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PERNGARUH HARGA DAN KUALITAS PRODUK PADA KEPUTUSAN
PEMBELIAN PRODUK KECANTIKAN EMINA DI MARKETPLACE
SHOPEE (EMINAOFFICIAL)

Oktavia Devi Marcelina Sianipar

ABSTRAK

Tujuan Penelitian ini adalah untuk mengetahun dan menganalisis pengaruh Harga
dan Kualitas Produk pada Keputusan pembelian produk Emina di marketplace
Shopee. Teknik sampling yang digunakan dalam penelitian yaitu simple random
sampling. Penelitian ini menggunakan pendekatan kuantitatif dengan metode
survei. Ukuran sampel pada penelitian ini berjumlah 100 responden. Metode
analisis penelitian yang digunakan adalah regresi linear berganda (uji normalitas,
multikolinearitas,dan heteroskedastisitas). Berdasarkan hasil penelitian harga dan
kualitas produk berpengaruh positif terhadap keputusan pembelian produk

kecantikan Emina di marketplace Shopee.

Kata kunci: Harga, Kualitas Produk, Keputusan Pembelian
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THE INFLUENCE OF PRICE AND PRODUCT QUALITY ON COSTEMER
PURCHASING DESCISION TO EMINA BEAUTY PRODUCT AT
MARKETPLACE SHOPEE @EMINAOFFICIAL)

Oktavia Devi Marcelina Sianipar

ABSTRACT

The purpose of this research was to determine and analyze the effect of price and
product quality on consumer purchasing decisions to Emina Beauty Product at
marketplace Shopee. The sampling technique used in this study is simple random
sampling. This is a quantitative research and using survey methods The sampels of
this research are 100 respondents. The research analysis method used is multiple
linear regression (test for normality, multicollinearity, and heteroscedasticity).
Based on the analysis results proved that the factor of price and product quality
have a positive and significant influence on purchasing decision.

Keywords: Price, Product Quality, and Purchase Decision
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