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PERSEPI KONSUMEN TERHADAP PRODUK MINUMAN DENGAN 

KLAIM KANDUNGAN ZAT GIZI 

Anissa Intan Iswara 

 

ABSTRAK 

 Berkembangnya kepedulian terhadap makanan untuk menghindari masalah 

penyakit, membuat industri perlu menyertakan klaim kandungan zat gizi pada 

kemasan produk. Penelitian ini bertujuan mengetahui persepsi konsumen terhadap 

produk minuman dengan klaim kandungan zat gizi. Faktor-faktor yang diteliti 

meliputi pengetahuan dan kebiasaan konsumsi, sikap terhadap minuman dengan 

klaim kandungan zat gizi dan pengaruh klaim kandungan zat gizi terhadap 

keputusan pembelian. Analisis data dilakukan dengan uji deskriptif, Principal 

Component analysis, Agglomerative Hierarchical Clustering menggunakan 

XLSTAT, uji Chi-Square dan Rank Spearman menggunakan SPSS. Berdasarkan 

hasil uji, sebanyak 99% responden mengetahui dan mengonsumsi produk pangan 

dengan klaim kandungan zat gizi, 86% responden membaca klaim pada kemasan 

produk minuman dan 98% responden memilih membeli produk minuman dengan 

klaim kandungan zat gizi dibandingkan dengan produk minuman tanpa klaim 

kandungan zat gizi dikarenakan faktor kesehatan. Usia responden dapat 

menentukan keputusan pembelian produk. Jenis kelamin, pendapatan dan riwayat 

penyakit responden berpengaruh signifikan terhadap frekuensi konsumsi. Biaya 

yang dikeluarkan untuk konsumsi produk minuman dengan klaim kandungan zat 

gizi berkorelasi positif dengan pendapatan responden. 

 

Kata kunci: klaim kandungan zat gizi, persepsi, produk minuman. 
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CONSUMER PERCEPTION OF NUTRITION CONTENT CLAIMS ON 

BEVERAGE PRODUCTS 

Anissa Intan Iswara 

ABSTRACT 

Consumers nowadays have more awareness of healthy foods to avoid 

health-related problems, therefore industries have included nutrition claims on 

their products. The aim of this study was to determine consumer perception of 

nutrition content claims on beverage products. The observed factors were 

knowledge and consumption habits, consumer attitude and purchasing decision 

towards nutrition content claims on beverage products. These factors were 

analyzed using descriptive tests, Principal Component Analysis, Agglomerative 

Hierarchical Clustering, Chi-Square test and Rank Spearman. Based on the result, 

99% of respondents know and consume beverages with nutrition content claims, 

86% of respondents read claims on beverage packaging and 98% of respondents 

choose to buy beverage products with nutrition content claims compared to 

beverage product without claims due to health factors. There was a significant 

statistical relationship between gender, income and health problems with consumer 

interest in nutrition content claims. In addition, there was a significant relationship 

between age and purchase decision. Nutrition content claims influence consumer’s 

perception and purchase intention especially for those who were more concerned 

about their health. Gender, income and health problems had a significant statistical 

relationship with frequency of consumption of nutrition content claims on beverage 

products. The costs incurred for the consumption of beverage products with claims 

of nutrient content were positively correlated with income of respondents. 

 

Keywords: beverage products, nutrition content claims, perception. 
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