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TREN BELANJA MELALUI E-COMMERCE AGRIKULTUR SELAMA 

MASA PANDEMI COVID-19 PADA IBU PEKERJA DI DKI JAKARTA 

Anindia Nur Azalia1 

ABSTRAK 

Wabah pandemi COVID-19 yang terjadi di Indonesia sejak Maret 2019 

menyebabkan Pemerintah harus melakukan kebijakan darurat yang mampu 

menekan aktivitas masyarakat demi memutus perluasan pandemi. Pembatasan 

aktivitas tersebut memberikan pengaruh di berbagai sektor. Namun ternyata 

teknologi informasi dan komunikasi mampu menyelamatkan kegiatan masyarakat 

di tengah pandemi. Salah satunya yaitu di sektor ekonomi, bidang agrikultur. 

Teknologi telah menghadirkan E-Commerce di bidang agrikultur yang 

memberikan kemudahan berbelanja bahan agrikultur untuk kebutuhan sehari-hari. 

Penelitian ini merupakan penelitian kualitatif metode studi kasus dengan 

menggunakan teknik Focus Group Discussion (FGD) untuk memperdalam 

informasi terkait dengan kehadiran E-Commerce Agrikultur di kalangan ibu 

pekerja. Terdapat 11 narasumber ibu pekerja di wilayah DKI Jakarta yang telah 

memberikan pengalaman berbelanja online dengan memanfaatkan kehadiran E-

Commerce Agrikultur. Hasil penelitian ini menunjukkan bahwa kehadiran E-

Commerce Agrikultur membentuk perubahan pola pikir dan perilaku yang 

mengakibatkan timbulnya tren baru belanja online bahan agrikultur di kalangan 

mereka. 

Kata kunci: E-Commerce, Agrikultur, Tren Belanja, COVID-19, Ibu Pekerja. 
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TREN BELANJA MELALUI E-COMMERCE AGRIKULTUR SELAMA 

MASA PANDEMI COVID-19 PADA IBU PEKERJA DI DKI JAKARTA 

Anindia Nur Azalia1 

ABSTRACT 

The outbreak of the Covid-19 Pandemic in Indonesia since March 2019 has 

forced the Government to carry out emergency policies to suppress people’s 

activities and stop the expansion of the pandemic. The restriction policies have an 

impact on various sectors. However, it turns out that information and 

communication technology is able to save people's activities in the midst of the 

pandemic. One of them is in the economic sector, specifically in the agricultural 

subsector. Technology has brought E-Commerce in the agricultural sector that 

makes it easy to shop for agricultural materials for daily needs. This research is a 

qualitative case study method using Focus Group Discussion (FGD) techniques to 

deepen information related to the presence of Agricultural E-Commerce among 

working mothers. There were 11 working mothers in the DKI Jakarta who were 

willing as informants to share their online shopping experiences in utilizing the 

presence of E-Commerce Agriculture. The results of this study indicated that the 

presence of Agricultural E-Commerce formed a change in mindset and behaviour 

which resulted in the emergence of a new trend of online shopping for 

agricultural materials. 

Keywords— E-Commerce, Agriculture, Shopping Trend, COVID-19, 

Working Mother. 
 



Universitas Bakrie 

ix 
 

DAFTAR ISI 

 

HALAMAN JUDUL .............................................................................................. i 

HALAMAN PERNYATAAN ORISINALITAS ................................................ ii 

LEMBAR PENGESAHAN ................................................................................. iii 

UNGKAPAN TERIMA KASIH ......................................................................... iv 

HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI......................... vi 

ABSTRAK ........................................................................................................... vii 

ABSTRACT ......................................................................................................... viii 

DAFTAR ISI ......................................................................................................... ix 

DAFTAR TABEL ............................................................................................... xii 

DAFTAR GAMBAR .......................................................................................... xiii 

BAB I ...................................................................................................................... 1 

1.1 Latar Belakang .......................................................................................... 1 

1.2 Rumusan Masalah ..................................................................................... 5 

1.3 Batasan Masalah ....................................................................................... 5 

1.4 Tujuan Penelitian ...................................................................................... 5 

1.5 Manfaat Penelitian .................................................................................... 5 

1.5.1 Manfaat Teoritis .......................................................................................... 6 

1.5.2 Manfaat Praktis ........................................................................................... 6 

BAB II .................................................................................................................... 7 

2.1 E-commerce .................................................................................................. 7 

2.1.1 Definisi E-commerce ................................................................................ 7 

2.1.2 Kategori E-commerce ............................................................................... 7 

2.1.3 Keuntungan dan Resiko Penggunaan E-commerce .................................. 9 

2.1.4 E-commerce Agrikultur .......................................................................... 11 



Universitas Bakrie 

x 
 

2.2 Tren Belanja ............................................................................................... 11 

2.2.1 Perilaku Konsumen ................................................................................. 11 

2.2.2 Perubahan Pola Pikir ............................................................................... 12 

2.2.3 Proses Pengambilan Keputusan .............................................................. 13 

2.2.4 Belanja Online ........................................................................................ 16 

2.2.5 Perubahan Pola Pikir Tren Berbelanja Online ........................................ 19 

2.3 Penelitian Terdahulu ................................................................................. 25 

2.4 Kerangka Kerja Penelitian ....................................................................... 28 

BAB III ................................................................................................................. 29 

3.1 Metode Penelitian ................................................................................... 29 

2.2 Objek Penelitian ...................................................................................... 30 

2.3 Sumber Data dan Teknik Pengumpulan Data ......................................... 31 

2.4 Definisi Konseptual dan Operasional Konsep ........................................ 32 

2.5 Teknik Analisis Data............................................................................... 33 

2.6 Teknik Pengujian Keabsahan Data ......................................................... 34 

BAB IV ................................................................................................................. 36 

4.1 Gambaran Umum E-commerce ............................................................... 36 

4.2 Gambaran Subjek Penelitian ................................................................... 36 

4.3 Hasil Penelitian dan Pembahasan ........................................................... 44 

4.3.1 Perubahan Pola Pikir Tren Belanja Online ............................................. 57 

4.3.2 Faktor yang Mempengaruhi Ibu Pekerja Belanja Online ....................... 61 

4.3.3 E-commerce Sayurbox di Bidang Agrikultur ......................................... 62 

BAB V ................................................................................................................... 65 

5.1 Kesimpulan ............................................................................................. 65 

5.2 Saran ....................................................................................................... 66 

5.2.1 Bagi Pihak Konsumen ................................................................................ 66 



Universitas Bakrie 

xi 
 

5.2.2 Bagi Penyedia Jasa .................................................................................... 66 

DAFTAR PUSTAKA .......................................................................................... 67 

LAMPIRAN ......................................................................................................... 71 

  



Universitas Bakrie 

xii 
 

DAFTAR TABEL 

Tabel 2.01 Penelitian Terdahulu ........................................................................... 29 

Tabel 3.01 Definisi Konseptual dan Operasional Konsep .................................... 42 



Universitas Bakrie 

xiii 
 

DAFTAR GAMBAR 

Gambar 2.01 Tahapan Keputusan Pembelian ....................................................... 29 

Gambar 2.02 Kerangka Penelitian ........................................................................ 37 

Gambar 2.03 Timeline Pengerjaan Penelitian ....................................................... 37 

 


