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PENGALAMAN KONSUMEN DALAM MEMILIH HOTEL 

UNTUK STAYCATION 

Muhammad Fauzan Akbar 

 

ABSTRAK 

 

Staycation menjadi fenomena yang diminati oleh banyak kalangan khususnya di 

masa pandemi seperti sekarang ini masyarakat menghindari berkumpul dan 

berkontak dengan orang asing. Fenomena staycation menjadi sebuah alternatif bagi 

seluruh masyarakat untuk memenuhi berbagai kebutuhan seperti liburan, 

mengganti suasana kerja, atau bertemu dengan teman & kerabat. Dalam penelitian 

ini yang berjudul Pengalaman Konsumen Dalam Memilih Hotel Untuk Staycation 

ini melihat bagaimana pengalaman konsumen ketika ingin melakukan staycation di 

masa pandemi Covid 19. Karena dalam hal ini konsumen memiliki tahapan tertentu 

mulai dari pre-experience, pre-purchase, core experience, post experience yaitu di 

mana konsumen mengidentifikasi kebutuhan mereka ketika ingin melakukan 

staycation sampai dengan pengalaman mereka usai melakukan staycation. 

Penelitian ini bertujuan untuk mengetahui pengalaman konsumen dalam memilih 

hotel mulai dari tahapan pre-experience sampai dengan post-experience. Dalam 

penelitian ini penulis menggunakan subjek penelitian individu yang gemar 

melakukan staycation di masa pandemi ini. Penelitian kualitatif ini menggunakan 

metode fenomenologi di mana penulis menggali pengalaman narasumber yang 

sudah dipilih sesuai kriteria. Hasil penelitian ini menunjukkan bahwa setiap 

konsumen memiliki kebutuhan dan concern yang berbeda satu sama lainnya. 

Kata Kunci: Pengalaman Konsumen, Staycation, Hotel, pre-experience, purchase 

experience, core experience, post experience. 
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PENGALAMAN KONSUMEN DALAM MEMILIH HOTEL 

UNTUK STAYCATION 

Muhammad Fauzan Akbar 

 

ABSTRACT 

 

Staycation is a phenomenon that is in great demand by many people, especially 

during a pandemic like today, people avoid gathering and contacting foreigners. 

The staycation phenomenon has become an alternative for the whole community to 

fulfill various needs such as holidays, changing the work atmosphere, or meeting 

with friends & relatives. In this study, entitled Consumer Experience in Choosing 

Hotels for Staycations, we look at how consumers experience when they want to do 

a staycation during the Covid 19 pandemic. Because in this case consumers have 

certain stages ranging from pre-experience, pre-purchase, core experience, post 

experience. namely where consumers identify their needs when they want to do a 

staycation up to their experience after doing a staycation. This study aims to 

determine the experience of consumers in choosing a hotel starting from the pre-

experience to post-experience stages. In this study, the authors used individual 

research subjects who liked to do staycations during this pandemic. This qualitative 

research uses a phenomenological method in which the author explores the 

experiences of resource persons who have been selected according to the criteria. 

The results of this study indicate that each consumer has different needs and 

concerns from one another. 

Keywords: Consumer Experience, Staycation, Hotel, pre-experience, purchase 

experience, core experience, post experience. 
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