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ANALISIS STRATEGI KOMUNIKASI MARKETING PUBLIC 
RELATIONS B2B PT BADAK NGL DALAM MEMASARKAN PRODUK 

BADAK LNG SERVICES SELAMA PANDEMI COVID-19 

 

MUHAMAD AL FAZRI 

ABSTRAK 

 

PT Badak NGL menggunakan strategi Marketing Public Relations (MPR) dalam 
kegiatan pemasaran Produk Badak LNG Services. Penelitian ini ditelaah 
menggunakan dimensi pada alat-alat Marketing Public Relations yaitu publikasi, 
acara, pemberian sponsor, berita, pidato, kegiatan layanan masyarakat dan media 
identitas serta praktiknya dalam kegiatan bisnis B2B. Metode penelitian ini adalah 
studi kasus, dengan pendekatan kualitatif. Hasil pembahasan menunjukan bahwa 
terjadi perbedaan strategi sebelum pandemi dan saat pandemi berlangsung yaitu 
sebelum pandemi covid-19 kegiatan event menjadi salah satu strategi yang 
diandalkan oleh perusahaan dalam kegiatan pemasaran namun saat pandemi, 
hampir sama sekali tidak mengikuti event LNG dan hal tersebut menyebabkan 
berkurangnya pendapatan sehingga tidak tercapainya target perusahaan. Namun, 
publikasi melalui sosial media seperti Instagram, Facebook, website perushaaan 
atau LinkedIn digunakan untuk mempromosikan serta mengenalkan produk Badak 
LNG Services saat pandemi covid-19 berlangsung. 

 

Kata Kunci: MPR, Tools Marketing Public Relations, PT Badak NGL, B2B, 
Badak LNG 
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ANALYSIS OF COMMUNICATION STRATEGY OF MARKETING PUBLIC 
RELATIONS PT BADAK NGL IN MARKETING PRODUCTS OF BADAK 

LNG SERVICES DURING THE COVID-19 PANDEMIC 

 

MUHAMAD AL FAZRI 

ABSTRACT 

 

PT Badak NGL uses the Marketing Public Relations (MPR) strategy in marketing 
activities for Badak LNG Services Products. This research is analyzed using the 
dimensions of Marketing Public Relations tools, namely publications, events, 
sponsorship, news, speeches, public service activities and identity media and their 
practices in B2B business activities. This research method is a case study, with a 
qualitative approach. The results of the discussion show that there are differences 
in strategies before the pandemic and during the pandemic, namely before the 
covid-19 pandemic event activities became one of the strategies that companies 
relied on in marketing activities but during the pandemic, almost did not participate 
in LNG events and this led to reduced revenues so that not achieving company 
targets. However, publications through social media such as Instagram, Facebook, 
company websites or LinkedIn are used to promote and introduce Badak LNG 
Services products during the COVID-19 pandemic. 

 

Keyword: MPR, Tools Marketing Public Relations, PT Badak NGL, B2B, Badak 
LNG 
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