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PENGARUH PERSEPSI HARGA DAN JINGLE TERHADAP KEPUTUSAN 

PEMBELIAN SUSU NASIONAL 

DICKY ANGGARA 

ABSTRAK 

Penelitian ini bertujuan untuk membuktikan pengaruh persepsi harga dan jingle 

terhadap keputusan pembelian Susu Nasional Data primer dikumpulkan dengan 

menggunakan kuesioner yang dibagikan kepada responden. Menggunakan teknik purposive 

sampling, sebanyak 100 responden. Berbagai uji statistik seperti analisi linear berganda, 

validitas, reliabilitas dan tes asumsi klasik digunakan. Hasil penelitian ini menunjukan bahwa 

1) Secara parsial variabel Persepsi Harga dan Jingle berpengaruh positif dan signifikan 

terhadap Keputusan Pembelian. 2) Semua variabel secara bersama-sama berpengaruh positif 

terhadap Keputusan Pembelian. 3) Diketahui variabel Persepsi Harga dan Jingle mempunyai 

pengaruh sebesar 25.5% sedangkan 74.5% dipengaruhi oleh faktor lainya diluar variabel 

yang diteliti 

 

Kata Kunci: Persepsi Harga, Jingle, Keputusan Pembelian, Susu Nasional 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



THE EFFECT OF PERCEPTION OF PRICE AND JINGLE TOWARDS PURCHASE 

DECISION OF SUSU NASIONAL 

DICKY ANGGARA 

ABSTRACT 

This study is aimed to analyze the effect of perceived price and jingle on purchase 

decision of Susu Nasional. Primary data were collected using questionnaire which 

distributed to the target respondents. Using puporsive tests to 100 respondents. Using a 

statistical tests such a linear regression analysis, validity, realibility, and classical 

assumptions tests were employed. By using a regression analysis, it was found 1) perceived 

price and jingle have a positive effect on purchase decision partially. 2) Both perceived price 

and jingle simoultenaously have a positive effect on purchase decision. 3) It is know that 

perceived price and Jingle have an effect of 25,5% together while 74,5% is affected by other 

variables not discussed on this research.  

 

 

Keywords: Perceived Price, Jingle, Purchase Decision, Susu Nasional 
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