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KENYORINI FADLILA

ABSTRAK

Perubahan gaya hidup menyebabkan perkembangan kafe di berbagai daerah,
termasuk Jakarta. Meningkatnya permintaan akan kopi, memancing munculnya
berbagai brand dan kedai-kedai kopi di sekitar masyarakat. Motif dan ekspektasi
pengunjung kedai kopi yang biasanya diorientasikan dengan berkumpul bersama
teman-teman sampai larut malam, mengerjakan tugas kelompok, atau hanya
sekedar menghilangkan penat kini berubah dikarenakan adanya pandemi Covid-
19. Semakin banyaknya kebutuhan hidup manusia, semakin pula menuntut untuk
terjadinya peningkatan akan gaya hidup (lifestyle). Gaya hidup sendiri
merupakan ciri sebuah dunia modern, atau yang biasa juga disebut
modernitas. Hal serupa terjadi di salah satu kedai kopi yang berada di daerah
Jakarta Timur yaitu Jas Kopi. Penelitian ini terfokus pada motif dan ekspektasi
pengunjung kedai kopi Jas Kopi sebagai gaya hidup di masa pandemi Covid-19.
Penelitian ini menggunakan metode deskriptif kualitatif menggunakan teknik
studi pustaka dan wawancara mendalam dengan beberapa regular customer Jas

Kopi.

Kata Kunci : Gaya Hidup, Jas Kopi, Motif, Ekspektasi dan Kopi
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AN ANALYSIS OF THE MOTIVES AND EXPECTATIONS OF COFFEE
SHOP VISITORS AS A LIFESTYLE DURING THE COVID-19
PANDEMIC (CASE STUDY OF JAKARTA COFFEE SHOP VISITORS)

KENYORINI FADLILA

ABSTRACT

Changes in lifestyle led to the development of cafes in various areas, including
Jakarta. The increasing demand for coffee has provoked the emergence of various
brands and coffee shops around the community. The motives and expectations of
coffee shop visitors, which are usually oriented to hanging out with friends until
late at night, doing group assignments, or just getting rid of fatigue have now
changed due to the Covid-19 pandemic. The more the needs of human life, the
more demanding for an increase in lifestyle. Lifestyle itself is a feature of a
modern world, or what is also known as modernity. The same thing happened in
one of the coffee shops in East Jakarta, namely Jas Kopi. This study focuses on
the motives and expectations of visitors to the Jas Kopi coffee shop as a lifestyle
during the Covid-19 pandemic. This study uses a qualitative descriptive method
using library research techniques and in-depth interviews with several regular

customers of Jas Kopi.

Keywords : Lifestyle, Jas Kopi, Motives, Expectation and Coffee
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