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ANALISIS IMPLEMENTASI CYBER PUBLIC RELATIONS  

PT ANEKA TAMBANG TBK UBPP LOGAM MULIA  

DALAM MENYAMPAIKAN KONTEN EDUKASI EMAS  

SEBAGAI UPAYA OPTIMALISASI CUSTOMER ENGAGEMENT  

(STUDI PADA INSTAGRAM @antamlogammulia) 

 

APRILIAN CAHYA PERSADA 

ABSTRAK 

Perkembangan teknologi informasi yang begitu masif menjadikan segala aktivitas 

manusia saat ini tidak dapat terlepas dari teknologi. Badan Usaha Milik Negara 

(BUMN) turut memanfaatkan teknologi informasi untuk  menjalankan fungsinya 

sebagai perusahaan yang menyejahterakan masyarakat serta untuk menjalin 

hubungan baik dengan stakeholdernya. Penelitian ini membahas mengenai 

“Analisis Implementasi Cyber Public Relations PT Aneka Tambang Tbk UBPP 

Logam Mulia Dalam Menyampaikan Konten Edukasi Emas Sebagai Upaya 

Optimalisasi Customer Engagement (Studi Pada Instagram @antamlogammulia)”. 

Penelitian diteliti menggunakan teori elemen Cyber PR oleh Philips dan Young dan 

Teori Customer Engagement oleh Evans. Metode penelitian yang digunakan adalah 

studi kasus dengan pendekatan kualitatif. Data diperoleh melalui wawancara 

mendalam pada sembilan informan dan seorang triangulator yang dilakukan secara 

online. Hasil dari penelitian ini menunjukan bahwa kegiatan cyber PR yang 

dijalankan oleh PT Aneka Tambang UBPP LM melalui Instagram telah 

menciptakan customer engagement hingga pada tahap kolaborasi. Kegiatan cyber 

PR yang dilakukan dinilai cukup baik dengan memperhatikan elemen cyber PR 

diantaranya Transparency, Internet Porosity, The Internet as an Agent, dan Rich 

and Reach in Content. Dimana informan merasa cukup puas dengan konten edukasi 

yang dibagikan, namun masih terdapat beberapa hal yang perlu diperbaiki.   

 

Kata Kunci: Customer Engagement, Cyber Public Relations, Instagram, Konten 

Edukasi Emas, Logam Mulia 
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THE ANALYSIS OF IMPLEMENTATION CYBER PUBLIC RELATIONS  

OF PT ANEKA TAMBANG TBK UBPP LOGAM MULIA  

IN DELIVERING GOLD EDUCATIONAL CONTENT 

FOR  OPTIMIZE CUSTOMER ENGAGEMENT 

(STUDY ON INSTAGRAM @antamlogammulia) 

 

APRILIAN CAHYA PERSADA 

ABSTRACT 

The development of  technology and information is so massive that all human 

activities today cannot be separated from technology. Badan Usaha Milik Negara  

(BUMN) also use technology to carry out their functions as companies that improve 

the welfare of the community and to establish good relations with their 

stakeholders. This study discusses about "The Analysis of Implementation Cyber 

Public Relations of PT Aneka Tambang Tbk UBPP Logam Mulia in Delivering 

Gold Educational for Optimize Customer Engagement (Study on Instagram 

@antamlogammulia)". The research was investigated using the elements of Cyber 

PR theory by Philips and Young and Customer Engagement theory by Evans. The 

research method  is case study with a qualitative approach. The data were obtained 

through in-depth interviews with nine informants and a triangulator conducted 

online way. The results of this study indicate that the cyber PR activities carried out 

by PT Aneka Tambang UBPP LM through Instagram have created customer 

engagement up to the collaboration stage. The cyber PR activities carried out were 

considered quite good by paying attention to cyber PR elements including 

transparency, internet porosity, the internet as an agent, and richness in content and 

reach. Where the informant was quite satisfied with the educational content that 

was distributed, but there were still have some things that needed to be improved. 

Keywords : Customer Engagement, Cyber Public Relations, Gold Educational 

Content, Logam Mulia 
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