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Pengaruh Kualitas Layanan, Harga Diskon, dan Desain Website terhadap
Keputusan Pembelian pada E-Commerce di Jakarta Selatan

Dessi Pujiastutik

ABSTRAK

Penelitian ini bertujuan untuk menganalisis kualitas layanan, harga diskon, dan
desain website terhadap keputusan pembelian pada e-commerce di Jakarta Selatan.
Data Sekunder dikumpulkan dari berbagai sumber seperti jurnal, buku dan publikasi
lain yang terkait. Data primer dikumpulkan dengan menggunakan kuesioner yang
dibagikan kepada responden dengan sasaran di Jakarta Selatan dengan jumlah 100
responden. Berbagai uji statistik digunakan seperti uji validitas, uji reliabilitas dan uji
asumsi klasik. Penelitian juga menggunakan metode analisis regresi berganda dan
ditemukan bahwa kualitas layanan, harga diskon dan desain website memiliki

pengaruh positil dan signifikan terhadap keputusan pembelian pada e-commerce.

Kata Kunci : Kualitas layanan, harga diskon, desain website, keputusan pembelian.
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The Impact of Service Quality, Discount Price, and Website Design on Purchase
Decision of E-Commerce on South Jakarta

Dessi Pujiastutik

ABSTRACT

The Purpose of this research to analyze the impact of service quality, discount
price, and Website design on purchase decision of E-Commerce on South Jakarta.
Both primary and secondary data were gathered. Secondary data were collected from
various sources such as journals, book and other related publications. Primary data
were collected using questionnaire distributed to the target responden in South
Jakarta. Using a purposive sampling technique, 100 responses were obtained. Various
statistical test such as validity test and veliability test were employed. The data
analysis technique used was multiple regression analysis. The result showed that
service quality, discount price, and Website design had a positive and significant

effect on purchase decision of E-commerce.

Keywords: service quality, discount price, Website design and purchase decision
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