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ABSTRAK 

Penelitian ini membahas analisis framing pemberitaan Presiden 3 Periode Pada Portal Media 

Online viva.co.id Edisi April 2022. Rumusan permasalahan dalam penelitian ini untuk 

melihat bagaimana analisis framing pemberitaan Presiden 3 Periode pada portal media online 

viva.co.id edisi April 2022. Penelitian akan menggunakan pendekatan deskriptif kualitatif 

dengan metode analisis framing model Robert N. Entman yaitu dengan mengamati teks berita 

menggunakan empat elemen, yaitu define problem (pendefinisian masalah), diagnose causes 

(memperkirakan masalah atau sumber masalah), make moral judgement (membuat keputusan 

moral), dan treatment recommendation (penekanan penyelesaian). Hasil penelitian 

menunjukkan bahwa dalam pemberitaan terkait Presiden 3 periode edisi April 2022 

menonjolkan berita yang menyudutkan Joko Widodo. 

Kata Kunci : Berita, Media Online, Komunikasi Massa, Preside 3 Periode, 3 Periode, Analisis 

Framing Robert N. Entman. 

 

 

 

 

 

 

 

 

 



ABSTRACT 

 

This research discusses the analysis of the framing of the news of the President third Periods 

on the Online Media Portal viva.co.id April 2022 edition. The formulation of the problem in 

this research is to see how the analysis of the framing news of the President third Period is 

on the online media portal viva.co.id April 2022 edition. Research will use a qualitative 

descriptive approach with the Robert N. Entman model framing analysis method, named by 

observing the news text using four elements, define problem (defining the problem), diagnose 

causes (estimate the problem or source of the problem), make moral judgment (make moral 

decisions), and treatment recommendation (emphasis on completion). The results showed 

that in the news related to 3rd President for the April 2022 edition, news that cornered Joko 

Widodo was highlighted. 

Keywords: News, Online Media, Mass Communication, President 3 Periods, 3 Periods, Joko 

Widodo, Framing Analysis Robert N. Entman. 
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