
Universitas Bakrie 

64 
 

DAFTAR PUSTAKA 

Adi, T. N. (2012). Mengkaji Khalayak Media Dengan Penelitian Resepsi. Journal 

Acta. 

Anderson, R., Heeterbeek, H., & Klinkenberg, D. (2020). How Will Country-based 

Mitigation Measures Influence the Course of The COVID-19 Epidemic? 

The Lancet 20201395 (10228 931-4. 

C, H., Y, W., X, L., L, R., J, Z., Y, H., . . . B., C. (2020). Clinical Features of Patients 

Infected With 2019 Novel Coronavirus in Wuhan, China. Erratum In. 

Castronovo, Cristina, & Huang, L. (2012). Social Media in Alternative Marketing 

Communication Model. Journal of Marketing Development and 

Competitiveness, 117-134. 

Chodor, B., & Cyranski, G. (2020). Transitioning to Virtual and Hybrid Events: 

How to Create, Adapt, and Market an Engaging Online Experience. New 

Jersey: John Wiley & Sons, Inc. 

Crowther, P. (2011). Marketing Event Outcomes: From Tactical to Strategic. 

International Journal of Event and Festival Management, 68-82. 

Datta, V., & Vasantha. (2013). Experiential Value, Customer Satisfaction and 

Customer Loyalty: An Empirical Study of KFC in Chennai. Indian Journal 

of Applied Research, 3 (9), 334-337. 

Emzir. (2018). Metodologi Penelitian Kualitatif. Depok: Rajawali Press. 

Griffin, E., Ledbetter, A., & Sparks, G. (2019). A First Look at Communication 

Theory, Tenth Edition. New York: McGraww-Hill Education. 

Gupta, A. (2020). Role of Video-Conferencing Platforms to Change The Face of 

Communication Duirng The Lockdown. 

Hale, T., Petherick, A., Philips, T., Webster, S., Beatriz, K., & Angrist, N. (2020). 

Variation in Government Responses to COVID-19. 

Halim, S. (2012). Postkomodifikasi Media dan Cultural Studies. Tangerang: 

Matahari Production. 

Hassan, T. G. (2020). Lasswellian Model and Process of Mass Communication in 

Nigeria. 

Heriyanto. (2018). Thematic Analysis sebagai Metode Menganalisa Data untuk 

Penelitian Kualitatif. ANUVA, 317-324. 

Heymann, D. L. (2020). Data Sharing and Outbreaks: Best Practice Exemplified. 

The Lancet 395(10223), 469-470. 



Universitas Bakrie 

65 
 

Ida, R. (2014). Metodologi Penelitian: Studi Media dan Kajian Budaya. Jakarta: 

Prenada MediaGroup. 

J&T Express. (2021, April 6). News & Event. Retrieved October 16, 2021, from 

J&T Express: https://jet.co.id/news/events?show=87 

Karpinska-Krakowiak, M. (2015). Marketing Events in A Digital Era - A 

Comparative Analysis of New and Traditional Events in Terms of Branding 

Effectiveness. 

Kementerian Kesehatan RI. (2021, January 4). covid19.go.id. Retrieved from 

covid19.go.id: covid19.go.id/storage/app/media/regulasi/2021/januari/final 

Khotimah, K., Sucherly, Sari, D., & Kaltum, U. (2016). Event Marketing and 

Experiential Marketing Towards the Formation of Net Marketing 

Contribution Margin. Procedia - Social and Behavioral Sciences, 431-439. 

McFadden, J. B. (2016). Understanding Media and Culture: An Introduction to 

Mass Communication. Minnesota: Minnesota Libraries Publishing. 

McQuaill, D. (2011). Teori Komunikasi Massa, Edisi 6, Buku 2. Jakarta: Salemba 

Humanika. 

Mishra, V. (2016). Event Management System. International Journal of Trend in 

Research and Development. 

Moleong, L. J. (2013). Penelitian Kualitatif. Bandung: Remaja Rosdakarya. 

Munster, V. J., Koopmans, M. V., & Wit, E. (2020). A Novel Coronavirus 

Emerging in China-key Questions for Impact Assesment. New England 

Journal of Medicine, 692-694. 

Nazir, M. (2013). Metode Penelitian. Bogor: Ghalia Indonesia. 

Nigam, A. (2012). Modeling Relationship Between Experiential Marketing, 

Experiential Value and Purchase Intension in Organized Quick Service 

Chain Restaurants Using Structural Equation Modeling Approach. 

International Journal of Computer Science and Management Studies 6(12), 

114-123. 

Norman, K. D. (2011). The Sage Handbook of Qualitative Research 4. Beverly 

Hills: Sage Publishing & Beverly Hills. 

Nurjaya, & Waskita, D. I. (2021). Menciptakan Pengalaman Konsumen Melalui 

Experiential Marketing. Agroscience. 

Nyumba, T. O., Wilson, K. D., & Mukherjee, N. (2017). The use of focus group 

discussion methodology: Insights from two decades of application in 

conservation. Methods in Ecology and Evolution. 



Universitas Bakrie 

66 
 

Ross, S. (2011). The Encoding/Decoding Model Revisited. 

Shafira, D., & Ali, F. S. (2021). Penyelenggaraan Event Dolanan Yok! Edisi Virtual 

di Semasa Pandemi Covid-19. e-Prooceding of Management, 4044. 

Sugiyono. (2013). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung: 

Alfabeta. 

Suryawati, I. (2011). Jurnalistik: Suatu Pengantar Teori dan Praktek. Bogor: 

Ghalia Indonesia. 

Van Euwijk, P., & Angehrn, Z. (2017). How To Conduct a Focus Group 

Discussion. Methodological Manual. Zurich Open Repository Archive. 

Voluntary, G. R. (2022, January 28). J&T Super Seller. (M. A. Aulia, Interviewer) 

Wangui, M. W. (2016). Events Marketing, Brand Orientation and Performance of 

Commercial Banks in Kenya. 

Wu, S.-I. (2016). Competing Model of Event Marketing Activities. International 

Journal of Marketing Studies, Vol. 8, No. 4. 

Wu, S.-I., & Zheng, Y.-H. (2014). The Influence of Tourism Image and Activities 

Appeal on Tourist Loyalty: A Study of Tainan City in Taiwan. Journal of 

Management and Strategy 5(4). 

Zarantonello, L., & Schmitt, B. H. (2013). The Impact of Event Marketing on Brand 

Equity: The Mediating Roles of Brand Experience and Brand Attitude. 

International Journal of Advertising 32, 32. 

 

 


