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STUDI KUALITATIF EKSPLORASI SITUASI PANDEMI COVID-19 

TERHADAP ASPIRASI PEDAGANG PASAR MAUK 

 

Sri Mulyati  

 

ABSTRAK 

Penelitian ini mengkaji tentang aspirasi pedagang Pasar Mauk pada saat pandemi 

covid-19 terhadap penurunan pendapatan di Pasar Mauk Kabupaten Tangerang 

Penelitian ini bertujuan untuk mengetahui dampak yang ditimbulkan akibat 

adanya pandemi covid-19 terhadap penurunan pendapatan bagi para pedagang 

Pasar Mauk. Proses pengumpulan data dilakukan dengan cara melakukan 

wawancara kepada beberapa pedagang yang berjualan di Pasar Mauk dan 

konsumen  yang berbelanja di Pasar Mauk. Pendekatan penelitian ini 

menggunakan metode deskriptif kualitatif. Hasil penelitian menunjukkan bahwa 

dampak yang ditimbulkan dari adanya pandemi covid-19 ini adalah pendapatan 

menurun, sulitnya akses stok barang dan keadaan pasar menjadi sepi. 

Kata kunci: covid-19, aspirasi, pedagang  
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QUALITATIVE STUDY EXPLORING THE SITUATION OF THE COVID-19 

PANDEMIC AGAINST THE ASPIRATIONS OF MAUK MARKET 

TRADERS 

 

Sri Mulyati  

 

ABSTRACT 

This study examined the aspirations of Mauk Market traders at the time of the 

covid-19 pandemic to decrease revenue in Mauk Market, Tangerang Regency 

This study aims to find out the impact caused by the covid-19 pandemic on 

declining income for Mauk Market traders. The process of collecting data is done 

by conducting interviews to several traders who sell in Mauk Market and 

consumers who shop at Mauk Market This research approach uses qualitative 

descriptive methods. The results showed that the impact of the covid-19 pandemic 

is declining income, difficult access to goods stocks and the state of the market 

becomes quiet. 

Keywords: covid-19, aspirations, traders 
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