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ETNOGRAFI KRITIS KONSUMEN PASAR TRADISIONAL DALAM
MENGHADAPI FENOMENA PASAR MODEREN

ELLEN FIKA ISMY

ABSTRAK

Pasar tradisional mulai ditinggalkan oleh masyarakat karena maraknya fenomena
pasar moderen. Akibatnya, praktik konsumsi dan kebiasaan pembelian konsumen,
serta perilaku dan pengalaman mereka di pasar tradisional, menjadi sesuatu yang
unik dan berbeda. Tujuan penelitian ini adalah untuk mengetahui praktik-praktik
dan budaya konsumen pasar tradisional dengan pengalaman dan kebiasaan khusus
yang mereka lakukan, serta untuk mengetahui perilaku unik dan khas konsumen
pasar tradisional dari kacamata pengalaman pedagang dan pandangan konsumen
pasar moderen. Penelitian ini dikaji dengan menggunakan teori dan konsep pasar
tradisional dan pasar moderen, budaya konsumen, serta shopping culture.
Pendekatan yang digunakan dalam penelitian ini adalah kualitatif dengan metode
etnografi kritis dengan melakukan observasi dan wawancara mendalam. Hasil dari
penelitian ini dalam praktik konsumsi di pasar tradisional membentuk budaya
konsumen menjadi | care of then I am, membentuk budaya belanja menjadi I am
familiar then | keep coming, membentuk praktik konsumsi pasar tradisional dari
perspektif pedagang menjadi the more you ask, the less you act dan praktik
konsumsi pasar tradisional di mata konsumen pasar moderen menjadi antara
konstruksi dan resistensi.

Kata kunci: Praktik Konsumsi, Budaya Konsumen, Budaya Belanja, Pasar
Tradisional, Pasar Moderen
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TRADITIONAL MARKET CONSUMERS' CRITICAL ETHNOGRAPHY IN
DEALING WITH MODERN MARKET PHENOMENON

ELLEN FIKA ISMY

ABSTRACK

Because of the advent of the modern market phenomenon, traditional marketplaces
are beginning to be abandoned by the community. As a result, customers'
consumption and purchasing patterns, as well as their behavior and experiences in
traditional markets, are distinct. The purpose of this research is to look at
traditional market consumers' habits and culture, as well as their unique and
distinctive behavior, from the perspective of traders and today's modern market
consumers. The theories and concepts of traditional and modern markets, consumer
culture, and shopping culture are used to study this inquiry. This study took a
qualitative approach, employing critical ethnographic methodologies such as in-
depth observations and interviews. The findings of this study on traditional market
consumption practices shape consumer culture into | care of then I am, shopping
culture into | am familiar, then | keep coming, and traditional market consumption
practices from the perspective of traders into the more you ask, the less you act,
and traditional market consumption practices in the eyes of modern market
consumers become between construction and resistance.

Keywords: Consumption Practice, Consumer Culture, Shopping Culture,
Traditional Market, Modern Market
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