
Universitas Bakrie 

 

 191 

DAFTAR PUSTAKA 

 

Sumber Buku 

Aaker, David A. (1991). Managing Brand Equity: Capitalizing on the Value of a. 

Brand Name. New York: The Free Press. 

Arikunto, S. (2006). Metode Penelitian Kualitatif. Jakarta: Bumi Aksara 

Arikunto, S. (2013). Prosedur Penelitian: Suatu Pendekatan Praktik. Jakarta: Rineka 

Cipta. 

Armstrong, G. and Kotler, P. (2009). Marketing: An Introduction, Ninth Edition. New 

Jersey: Pearson Education International. 

Clow, K. E. dan Baack, D. (2012). Integrated Advertising, Promotion and Marketing 

Communications, Seventh Edition. England: Pearson. 

Dewey, J. (1972). Experience and Education. New York: Collier Books. 

Effendy, Onong Uchjana. (2003). Ilmu, teori dan filsafat komunikasi. Bandung : Citra 

Aditya Bakti  

Evans, Dave dan McKee, Jake. (2010). Social Media Marketing: The Next Generation 

of Business Engagement. Indianapolis, Indiana: Wiley Publishing, Inc. 

Haroen, Dewi. 2014. Personal Branding. Jakarta : PT Gramedia Pustaka Utama. 

Ihsan, Fuad, 1996, DASAR-DASAR PENDIDIKAN, Jakarta: PT.RINEKA CIPTA. 

Indriantoro, Nur., dan Supomo, Bambang. (2013). Metodologi Penelitian Bisnis Untuk 

Akuntansi & Manajemen. Yogyakarta: BPFE. 

Janner, Simarmata. 2010. Rekayasa Perangkat Lunak.Yogyakarta: Penerbit Andi. 

Kaplan, Andreas M & Michael Haenlein. (2010). Users of the World, Unite! The 

Challenges and Opportunities of Social Media. Business Horizons, 53, hlm 

59-68. 

Kotler, Philip. (2000). Marketing Management Millennium Edition, Tenth Edition. 

Englewood Cliffs, New Jersey: Prentice Hall, Inc. 



Universitas Bakrie 

 

 192 

Kriyantono, Rachmat. 2014. Teknik Praktis Riset Komunikasi. Jakarta : Prenadamedia 

Group. 

Luttrell, Regina. (2015). Social Media: How to Engage, Share, and Connect. 

Maryland: Rowman & Littlefield. 

Masyhuri dan M. Zainuddin. (2008). Metodologi Penelitian Sosial dan Ekonomi,. 

Teori dan Aplikasi. Penerbit Alfabeta. Bandung. 

McCroskey, J. C. (1992). A workbook and study guide to accompany "An introduction 

to communication in the classroom". Minneapolis: MN: Burgess 

International Group. 

McNally, David and Karl D. Speak. (2002). Be Your Own Brand. San Fransisco: Berret 

Koehler Publisher, Inc. 

Merriam, Sharan B. (2009). Qualitative Research: A Guide to Design and 

Implementation. San Fransisco; Jossey-Bass. 

Moleong, Lexy J. (2010, 2012 & 2013). Metode Penelitian Kualitatif. Edisi Revisi. 

Bandung: PT. Remaja Rosdakarya. 

Nazir. (2014). Metode Penelitian. Bogor: Ghalia Indonesia. 

Rampersad, Hubert K. (2015). Authentic Personal Brand Coaching: Entrepreneurial 

Leadership Brand Coaching for Sustainable High Performance. IAP. 

Rampersad, Hubert K. (2008). Authentic Personal Branding. North Carolina: Age 

Publishing. 

Rampersad, Hubert K. (2008). Sukses Membangun Authentic Personal Branding. 

Jakarta: PPM. 

Ryan, Damian., & Jones, Calvin. (2009). Understanding Digital Marketing: 

Marketing Strategies for Engaging The Digital Generation. United States: 

Kogan Page Limited. 

Sammut-Bonnici T., McGee J. (2014). Wiley Encyclopedia of Management, Strategic 

Management Volume 12. Wiley: New Jersey, NJ. 

Sugiyono. (2007, 2009, 2012 & 2014). Metode Penelitian Pendidikan Pendekatan 

Kuantitatif, Kualitatif, dan R&D. Bandung: Alfabeta. 



Universitas Bakrie 

 

 193 

Surachman. 2008. Dasar-Dasar Manajemen Merek (Alat Pemasaran Untuk 

Memenangkan Persaingan). Malang: Bayumedia Publishing. 

Tjiptono, Fandy. (2005). Strategi Pemasaran I. Edisi Kedua. Yogyakarta: Andi Offset.  

Umar, Husein. (2005). Metode Penelitian Untuk Skripsi dan Tesis Bisnis. Jakarta: PT. 

Raja Grafindo Persada. 

Vivian, John. 2008. Teori Komunikasi Massa. Jakarta: Kencana. 

West, Richard, Lynn H. Turner. 2008. Pengantar Teori Komunikasi Analisis dan 

Aplikasi Edisi 3. Jakarta: Salemba Humanika. 

Wheeler, Alina. 2013. Designing Brand Identity: An Essential Guide for the Whole 

Branding Team. Canada : John Wiley & Sons, Inc, Hoboken, New Jersey 

Wright, Colin. (2009). Personal Branding. Diakses dari 

https://exilelifestyle.com/ebooks/personalbranding.pdf 

Zuldafrial. (2012). Penelitian Kualitatif. Surakarta: Yuma Pustaka.  

 

Sumber Artikel 

Boyd, Danah. Social Media is Here to Stay…Now What?. 26 Februari 2009. Microsoft 

Research Tech Fest, Redmond, Washington.  

https://www.danah.org/papers/talks/MSRTechFest2009.html. Diakses pada 

20 Maret 2021. 

O’Reilly, L. (2014). Huffington Post CEO on native ads, content personalisation and 

UK plans. Marketing Week (Online Edition), 3. 

Peter, Montoya. The Personal Branding Phenomenon: Realize Greater Influence, 

Explosive Income Growth and Rapid Career Advancement by Applying the 

Branding Techniques of Michael, Martha & Oprah. 2002. http://www.the-

confidant.info/uploads/montoya.pdf. Diakses pada 19 April 2021. 

Peters, Tom. The Brand Called You. 31 Agustus 1997. 

https://www.fastcompany.com/28905/brand-called-you. Diakses pada 19 

April 2021. 

 

https://exilelifestyle.com/ebooks/personalbranding.pdf
https://www.danah.org/papers/talks/MSRTechFest2009.html
http://www.the-confidant.info/uploads/montoya.pdf
http://www.the-confidant.info/uploads/montoya.pdf
https://www.fastcompany.com/28905/brand-called-you


Universitas Bakrie 

 

 194 

Sumber Internet 

Andi Dwi Riyanto. (2019). Hootsuite (We are Social): Indonesian Digital Report 2019. 

Diakses pada 3 September 2020, dari https://andi.link/hootsuite-we-are-

social-indonesian-digital-report-2019/ 

Caroline Castrillon. (2019, 12 Februari). Why Personal Branding Is More Important 

Than Ever. Diakses pada 1 September 2020, dari 

https://www.forbes.com/sites/carolinecastrillon/2019/02/12/why-personal-

branding-is-more-important-than-ever/#6af7d5432408 

Kelly Hobkirk. (2012, 9 Maret). The important differences between brands and 

branding. Diakses pada 19 Agustus 2020, dari 

https://trainofthought.net/branding/the-differences-between-brands-and-

branding-355/ 

Nico Prins. (2020). The 7 Types of Branding & How To Leverage Them for Growth. 

Diakses pada 6 September 2020, dari https://justcreative.com/2020/05/23/7-

types-of-branding 

Rock Content. (2020, 25 Maret). 6 Digital Marketing examples to inspire your 

strategy. Diakses pada 16 Agustus 2020, dari 

https://en.rockcontent.com/blog/digital-marketing-examples/  

Frendy Kurniawan. (2019, 3 Juli). Konten Paling Populer di YouTube Indonesia: Vlog 

Keluarga. Diakses pada 26 Maret 2021, dari https://tirto.id/konten-paling-

populer-di-youtube-indonesia-vlog-keluarga-edwU  

 

Sumber Jurnal 

Bianchi, Constanza., & Andrews, Lynda., (2018). Consumer Engagement with Retail 

Firms through Social Media: An Empirical Study in Chile. International 

Journal of Retail & Distribution Management. 46(1): 11-12. 

Biel, Joan-Isaac., Aran, Oya., & Perez, Daniel Gatica. (2011). You Are Known by How 

You Vlog: Personality Impression and Nonverbal Behavior in YouTube. 

Association for the Advancement of Artificial Intelligence. 

https://andi.link/hootsuite-we-are-social-indonesian-digital-report-2019/
https://andi.link/hootsuite-we-are-social-indonesian-digital-report-2019/
https://www.forbes.com/sites/carolinecastrillon/2019/02/12/why-personal-branding-is-more-important-than-ever/#6af7d5432408
https://www.forbes.com/sites/carolinecastrillon/2019/02/12/why-personal-branding-is-more-important-than-ever/#6af7d5432408
https://trainofthought.net/branding/the-differences-between-brands-and-branding-355/
https://trainofthought.net/branding/the-differences-between-brands-and-branding-355/
https://justcreative.com/2020/05/23/7-types-of-branding
https://justcreative.com/2020/05/23/7-types-of-branding
https://en.rockcontent.com/blog/digital-marketing-examples/
https://tirto.id/konten-paling-populer-di-youtube-indonesia-vlog-keluarga-edwU
https://tirto.id/konten-paling-populer-di-youtube-indonesia-vlog-keluarga-edwU


Universitas Bakrie 

 

 195 

Bowden, Jana Lay-Hwa. (2009). The Process of Customer Engagement: A Conceptual 

Framework. Journal of Marketing Theory and Practice. 17(1): 63-74. 

Cunningham, Stuart., & Craig, David. (2019). Creator Governance in Social Media 

Entertainment. Platformization of Cultural Production. 

Delmar, Javier Lozano., Santaolalla, Victor Hernandez., & Ramos, Marina. (2013). 

Fandom-generated Content: An Approach to the Concept of 

‘Fanadvertising’. Journal of Audience & Reception Studies. Volume 10, 

Issue 1. 

Durmaz, Y. & Efendioglu, I. H. (2016). Travel from Traditional Marketing to Digital 

Marketing. Global Journal of Management and Business Research: E 

Marketing. Volume 16, Issue 2, Version 1.0. 

Hovland, Carl I., Irving K. Janis, & Harold H., Kelley (1953). Communication and 

Persuasion. New Haven. CT: Yale University Press. 

Ievansyah. & Teguh, Priyo Sadono. (2018). Personal Branding Dalam Komunikasi 

Selebritis (Studi Kasus Personal Branding Alumni Abang None Jakarta Di 

Media Sosial “Instagram”). Jurnal Ilmu Komunikasi. Volume 4, No. 2. 

Imawati, A. V., Solihah, A. W., & Shihab, Mohammad. (2016). Analisis Personal 

Branding Fashion Blogger Diana Rikasari. Jurnal Ilmu Sosial dan Ilmu 

Politik. Vol. 5, No. 3. 

Javornik, Ana. & Mandelli, Andreina. (2012). Behavioral perspectives of customer 

engagement: An exploratory study of customer engagement with three Swiss 

FMCG brands. Journal of Database Marketing & Customer with 3 children” 

Kirpekar, Rohan. (2015). DIGITAL MARKETING – NEW AGE OF MARKETING. 

Journal of Commerce & Management. Diakses dari 

https://pdfs.semanticscholar.org/5b01/6cac847afffe7739ccce178cf5b6a2c91

695.pdf 

Kozinets, Robert V. (2002). The Field Behind the Screen: Using Netnography for 

Marketing Research in Online Communities. Journal of Marketing Research. 

https://pdfs.semanticscholar.org/5b01/6cac847afffe7739ccce178cf5b6a2c91695.pdf
https://pdfs.semanticscholar.org/5b01/6cac847afffe7739ccce178cf5b6a2c91695.pdf


Universitas Bakrie 

 

 196 

Labrecque, L. I., Markos, E., & Milne, G. R. (2011). Online personal branding: 

Processes, challenges, and implications. Journal of Interactive Marketing. 

25(1), 37–50. https://doi.org/10.1016/j.intmar.2010.09.002 

Martinho, Mariana., Pinto, Marta, & Yuliya Kuznetsova. (2012). Scholars’ YouTube 

Channels: Content Analysis of Educational Videos. Journal of Internet Latent 

Corpus. Volume 2, No. 2. 

Nursufyana, Mufida & Wahyuni, I. I. (2019). Strategi Personal Branding Alexander 

Thian Sebagai Storygrapher Melalui #LetMeTellYouAStory. Jurnal Ilmu 

Komunikasi dan Bisnis. Volume 12, No. 1. 

Pawar, Prof. Avinash. (2016). The Power of Personal Branding. International Journal 

of Engineering and Management Research. Page Number: 840-847. 

Santos, T., Correia, A., Biscaia, R. & Pegoraro, A. (2018). Examining Fan 

Engagement Through Social Networking Sites. International Journal of Sports 

Marketing & Sponsorship. Volume (In-press), pp. (In-press). 

Tarnovskaya PhD, Veronika. (2017). Reinventing Personal Branding Building a 

Personal Brand through Content on YouTube. Journal of International 

Business Research and Marketing. Volume 3, Issue 1. 

Vivek, Shiri D., S.E. Beatty, & Robert M. Morgan. (2012). Customer Engagement: 

Exploring Customer Relationship Beyond Purchase. Journal of Management 

and Marketing Department, University of Alabama. 

 

  

https://doi.org/10.1016/j.intmar.2010.09.002

