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CRITICAL ETHNOGRAPHY KONSUMEN PRODUK FASHION TIRUAN
MENGHADAPI KONSUMEN PRODUK FASHION OTENTIK

Nadhira Disa Rosalina

ABSTRAK

Seiring perkembangan dinamika budaya konsumsi yang diiringi dengan
teknologi, ada suatu fenomena yang timbul mengenai konsumsi produk fashion, di
mana adanya konsumsi produk fashion branded yang simbolik menghadirkan
adanya produk fashion tiruan, yang kini keduanya dibedakan dengan istilah asli/
otentik serta KW/ tiruan. Peneliti menemukan fenomena ini menarik karena
menggambarkan adanya keinginan sekelompok orang untuk mengonsumsi produk
yang bukan merupakan produk asli beserta alasan-alasan di baliknya. Maka dari itu,
dengan menggunakan pendekatan etnografi kritis, penelitian ini bertujuan untuk
memahami dan membahas praktik-praktik budaya dan praktik /ifestyling konsumen
produk fashion tiruan, perilaku konsumen produk fashion tiruan dari kacamata
pengalaman penjual produk tiruan, serta persepsi dan stigma terkait konsumen
produk fashion tiruan dari kacamata konsumen produk fashion otentik dan sikap

konsumen produk fashion tiruan dalam menghadapi stigma tersebut.

Kata kunci: Produk tiruan, produk otentik, fashion brand, budaya konsumen,

lifestyling
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CRITICAL ETHNOGRAPHY COUNTERFEIT FASHION CONSUMERS
DEALING WITH AUTHENTIC FASHION CONSUMERS

Nadhira Disa Rosalina

ABSTRACT

Along with the dynamics of consumption culture accompanied by
developments of technology, there is a phenomenon that arises regarding the
consumption of fashion products, where the symbolic consumption of branded
fashion leads to the emergence of counterfeit fashion products, which are now
distinguished by the terms original/authentic and KW/counterfeit. This
phenomenon is interesting because it describes the desire of a group of people to
consume products that are not original along with their reasons to do so. Therefore,
with critical ethnography approach, this research aims to understand and discuss
cultural practices and lifestyling practices of counterfeit fashion consumers,
counterfeit products consumer behavior from seller’s point of view, as well as
perceptions and stigma related to counterfeit fashion consumers from the point of
view of authentic fashion consumers and counterfeit fashion consumer’s attitude in

facing the stigma.

Keywords: Counterfeit products, authentic products, fashion brand, consumer

culture, lifestyling
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