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ANALISIS BRAND SOCIAL RESPONSIBILITY PADA KAMPANYE
#GERAKTAKTERBATAS REXONA

Wihandary Stefani Eldo

ABSTRAK

Berbuat baik atau menunjukkan bentuk tanggung jawab sosial merek menjadi salah
satu cara atau strategi yang dapat diterapkan oleh suatu brand di tengah
meningkatnya persaingan antar brand. Hal serupa juga diterapkan oleh Rexona
sebagai brand untuk produk deodoran yang menunjukkan itikad dan perbuatan
baiknya melalui sebuah kampanye bernama Gerak Tak Terbatas. Kampanye ini
dibuat sebagai bentuk kepeduliannya terhadap sesama manusia terlebih lagi bagi
mereka yang merupakan penyandang disabilitas. Menyediakan aplikasi agar
masyarakat lebih aktif bergerak, mengumpulkan donasi bersama dengan
konsumennya untuk menyumbangkan alat bantu gerak bagi disabilitas kurang
mampu dan bekerja sama dengan berbagai komunitas, organisasi, dan perusahaan
yang memiliki kepedulian serupa menjadi hal yang dilakukan oleh Rexona dalam
kampanye Gerak Tak Terbatas ini. Sehingga, penelitian ini berfokus pada strategi
brand sosial responsibility yang merujuk pada teori milik Wijaya dalam kampanye
Gerak Tak Terbatas Rexona dan ditinjau menggunakan studi kasus eksplanatif yang
bersifat kualitatif. Berdasarkan hasil penelitian yang dilakukan ditemukan bahwa
kampanye Gerak Tak Terbatas yang dilakukan oleh Rexona menggunakan strategi
brand social responsibility yang merujuk pada teori Wijaya, keterkaitan nilai sosial
dan nilai brand dalam meraih tujuan menjadi hal penting, kampanye Gerak Tak
Terbatas menginspirasi untuk dapat bergerak tak terbatas di situasi terbatas,
terbangunnya citra inklusif, serta terbangunnya kesetiaan dan kepercayaan dari
pemanfaatan mobile application.

Kata Kunci: brand social responsibility, komunikasi merek, kampanye pemasaran
sosial
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ANALYSIS OF BRAND SOCIAL RESPONSIBILITY ON REXONA'S
#GERAKTAKTERBATAS CAMPAIGN

Wihandary Stefani Eldo

ABSTRACT

Doing good deeds or showing a form of brand social responsibility is one of the
strategies that a brand can apply amid increasing competition between brands.
Rexona, a brand of deodorant products, also applies the same thing: to show its
goodwill and good deeds through a campaign called Gerak Tak Terbatas. This
campaign was created as a form of concern for humanities, especially toward those
with disabilities. Providing a mobile application to make people more active,
collecting donations together with consumers to donate mobility aids for
underprivileged people with disabilities, as well as collaborating with various
communities, organizations, and companies that have similar concerns are what
Rexona did in this Gerak Tak Terbatas campaign. This study focuses on the brand
social responsibility strategy in Rexona's Gerak Tak Terbatas campaign that refers
to Wijaya's theory and is reviewed using a qualitative explanatory case study. The
result shows that the link between social and brand values in achieving goals is
crucial in the campaign conducted by Rexona using Wijaya's brand social
responsibility strategy theory. The Gerak Tak Terbatas campaign has inspired
people to be able to move unlimitedly in a world full of limitations, building an
inclusive image, as well as loyalty and trust from the utilization of the mobile
application.

Keywords: brand social responsibility, brand communication, social marketing
campaign



Universitas Bakrie

DAFTAR ISI

HALAMAN PERNYATAAN ORISINALITAS ...t i
HALAMAN PENGESAHAN. ......occtiiiiiieese et i
KATA PENGANTAR ...ttt iv
HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI.........c.ccccovveviene viii
ABSTRAK e e nraeeanes IX
ABSTRACT ettt e e s e e e e e e e et e e e e a e et e e arae e e nreeenes X
DY I B 1 Y SRR Xi
DAFTAR GAMBAR ...ttt st era e e snae e Xiv
DAFTAR TABEL ...ttt XV
DAFTAR BAGAN ...ttt e e e ettt e e sbaeesnnae e XVI
B A B | oo 17
PENDAHULUAN ..ottt snbaa e e snrne e s ane 17
1.1 Latar BelaKang........cocoooiiiiiiiece e 17
1.2 RUMUSAN MaSalaN .........ccoiiiiiii 23
1.3 Tujuan Penelitian........c.ccoviiuieiiiieiic s 23
1.4 Manfaat Penelitian.........ccccoieiieiiiie e 23
141 Manfaat TEONTIS . .ceeveiieriieie e 23
1.4.2  Manfaat PraktiS ........ccoooeiiiiiiiiiieeseesie e 23
BAB 1.ttt 24
TINJAUAN PUSTAKA ..ottt 24
2.1 Konsep yang REIEVAN..........cccvveiiiieiiee e 24
2.1.1  Komunikasi Merek (Brand Communication) ...........cccccevvivverunennn. 24
2.1.2  Kampanye Pemasaran Sosial (Sosial Marketing Campaign).......... 25
2.1.3  Brand Social Responsibility (BSR).........cccccvoveiveiiiieieece e, 30

2.2 Penelitian Sebelumnya dan Pernyataan Kebaruan ............cccccocevceninienne. 32
2.3 Model Kerangka PEMIKIFan..........cocviiriiieneicsescseseeeee s 50
BAB T e r e e e ann 51
METODE PENELITIAN ...ttt 52

Xi



Universitas Bakrie

3.1  Desain dan Pendekatan............coccoiiiiiiiniieieiesese e 52
3.2  Objek dan/ atau Subjek Penelitian...........cccooeviiniiiiiinnene e 55
3.3 Pengumpulan Data ........ccoeiiriieieiie e 55
34 ANALISIS DALA ..o 58
3.5 Triangulasi Data .........ccccueieiiiiiiiieiiieee e 59
3.6 Operasionalisasi KONSEP/ ISU ........cccuoiiiiiiiiiiiiiniie e 60
BAB IV et 64
HASIL DAN PEMBAHASAN ..ottt 64
4.1  Gambaran Konteks Penelitian ...........cccccooieiiniiniiiiiinneec e 64
411  Gambaran Merek Produk REXONA..........ccevieiiiinniniiiieneeie e 64
412  Gambaran Komunikasi Merek ReXona..........cccooereriieieenienieneenn 67
4.1.3  Gambaran Kampanye Gerak Tak Terbatas............cccccvevveriverirrnnnn. 70
4.1.4  Gambaran INforman ..o 73
4.2 Penyajian Data.........cccccveieiiieie e 76
4.2.1  Aspek Charitable pada Kampanye ‘Gerak Tak Terbatas’.............. 76
4.2.2  Aspek Linkable pada Kampanye ‘Gerak Tak Terbatas’ ................. 86
4.2.3  Aspek Responsible pada Kampanye ‘Gerak Tak Terbatas’............ 89
424  Aspek Sustainable pada Kampanye ‘Gerak Tak Terbatas’............. 92
425  Aspek Investable pada Kampanye ‘Gerak Tak Terbatas’............... 98
4.2.6  Aspek Communicable pada Kampanye ‘Gerak Tak Terbatas’....... 99
4.2.7  Aspek Collaborative pada Kampanye ‘Gerak Tak Terbatas’....... 101
4.2.8  Aspek Inspirational pada Kampanye ‘Gerak Tak Terbatas’ ........ 105
4.3 Pembahasan dan DiSKUSI ...........cccoiiiiiiiniieceeeeee s 109
4.3.1  Pentingnya Linkability Brand Value dan Social Values dalam Brand
Social RespoNSIDHILY........ccoiiiiiiiii s 109
4.3.2  Gerak Tak Terbatas di situasi Terbatas............c.ccocevererencrennnnn 112
4.3.3  Citra Inklusivitas dalam Brand Social Responsibility Program
Kampanye Gerak Tak Terbatas .........cocuieirrenenineniiisieieie e 114
BAB Ve 118
KESIMPULAN DAN SARAN ... ..ottt 118
5.1 SIMPUIAN ..o 118

Xii



Universitas Bakrie

5.2  Kendala dan Keterbatasan ............cccocveveiiiiiiiii e 119
5.3 Saran dan IMpPiKaST .......cccocoiiiiiiiiii e 119
5.3.1  SAraN TEOMTIS ..veeveeuieiiieitieie ettt 119
5.3.2  SAraN PraKLiS ....cooieiiiieiieie ettt 119
Daftar PUSTAKA ........ocvieiiiieiiee ettt 121
LAMPIRAN L.ttt e e s s e e e s ebba e e e e nnbaeeeeanes 128

Xiii



Universitas Bakrie

DAFTAR GAMBAR

Gambar 1.1 Kampanye Gerak Tak Terbatas Rexona...........ccccccevvevveiveresinesnene. 19
Gambar 1.2 Aplikasi Gerak by REX0NA .........cccccvevieiiiiieiecie s 20
Gambar 1. 3 LOJO REXONA ....c.ueciiiiiiiiiie ettt 21
Gambar 3.1 Basic Types of Design for Case Studies.........c.ccovvvervrieriveresivennenne. 53
Gambar 4.1 Komunikasi Merek Rexona pada Kampanye Gerak Tak Terbatas... 68
Gambar 4.2 Digital Video kampanye Gerak Tak Terbatas oleh Rexona.............. 69
Gambar 4.3 Jonathan Locanawan - Digital Marketing Rexona..............c.cccevee.ne. 73
Gambar 4.4 Evita Gozza - Social Media Executive di Unilever Studio................ 74
Gambar 4.5 Serenada Langit - Social Media Executive di Unilever Studio......... 74
Gambar 4.6 Johanna Caroline - Konsumen ReX0Na...........cccvvvevvnieneeniesienieennn 75
Gambar 4.7 Rahmadhani Butama - Konsumen ReX0Na ..........cccccvevvvvverieevennenne. 76
Gambar 4.8 Aplikasi Gerak by Rexona fitur Gerak Explore..........ccccoceecvevvvrinnee. 80
Gambar 4.9 Mobile Application Gerak by Rexona Fitur Gerak Count................. 81
Gambar 4.10 Donasi Alat Bantu Mobilitas pada Kampanye Gerak Tak Terbatas

2020 bersama Thisable ENterpriSe ........ccocvivieiieiiieiie e 84
Gambar 4. 11 Platfom Kelas Olahraga pada Kampanye Gerak Tak Terbatas...... 85
Gambar 4.12 Unggahan pada akun Instagram ReXona..........c.cceeevevvrvveneninsinene. 86
Gambar 4.14 Konten Pencapaian Pengumpulan 165 Juta Langkah Rexona......... 96
Gambar 4.15 Konten Gerak Tak Terbatas 2021 ..........cccooovevvevivereniesineneee e 97
Gambar 4.16 Aplikasi Gerak by ReX0Na ........cccceviviiiiiiiiiceeeee e 102
Gambar 4.18 Kerja Sama Rexona dengan Thisable Enterprise dalam Kampanye

Gerak TaK TerDatas.........ccovereiiiei e 103
Gambar 4.19 Isu Disabilitas yang Diangkat oleh Rexona US ............c.ccccevenie 107

Gambar 4.20 Kampanye Sure dalam perayaan Hari Disabilitas Internasional... 108

Xiv


file:///D:/Wihandary%20Stefani%20Eldo's/3.%20Bakrie%20University/Kuliah/SKRIPSI/2.%20Sidang%20Skripsi/Tugas%20Akhir_Wihandary%20Stefani%20Eldo%20(1181003159).docx%23_Toc111724989
file:///D:/Wihandary%20Stefani%20Eldo's/3.%20Bakrie%20University/Kuliah/SKRIPSI/2.%20Sidang%20Skripsi/Tugas%20Akhir_Wihandary%20Stefani%20Eldo%20(1181003159).docx%23_Toc111724990
file:///D:/Wihandary%20Stefani%20Eldo's/3.%20Bakrie%20University/Kuliah/SKRIPSI/2.%20Sidang%20Skripsi/Tugas%20Akhir_Wihandary%20Stefani%20Eldo%20(1181003159).docx%23_Toc111724991
file:///D:/Wihandary%20Stefani%20Eldo's/3.%20Bakrie%20University/Kuliah/SKRIPSI/2.%20Sidang%20Skripsi/Tugas%20Akhir_Wihandary%20Stefani%20Eldo%20(1181003159).docx%23_Toc109860123
file:///D:/Wihandary%20Stefani%20Eldo's/3.%20Bakrie%20University/Kuliah/SKRIPSI/2.%20Sidang%20Skripsi/Rev-1_Tugas%20Akhir_Wihandary%20Stefani%20Eldo%20(1181003159).docx%23_Toc110699057
file:///D:/Wihandary%20Stefani%20Eldo's/3.%20Bakrie%20University/Kuliah/SKRIPSI/2.%20Sidang%20Skripsi/Rev-1_Tugas%20Akhir_Wihandary%20Stefani%20Eldo%20(1181003159).docx%23_Toc110699058
file:///D:/Wihandary%20Stefani%20Eldo's/3.%20Bakrie%20University/Kuliah/SKRIPSI/2.%20Sidang%20Skripsi/Rev-1_Tugas%20Akhir_Wihandary%20Stefani%20Eldo%20(1181003159).docx%23_Toc110699059
file:///D:/Wihandary%20Stefani%20Eldo's/3.%20Bakrie%20University/Kuliah/SKRIPSI/2.%20Sidang%20Skripsi/Rev-1_Tugas%20Akhir_Wihandary%20Stefani%20Eldo%20(1181003159).docx%23_Toc110699060
file:///D:/Wihandary%20Stefani%20Eldo's/3.%20Bakrie%20University/Kuliah/SKRIPSI/2.%20Sidang%20Skripsi/Rev-1_Tugas%20Akhir_Wihandary%20Stefani%20Eldo%20(1181003159).docx%23_Toc110699061
file:///D:/Wihandary%20Stefani%20Eldo's/3.%20Bakrie%20University/Kuliah/SKRIPSI/2.%20Sidang%20Skripsi/Rev-1_Tugas%20Akhir_Wihandary%20Stefani%20Eldo%20(1181003159).docx%23_Toc110699062
file:///D:/Wihandary%20Stefani%20Eldo's/3.%20Bakrie%20University/Kuliah/SKRIPSI/2.%20Sidang%20Skripsi/Rev-1_Tugas%20Akhir_Wihandary%20Stefani%20Eldo%20(1181003159).docx%23_Toc110699063
file:///D:/Wihandary%20Stefani%20Eldo's/3.%20Bakrie%20University/Kuliah/SKRIPSI/2.%20Sidang%20Skripsi/Rev-1_Tugas%20Akhir_Wihandary%20Stefani%20Eldo%20(1181003159).docx%23_Toc110699064
file:///D:/Wihandary%20Stefani%20Eldo's/3.%20Bakrie%20University/Kuliah/SKRIPSI/2.%20Sidang%20Skripsi/Rev-1_Tugas%20Akhir_Wihandary%20Stefani%20Eldo%20(1181003159).docx%23_Toc110699065
file:///D:/Wihandary%20Stefani%20Eldo's/3.%20Bakrie%20University/Kuliah/SKRIPSI/2.%20Sidang%20Skripsi/Rev-1_Tugas%20Akhir_Wihandary%20Stefani%20Eldo%20(1181003159).docx%23_Toc110699066
file:///D:/Wihandary%20Stefani%20Eldo's/3.%20Bakrie%20University/Kuliah/SKRIPSI/2.%20Sidang%20Skripsi/Rev-1_Tugas%20Akhir_Wihandary%20Stefani%20Eldo%20(1181003159).docx%23_Toc110699066
file:///D:/Wihandary%20Stefani%20Eldo's/3.%20Bakrie%20University/Kuliah/SKRIPSI/2.%20Sidang%20Skripsi/Rev-1_Tugas%20Akhir_Wihandary%20Stefani%20Eldo%20(1181003159).docx%23_Toc110699067
file:///D:/Wihandary%20Stefani%20Eldo's/3.%20Bakrie%20University/Kuliah/SKRIPSI/2.%20Sidang%20Skripsi/Rev-1_Tugas%20Akhir_Wihandary%20Stefani%20Eldo%20(1181003159).docx%23_Toc110699068
file:///D:/Wihandary%20Stefani%20Eldo's/3.%20Bakrie%20University/Kuliah/SKRIPSI/2.%20Sidang%20Skripsi/Rev-1_Tugas%20Akhir_Wihandary%20Stefani%20Eldo%20(1181003159).docx%23_Toc110699069
file:///D:/Wihandary%20Stefani%20Eldo's/3.%20Bakrie%20University/Kuliah/SKRIPSI/2.%20Sidang%20Skripsi/Rev-1_Tugas%20Akhir_Wihandary%20Stefani%20Eldo%20(1181003159).docx%23_Toc110699070
file:///D:/Wihandary%20Stefani%20Eldo's/3.%20Bakrie%20University/Kuliah/SKRIPSI/2.%20Sidang%20Skripsi/Rev-1_Tugas%20Akhir_Wihandary%20Stefani%20Eldo%20(1181003159).docx%23_Toc110699071
file:///D:/Wihandary%20Stefani%20Eldo's/3.%20Bakrie%20University/Kuliah/SKRIPSI/2.%20Sidang%20Skripsi/Rev-1_Tugas%20Akhir_Wihandary%20Stefani%20Eldo%20(1181003159).docx%23_Toc110699072
file:///D:/Wihandary%20Stefani%20Eldo's/3.%20Bakrie%20University/Kuliah/SKRIPSI/2.%20Sidang%20Skripsi/Rev-1_Tugas%20Akhir_Wihandary%20Stefani%20Eldo%20(1181003159).docx%23_Toc110699072
file:///D:/Wihandary%20Stefani%20Eldo's/3.%20Bakrie%20University/Kuliah/SKRIPSI/2.%20Sidang%20Skripsi/Rev-1_Tugas%20Akhir_Wihandary%20Stefani%20Eldo%20(1181003159).docx%23_Toc110699073
file:///D:/Wihandary%20Stefani%20Eldo's/3.%20Bakrie%20University/Kuliah/SKRIPSI/2.%20Sidang%20Skripsi/Rev-1_Tugas%20Akhir_Wihandary%20Stefani%20Eldo%20(1181003159).docx%23_Toc110699074

Universitas Bakrie

DAFTAR TABEL
Tabel 2.1 Tabel Penelitian Sebelumnya...........ccoeveininiiiiin 38
Tabel 3.1 Operasionalisasi KONSEP/ISU ........ccviiieiiiiiiieiiece e 61
Tabel 4.1 Inovasi Produk REXONA ..........cccveriiiiiieeciesee e 65
Tabel 4.2 Produk Rexona berdasarkan Pemakaiannya.............cccoceeveinnieinnnnnne. 66

XV



Universitas Bakrie

DAFTAR BAGAN

Bagan 2.1 Model Kerangka Pemikiran ............cccoerevenineninineee e 51

XVi


file:///D:/Wihandary%20Stefani%20Eldo's/3.%20Bakrie%20University/Kuliah/SKRIPSI/2.%20Sidang%20Skripsi/Tugas%20Akhir_Wihandary%20Stefani%20Eldo%20(1181003159).docx%23_Toc111724778

