

       2..1.3 Komunikasi Musik  ................................................................................. 12 

2.2 Penelitian Sebelumnya dan Pernyataan Kebaruan  .................................... 15 

2.3 Kerangka Pemikiran  .................................................................................. 36 

BAB III. Metodologi Penelitian .............................................................................. 37 

3.1 Desain dan Pendekatan............................................................................... 37 

3.2 Subjek dan Objek Penelitian..............................................................................37 

3.3 Pengumpulan Data ..............................................................................................38 

3.4 Analisis Data .............................................................................................. 38 

3.5 Triangulasi Data ......................................................................................... 40 

3.6 Operasionalisasi Konsep/Isu ...................................................................... 41 

BAB IV Hasil dan Pembahasan……………………………………………………46 

4.1 Gambaran Umum Objek Penelitian……………………………………… 46 

4.2 Hasil Penelitian…………………………………………………………... 56 

4.3 Pembahasan.……………………………………………………………... 72 



Universitas Bakrie 

 

ix 
 

BAB V Penutup ……………………………………………………………………80 

5.1 Kesimpulan……………………………………………………………..... 80 

5.2 Saran……………………………………………………………………... 81 

DAFTAR PUSTAKA .............................................................................................. 82 

LAMPIRAN……………………………………………………………………… .83 

           

           

           


