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ANALISIS PENGARUH KUALITAS PRODUK, HARGA DAN 

PROMOSI TERHADAP MINAT BELI ULANG (STUDI KASUS 

KONSUMEN ANOMALI COFFEE DAN KOPI KENANGAN) 

MUHAMMAD SYAFIK YONANDA 

 

ABSTRAK 

 Penelitian ini bertujuan untuk mengetahui pengaruh kualitas produk, harga dan 

promosi terhadap minat beli ulang di Jakarta. Denagn menggunakan metode kuantitatif, 

penelitian ini berasal daripenyebaran kuesioner online melalui google form kepada 200 

responden yang telah mengetahui dan pernah mengkonsumsi Anomali Coffee dan Kopi 

Kenangan. Penelitian ini menggunakan analisis liniear berganda dengan menggunakan 

software spss 25. Hasil penelitian analisis linear berganda menunjukan bahwa terdapat 

pengaruh kualitas produk, harga dan promosi terhadap minat beli ulang. Hasil uji 

koefisien determinasi (R2) kualitas produk, harga dan promosi berkontribusi atau 

berpengaruh terhadap minat beli ulang sebesar 70.7% pada Anomali Coffee dan 68% pada 

kopi kenangan. 

 

Kata kunci: Anomali Coffee, Kopi Kenangan, Kualitas Produk, Harga, Promosi, Minat 

Beli Ulang 
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ANALYSIS OF THE EFFECT OF QUALITY PRODUCT, PRICES AND 

PROMOTION ON RE-PURCHASE (CASE STUDY OF ANOMALI 

COFFEE AND KOPI KENANGAN) 

MUHAMMAD SYAFIK YONANDA 

 

ABSTRAK 

 This study aims to determine the effect of product quality, prices and promotion on 

re-purchase interest in Jakarta. By using quantitavie methods, this research comes from 

distributing online questionnaires through Google form to 200 respondents who already 

know and have consumed Anomali Coffee and Kopi Kenangan. This research uses 

multiple linear regression analysis using spss 25 software. The result of the multiple 

linear regression analysis showed that there was an effect of quality product, prices and 

promotion on re-purchase. Results of adjusted r square (R2) for the effect of quality 

product, prices and promotion contribute or influence the usage decision is 70.7% for 

Anomali Coffee and 68% for Kopi Kenangan 

 

Keywords:Anomali Coffee, Kopi Kenangan, Quality Product, Prices, Promotion, re-

Purchase 
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