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ABSTRAK 

 

Persepsi Komunitas idol K-Pop NCT di Jakarta pada Konten 

Instagram @Shopeekpop 

 

Dalam Komunikasi pemasaran digital yang sudah banyak digunakan oleh banyak 

perusahaan saat ini berdampak besar terhadap promosi yang sampai pada setiap 

masyarakat di Indonesia sehingga meningkatnya pembelian produk. Salah satu cara 

untuk menarik konsumen adalah dengan penggunaan konten instagram. Tujuan 

penelitian ini adalah untuk mengetahui Persepsi Komunitas idol K-Pop NCT di 

Jakarta pada Konten Instagram @Shopeekpop terhadap pembelian merchandise 

album K-Pop. Penelitian ini menggunakan metode penelitian kuantitatif deskriptif. 

Populasi dan sampel dalam penelitian ini adalah 39 orang anggota komunitas 

penggemar Idol K-Pop NCT di Jakarta yang tergabung dalam sebuah group Line. 

Teknik analisis data yang digunakan adalah analisis deskriptif, pengujian hipotesis 

menggunakan uji korelasi, serta Method of Succesive Interval. Hasil dari penelitian 

ini menghasilkan bahwa variabel konten instagram akun @shopeekpop memiliki 

hubungan yang kuat terhadap minat beli followers. Berdasarkan hasil analisis 

deskriptif dan Tabulasi silang Konten instagram akun @shopeekpop selama 

periode kpop week memiliki tingkat keberhasilan mempengaruhi followers 

merchandise album K-Pop yang tinggi. Hasil analisis melalui wawancara dengan 

responden menunjukkan bahwa sebagian besar responden memiliki respon positif 

pada konten instagram akun @shopeekpop dalam pembelian merchandise album 

K-Pop. 

Kata Kunci: Konten instagram, Persepsi, Komunikasi Pemasaran Digital. 
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ABSTRACT 

 

 

The Perception of the NCT K-Pop Idol Community in Jakarta on  

Instagram Content @Shopeekpop 

 

In digital marketing communication, which has been widely used by many 

companies, currently has a major impact on promotions that reach every community 

in Indonesia, resulting in increased product purchases. One way to attract 

consumers is by using Instagram content. The purpose of this study was to 

determine the perception of the NCT K-Pop idol community in Jakarta on 

@Shopeekpop Instagram content on the purchase of K-Pop album merchandise. 

This study uses descriptive quantitative research methods. The population and 

sample in this study were 39 members of the NCT Idol K-Pop fan community in 

Jakarta who were members of a Line group. The data analysis technique used is 

descriptive analysis, hypothesis testing using correlation test, and Method of 

Succesive Interval. The results of this study indicate that the @shopeekpop 

account's Instagram content variable has a strong relationship with followers' 

buying interest. Based on the results of descriptive analysis and cross tabulation, 

the Instagram content of the @shopeekpop account during the kpop week period 

has a high success rate of influencing followers of K-Pop album merchandise. The 

results of the analysis through interviews with respondents showed that most of the 

respondents had a positive response to the Instagram content of the @shopeekpop 

account in purchasing K-Pop album merchandise. 

Keywords: Instagram content, Perception, Digital Marketing 

Communication. 



 

vii 

 

Universitas Bakrie 

DAFTAR ISI 

HALAMAN PERNYATAAN ORISINILITAS ...............................................................ii 

HALAMAN PENGESAHAN ........................................................................................iii 

UNGKAPAN TERIMAKASIH ..................................................................................... iv 

HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI ......................................... v 

ABSTRAK ..................................................................................................................... v 

ABSTRACT .................................................................................................................. vi 

DAFTAR ISI ................................................................................................................ vii 

DAFTAR TABEL .......................................................................................................... ix 

DAFTAR GAMBAR ..................................................................................................... xi 

 PENDAHULUAN ............................................................................................... 1 

1.1 LATAR BELAKANG ........................................................................................... 1 

1.2 Rumusan Masalah ............................................................................................... 11 

1.3 Manfaat Penelitian ............................................................................................... 11 

1.4 Manfaat Penelitian ............................................................................................... 11 

 TINJAUAN PUSTAKA ................................................................................... 13 

2.1 Teori dan Konsep ................................................................................................ 13 

2.1.1 Komunikasi Pemasaran Digital ..................................................................... 13 

2.1.2 Media Sosial ................................................................................................. 14 

2.1.3 Instagram ...................................................................................................... 16 

2.1.4 Konten Instagram.......................................................................................... 17 

2.2 Penelitian sebelumnya dan pernyataan Hipotesis.................................................. 19 

2.3 Model Kerangka Hipotesis .................................................................................. 39 

 METODE PENELITIAN ................................................................................ 42 

3.1 Desain dan Pendekatan Penelitian ........................................................................ 42 

3.1.1 Sumber Data ................................................................................................. 43 

3.2 Populasi & Sampling ........................................................................................... 44 

3.2.1 Populasi ........................................................................................................ 44 

3.3 Pengumpulan data dan pengukuran ...................................................................... 47 

3.3.1 Teknik Pengumpulan Data ............................................................................ 47 

3.3.2 Pengukuran ................................................................................................... 48 

3.4 Analisis Data ....................................................................................................... 50 

3.5 Validasi Data ....................................................................................................... 53 

3.6 Definisi Operasional Variabel .............................................................................. 53 

3.6.1 Dimensi ........................................................................................................ 58 

 PEMBAHASAN ............................................................................................. 60 



 

viii 

 

Universitas Bakrie 

4.1 Gambaran Umum Objek Penelitian...................................................................... 60 

4.2 Penyajian data ..................................................................................................... 62 

4.2.1 Karakteristik Responden ............................................................................... 62 

4.2.2 Analisis Deskriptif ........................................................................................ 64 

4.2.3 Statistik Deskriptif Variabel Peneliti ............................................................. 67 

4.2.4 Uji Validitas dan Reliabilitas......................................................................... 96 

4.2.5 Uji Hipotesis ................................................................................................. 99 

4.3 Pembahasan dan Diskusi ................................................................................... 100 

4.3.1 Persepsi Komunitas idol K-Pop NCT di Jakarta pada Konten Instagram 

@Shopeekpop ..................................................................................................... 100 

4.3.2 Analisis Deskriptif Tabulasi Silang ............................................................. 113 

 SIMPULAN DAN SARAN ............................................................................ 122 

5.1 Simpulan ........................................................................................................... 122 

5.2 Kendala dan Keterbatasan.................................................................................. 124 

5.3 Saran dan Implikasi ........................................................................................... 124 

5.3.1 Saran untuk peneliti Berikutnya .................................................................. 124 

DAFTAR PUSTAKA ................................................................................................. 126 

DAFTAR LAMPIRAN ............................................................................................. 129 

 

 

  



 

ix 

 

Universitas Bakrie 

DAFTAR TABEL 

Tabel 2. 1 Penelitian terdahulu ........................................................................................................ 34 
Tabel 3. 1 Jumlah Sampel ............................................................................................................... 46 
Tabel 3. 2 Bobot angka skala Likert................................................................................................ 49 
Tabel 3. 3 Analisis Data .................................................................................................................. 51 
Tabel 3. 4 Definisi Operasional Penelitian ...................................................................................... 56 
Tabel 4. 1 Karakteristik responden.................................................................................................. 63 
Tabel 4. 2 Cummulative variabel konten instagram ........................................................................ 65 
Tabel 4. 3 Cummulative variabel minat beli ................................................................................... 66 
Tabel 4. 4 Standard, Mean, Range variabel X dan Y ...................................................................... 67 
Tabel 4. 5 Cummulative item 1 dimensi foto .................................................................................. 68 
Tabel 4. 6 Cummulative item 2 dimensi foto .................................................................................. 69 
Tabel 4. 7 Cummulative item 3 dimensi foto .................................................................................. 69 
Tabel 4. 8 Cummulative item 4 dimensi foto .................................................................................. 70 
Tabel 4. 9 Cummulative item 5 dimensi foto .................................................................................. 71 
Tabel 4. 10 Cummulative item 6 dimensi foto ................................................................................ 72 
Tabel 4. 11 Cummulative item 7 dimensi foto ................................................................................ 72 
Tabel 4. 12 Cummulative item 8 dimensi foto ................................................................................ 73 
Tabel 4. 13 Cummulative item 9 dimensi foto ................................................................................ 74 
Tabel 4. 14 Cummulative item 1 dimensi video.............................................................................. 75 
Tabel 4. 15 Cummulative item 2 dimensi video.............................................................................. 76 
Tabel 4. 16 Cummulative item 3 dimensi video.............................................................................. 76 
Tabel 4. 17 Cummulative item 4 dimensi video.............................................................................. 77 
Tabel 4. 18 Cummulative item 5 dimensi video.............................................................................. 78 
Tabel 4. 19 Cummulative item dimensi video................................................................................. 79 
Tabel 4. 20 Cummulative item 7 dimensi video.............................................................................. 79 
Tabel 4. 21 Cummulative item 8 dimensi video.............................................................................. 80 
Tabel 4. 22 Cummulative item 1 dimensi caption ........................................................................... 81 
Tabel 4. 23 Cummulative item 2 dimensi caption ........................................................................... 82 
Tabel 4. 24 Cummulative item 3 dimensi caption ........................................................................... 83 
Tabel 4. 25 Cummulative kategori interval variabel konten instagram ........................................... 84 
Tabel 4. 26 Cummulative item 1 dimensi Minat transaksional ....................................................... 85 
Tabel 4. 27 Cummulative item 2 dimensi Minat transaksional ....................................................... 86 
Tabel 4. 28 Cummulative item 3 dimensi Minat transaksional ....................................................... 87 
Tabel 4. 29 Cummulative item 1 dimensi Minat referensial ........................................................... 88 
Tabel 4. 30 Cummulative item 2 dimensi Minat referensial ........................................................... 89 
Tabel 4. 31 Cummulative item 1 dimensi Minat preferensial ......................................................... 90 
Tabel 4. 32 Cummulative item 2 dimensi Minat preferensial ......................................................... 91 
Tabel 4. 33 Cummulative item 1 dimensi Minat eksploratif ........................................................... 91 
Tabel 4. 34 Cummulative item 2 dimensi Minat eksploratif ........................................................... 92 
Tabel 4. 35 Cummulative item 3 dimensi Minat eksploratif ........................................................... 93 
Tabel 4. 36 Cummulative item 4 dimensi Minat eksploratif ........................................................... 94 
Tabel 4. 37 Cummulative item 5 dimensi Minat eksploratif ........................................................... 95 
Tabel 4. 38 Cummulative kategori interval variabel minat beli ...................................................... 95 
Tabel 4. 39 Validitas variabel konten instagram ............................................................................. 97 
Tabel 4. 40 Reliabilitas variabel konten instagram ......................................................................... 98 
Tabel 4. 41 Normalitas data ............................................................................................................ 99 
Tabel 4. 42 Korelasi data............................................................................................................... 100 
Tabel 4. 43 R square...................................................................................................................... 102 
Tabel 4. 44 Tabel persamaan regresi ............................................................................................. 103 
Tabel 4. 45 Uji t variabel ............................................................................................................... 104 
Tabel 4. 46 Crosstab Konten foto terhadap Minat beli.................................................................. 115 



 

x 

 

Universitas Bakrie 

Tabel 4. 47 Crosstab Konten video terhadap usia ......................................................................... 115 
Tabel 4. 48 Crosstab Konten video terhadap pekerjaan ................................................................ 116 
Tabel 4. 49 Crosstab Konten video terhadap gender ..................................................................... 117 
Tabel 4. 50 Crosstab Konten video terhadap Minat beli ............................................................... 117 
Tabel 4. 51 Crosstab Caption terhadap usia .................................................................................. 118 
Tabel 4. 52 Crosstab Caption terhadap pekerjaan ......................................................................... 118 
Tabel 4. 53 Crosstab Caption terhadap gender .............................................................................. 119 
Tabel 4. 50 Crosstab Konten video terhadap Minat beli ............................................................... 119 
Tabel 4. 54 Crosstab Caption terhadap Minat beli ........................................................................ 120 

 

 

  



 

xi 

 

Universitas Bakrie 

DAFTAR GAMBAR 

Gambar 1. 1 Telusuri Persaingan Toko Online di Indonesia ............................. 2 

Gambar 1. 2 Following Instagram shopee_id ..................................................... 5 

Gambar 4. 1 Logo perusahaan............................................................................ 60 

Gambar 4. 2 Profil instagram @shopeekpop  ................................................... 61 

Gambar 4. 3 Konten video akun instagram @shopeekpop 7 april ................ 103 

Gambar 4. 4 Konten video akun instagram @shopeekpop 9 april ................ 104 

Gambar 4. 5 Konten video akun instagram @shopeekpop 11 april .............. 105 

Gambar 4. 6 Konten video akun instagram @shopeekpop 11 april .............. 106 

Gambar 4. 7 Konten video akun instagram @shopeekpop 11 april .............. 107 

Gambar 4. 8 Konten video akun instagram @shopeekpop 9 april ................ 108 

 


	HALAMAN PERNYATAAN ORISINILITAS
	HALAMAN PENGESAHAN
	UNGKAPAN TERIMAKASIH
	HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI
	ABSTRAK
	ABSTRACT
	DAFTAR ISI
	DAFTAR TABEL
	DAFTAR GAMBAR

