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Pengaruh User Interface Dan User Experience Aplikasi Belanja Online Kick

Avenue Terhadap Kepuasan Pengguna

Muhammad Raihan Maulana

ABSTRAK

Kick Avenue merupakan salah satu marketplace yang dapat
diakses melalui mobile apps untuk mempermudah transaksi jual beli
melalui samrtphone. Namum, perusahaan Kick Avenue belum mengetahui
seberapa pentingnya pengaruh dari user interface dan user experience hal
ini dapat diketahui berdasarkan keluhan dari ulasan yang diberikan melalui
Apps Store dan Google Play Store. Oleh karena itu, penelitian ini bertujuan
untuk mengetahui seberapa besar pengaruh user interface dan user
experience terhadap kepuasan pengguna yang berdasarkan dari
pengalaman pengguna aplikasi Kick Avenue. Populasi yang digunakan
pada penelitian ini adalah followers Instagram @kickavenue. Sampel yang
digunakan sebanyak 100 responden dengan menggunakan metode
purposive sampling yang ditentukan yaitu responden berusia lebih dari 17
tahun dan pernah membeli produk mengggunakan Kick Avenue. Teknik
analisis data yang digunakan pada penelitian ini yaitu PLS-SEM dengan
software SmartPLS3. Berdasarkan hasil dari penelitian ini menunjukkan
bahwa faktor user interface dan user experience memiliki pengaruh yang
positif dan signifikan terhadap kepuasan pengguna.

Kata Kunci: User Interface, User Experience, Kepuasan Pengguna,
Kick Avenue, PLS-SEM.
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Pengaruh User Interface Dan User Experience Aplikasi Belanja Online Kick

Avenue Terhadap Kepuasan Pengguna

Muhammad Raihan Maulana

ABSTRACT

Kick Avenue is one of the marketplaces that can be accessed
through a mobile app to facilitate buying and selling transactions via
smartphones. However, how important the impact of the interface and user
experience is, the Kick Avenue company does not yet know, which can be
known from complaints through reviews provided on the App Store and
Google Play Store. Therefore, this study aims to determine the degree of
influence of user interface and user experience on user satisfaction based
on Kick Avenue application user experience. The population used in this
study was Instagram followers @kickavenue. The sample used was 100
respondents using purposive sampling which was determined by the
method of respondents aged more than 17 years and had bought products
using Kick Avenue. The data analysis technique used in this study was
PLS-SEM with SmartPLS3 software. According to the results of this study,
it is shown that user interface and user experience factors have a positive

and significant impact on user satisfaction.

Kata Kunci: User Interface, User Experience, User Satisfaction,
Kick Avenue, PLS-SEM.

vii



Universitas Bakrie

DAFTAR ISI
Halaman
HALAMAN PERNYATAAN ORISINALITAS ... I
HALAMAN PENGESAHAN ..o I
KATA PENGANTAR ..o s ii
ABSTRAK .. s Vi
ABSTRACT ... vii
DAFTAR ISH oo viii
DAFTAR GAMBAR ... Xii
DAFTAR TABEL ...t Xiii
DAFTAR LAMPIRAN ..o Xiv
BAB | PENDAHULUAN. ..o 1
1.1 Latar BelaKang ... 1
1.2 Rumusan Masalah...........ccccooiiiiiiii e 5
1.3 Tujuan PenIITIAN .....cccooviiiiiieiiereee e 5
1.4 Batasan Masalah ... 5
1.5 Manfaat Penelitian ..o 5
1.6 Sistematika PenuliSan ...........cccooiiiiiiiicic e, 6
BAB Il  KAJIAN TEORI.....c.cooi e 8
2.1 E-COMIMEICE ....oeiiiiiiiiiitieite e 8
2.1.1 Definisi E-COMMENICE .......ccceiiiiiiiiiiiiccenee e, 8
2.1.2 Model E-COMMEICE ......ccviiiiiriiiiiieeecee e 9
2.2 MarketplaCe .......coveiiiiiiece e 10
2.2.1 Definisi Marketplace...........ccccocviiiiiniiiii e 10
2.3 USEI INTErTACE ....oveiviiieiieieee s 10

viii



Universitas Bakrie

2.3.1 Definisi User Interface...........cccooviiriiieienciininceseeeen 10
2.3.2 Dimensi User Interface..........c.ccoovvvrieieieniiinesieeseeees 11
2.4 USEI EXPEIIENCE ...ttt 12
2.4.1 Definisi USer EXPeriencCe .........ccooiiririieieneninesese e 12
2.4.2 Dimensi User EXPEriencCe ..........ccoovveeieiieneienenise e 13
2.5  Kepuasan PengQUNA.........cccuiierriiiemiieeeiieessieessiresssieessseesssneens 14
2.5.1 Definisi Kepuasan Pengguna .........cccocvevveieiiieseesesieeseennean, 14
2.5.2 Dimensi Kepuasan PENgguNa..........cccccveveeieiieeieesiesieesreennean, 14
2.6 Perbandingan Penelitian Terdahulu...............cccooeviveiiiininene 15
2.7 HIPOESIS ...veiiecieeie ettt 16
2.7.1 Pengaruh User Interface Terhadap Kepuasan Pengguna....... 16

2.7.2 Pengaruh User Experience Terhadap Kepuasan Pengguna...17

2.8  Kerangka Konseptual............cccooiiiiiiiiiiiee e 18
BAB Il METODE PENELITIAN ....ooooiiii e 19
3.1 JeniS Penelitian .......ccooveeeiiiiiiicceeee e 19
3.2 Populasi dan Sample ... 19
3.2, 1 POPUIST ..o 19
322 SAMPIE. . 19
3.3 Sumber Data dan Teknik Pengumpulan Data..............cccceevenenee. 20
3.3. 1 SUMDETN Data......coviviiiiiiiiiiieese e 20
3.3.2 Teknik Pengumpulan Data.............ccccoevevieneiieiiece e, 21
3.4 Definisi Variabel Operasional ............ccccoceviiiiiiiiiiiic e, 22
3.5  Variabel Penelitian...........cccoooiiiiiiiiiicce 23
3.5.1 Variabel Independen ..........ccccovveiiiiiiiic e 24
3.5.2 Variabel Dependen.........ccovveiiieiiiiii e 26
3.6 Metode ANaliSis Data.........cccooereririiiiiiieie e 27



Universitas Bakrie

3.7 Diagram Alir Penelitian ..........ccocooiiiiiiiiiieesc e 31
3.8 Uraian Diagram Penelitian..........ccccoooveriiiniiiiienieneee e 32
3.8.1 Identifikasi Masalah............c.ccocoiiiniiiiicie 32
3.8.2  SHUAI LITEIatUr ......c.eeueeieieieiciceiesie e 32
3.8.3 Rumusan Masalah, Tujuan, dan Batasan Masalah................. 32
3.8.4 Model Konseptual ..........cccceeviiiiiiieie e 32
3.8.5 Menentukan Populasi dan Sampel ..........c.ccccooevievviccieenenn, 33
3.8.6  Menyusun KUSIONET ........cccecvueiieii e 33
3.8.7 Menyebarkan KUSIONEr ...........ccccovvevieiieiieie e, 33
3.8.8 Uji Kelayakan KUSIONET ..........ccccovevieiieiieie e 33
3.8.9 Evaluasi Inner Model ..o 34
3.8.10 ANALISIS DALA......coeiveeeiiiiiieiei e 34
3.8.11 Kesimpulan dan Saran .........ccccoceveeiiieieneieneseseeeees 34
BAB IV  HASIL DAN PEMBAHASAN ......coooiiiiiiee e 35
4.1 Gambaran Umum Aplikasi Kick Avenue...........cccoonviiinienenn. 35
4.1.1 Tampilan HOMEPAgE ......ccoeviiiiiiiiieiieeeeee e, 36
4.1.2 Tampilan Kategori ......cccooeiiiiiiiiieiiieeee e, 36
4.1.3 Tampilan Produk..........cccoeiiiiiiiiiie e, 37
4.1.4 Tampilan Bursa Harga ..., 37
4.1.5 Tampilan Penawaran Harga Produk .............ccccccevvevieirnennnnn, 38
4.1.6 Tampilan Menjual Produk .............ccceveiieiiiiieiic e, 39
4.1.7 Tampilan Profil Pengguna ...........cccoevveiiiiiie i 39
4.3 Hasil Pengumpulan Data ..........ccccooeeiiieiiiiiic e 40
4.4 Karakteristik Demografi Responden.........c.cccccovvviieeiiieiieeiieenne. 41
4.4.1 Demografis ReSponden.........cccovevieevieiie i 41
4.4.2 Psikografis RESPONUeN .........cccoviiiieiiiinieese e, 45



Universitas Bakrie

4.5 Evaluasi Outer Models...........cccooiiiiiiiiiiic e 49
45.1 Uji Validitas KONVErgen .........ccccocvviiiieiineie e, 50
4.5.2 Uji Validitas DISKriminan ............ccooeooeeienenenenencseeeee, 51

4.6  UjJi REHADIITAS ....oveviieiiieiieieeec e 53

4.7  Evaluasi Inner Models ... 53
4.7.1 Uji Coefficient Determinan (R?) ......cccocoovevveevevevreseninnnn, 54
4.7.2 Uji Predictive Relevance..........cccoccevveieiieiieiie e, 54

4.8 Uji Path Coefficient (Uji HIPOESIS) .....cccvvevveiiiieiieiecie e, 55

4.9 Pembahasan ..........ccoooiiiiiei e 56
4.9.1 Pengaruh User Interface Terhadap Kepuasan Pengguna....... 56

4.9.2 Pengaruh User Experience Terhadap Kepuasan Pengguna....56

BABY KESIMPULAN DAN SARAN .....ccooiiiiiiee e 58
5.1 KESIMPUIAN ..ot 58
5.2 SAFAN .o s 58

DAFTAR PUSTAKA .t 60

LAMPIRAN L. 63

Xi



Gambar 1.
Gambar 1.
Gambar 2.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.

Universitas Bakrie

DAFTAR GAMBAR
1 Produk/Jasa Paling Sering Dibeli..........ccccovevviiiiiinee 1
2 Ulasan pada Apps Store dan Google Play Store.................... 3
1 Kerangka Konseptual ... 18
1 L.0g0 KICK AVENUE ..ot e 35
2 Tampilan HOMEPAQgE ......ccvevveviieiecieie e 36
3 Tampilan Kategori Produk ............ccccovveviiieiieeic e 36
ATampilan Produk ..o 37
5 Tampilan Bursa Harga .........c.covveiieieienenc e, 37
6 Tampilan Penawaran Harga Produk..............cccccevvevivinennn, 38
7 Tampilan Menjual Produk............cccceeveveiieie e, 39
8 Tampilan Profile Pengguna..........ccccevvieieniienenicieee, 39
9 Jenis Kelamin Responden ..........cccccooevenininencnisieeens 41
10 Usia RESPONUEN.......ccveiiieiieieceece e 42
11 Pekerjaan RESPONUEN ......ccecveiiveiiieie e 43
12 Domisili (Provinsi) Responden ..........cccevevvienenininenenn 43
13 Pendapatan Responden Dalam 1 Bulan ...........c.ccecvevenen. 44
14 Produk Yang Pernah Dibeli Responden.........c.cccccccvevenen. 45
15 Frekuensi Penggunaan Responden Dalam 1 Bulan........... 46
16 Pengalaman Responden Menggunakan Kick Avenue ...... 46
17 Pertimbangan Responden Membeli Produk...................... 47
18 Keharusan Responden Membeli Produk Asli ................... 47
19 Tingkat Kepentingan Membeli Produk Asli ..................... 48
20 Minat Responden Menggunakan Kick Avenue................. 49

Xii


file:///F:/YUK%20LULUS%20TEPAT%20WAKTU%20DAN%20JANGAN%20MALES/DATA%20TA/TUGAS%20AKHIR%20-%20M.RAIHAN%20MAULANA%20-%201182003039.docx%23_Toc111746331
file:///F:/YUK%20LULUS%20TEPAT%20WAKTU%20DAN%20JANGAN%20MALES/DATA%20TA/TUGAS%20AKHIR%20-%20M.RAIHAN%20MAULANA%20-%201182003039.docx%23_Toc111746332
file:///F:/YUK%20LULUS%20TEPAT%20WAKTU%20DAN%20JANGAN%20MALES/DATA%20TA/Mobile/TUGAS%20AKHIR%20-%20M.RAIHAN%20MAULANA%20-%201182003039.docx%23_Toc111731410
file:///F:/YUK%20LULUS%20TEPAT%20WAKTU%20DAN%20JANGAN%20MALES/DATA%20TA/TUGAS%20AKHIR%20-%20M.RAIHAN%20MAULANA%20-%201182003039.docx%23_Toc111746335
file:///F:/YUK%20LULUS%20TEPAT%20WAKTU%20DAN%20JANGAN%20MALES/DATA%20TA/TUGAS%20AKHIR%20-%20M.RAIHAN%20MAULANA%20-%201182003039.docx%23_Toc111746336
file:///F:/YUK%20LULUS%20TEPAT%20WAKTU%20DAN%20JANGAN%20MALES/DATA%20TA/TUGAS%20AKHIR%20-%20M.RAIHAN%20MAULANA%20-%201182003039.docx%23_Toc111746337
file:///F:/YUK%20LULUS%20TEPAT%20WAKTU%20DAN%20JANGAN%20MALES/DATA%20TA/TUGAS%20AKHIR%20-%20M.RAIHAN%20MAULANA%20-%201182003039.docx%23_Toc111746338
file:///F:/YUK%20LULUS%20TEPAT%20WAKTU%20DAN%20JANGAN%20MALES/DATA%20TA/TUGAS%20AKHIR%20-%20M.RAIHAN%20MAULANA%20-%201182003039.docx%23_Toc111746339
file:///F:/YUK%20LULUS%20TEPAT%20WAKTU%20DAN%20JANGAN%20MALES/DATA%20TA/TUGAS%20AKHIR%20-%20M.RAIHAN%20MAULANA%20-%201182003039.docx%23_Toc111746340
file:///F:/YUK%20LULUS%20TEPAT%20WAKTU%20DAN%20JANGAN%20MALES/DATA%20TA/TUGAS%20AKHIR%20-%20M.RAIHAN%20MAULANA%20-%201182003039.docx%23_Toc111746341
file:///F:/YUK%20LULUS%20TEPAT%20WAKTU%20DAN%20JANGAN%20MALES/DATA%20TA/TUGAS%20AKHIR%20-%20M.RAIHAN%20MAULANA%20-%201182003039.docx%23_Toc111746342
file:///F:/YUK%20LULUS%20TEPAT%20WAKTU%20DAN%20JANGAN%20MALES/DATA%20TA/TUGAS%20AKHIR%20-%20M.RAIHAN%20MAULANA%20-%201182003039.docx%23_Toc111746343
file:///F:/YUK%20LULUS%20TEPAT%20WAKTU%20DAN%20JANGAN%20MALES/DATA%20TA/TUGAS%20AKHIR%20-%20M.RAIHAN%20MAULANA%20-%201182003039.docx%23_Toc111746344
file:///F:/YUK%20LULUS%20TEPAT%20WAKTU%20DAN%20JANGAN%20MALES/DATA%20TA/TUGAS%20AKHIR%20-%20M.RAIHAN%20MAULANA%20-%201182003039.docx%23_Toc111746345
file:///F:/YUK%20LULUS%20TEPAT%20WAKTU%20DAN%20JANGAN%20MALES/DATA%20TA/TUGAS%20AKHIR%20-%20M.RAIHAN%20MAULANA%20-%201182003039.docx%23_Toc111746346
file:///F:/YUK%20LULUS%20TEPAT%20WAKTU%20DAN%20JANGAN%20MALES/DATA%20TA/TUGAS%20AKHIR%20-%20M.RAIHAN%20MAULANA%20-%201182003039.docx%23_Toc111746347
file:///F:/YUK%20LULUS%20TEPAT%20WAKTU%20DAN%20JANGAN%20MALES/DATA%20TA/TUGAS%20AKHIR%20-%20M.RAIHAN%20MAULANA%20-%201182003039.docx%23_Toc111746348
file:///F:/YUK%20LULUS%20TEPAT%20WAKTU%20DAN%20JANGAN%20MALES/DATA%20TA/TUGAS%20AKHIR%20-%20M.RAIHAN%20MAULANA%20-%201182003039.docx%23_Toc111746349
file:///F:/YUK%20LULUS%20TEPAT%20WAKTU%20DAN%20JANGAN%20MALES/DATA%20TA/TUGAS%20AKHIR%20-%20M.RAIHAN%20MAULANA%20-%201182003039.docx%23_Toc111746350
file:///F:/YUK%20LULUS%20TEPAT%20WAKTU%20DAN%20JANGAN%20MALES/DATA%20TA/TUGAS%20AKHIR%20-%20M.RAIHAN%20MAULANA%20-%201182003039.docx%23_Toc111746351
file:///F:/YUK%20LULUS%20TEPAT%20WAKTU%20DAN%20JANGAN%20MALES/DATA%20TA/TUGAS%20AKHIR%20-%20M.RAIHAN%20MAULANA%20-%201182003039.docx%23_Toc111746352
file:///F:/YUK%20LULUS%20TEPAT%20WAKTU%20DAN%20JANGAN%20MALES/DATA%20TA/TUGAS%20AKHIR%20-%20M.RAIHAN%20MAULANA%20-%201182003039.docx%23_Toc111746353
file:///F:/YUK%20LULUS%20TEPAT%20WAKTU%20DAN%20JANGAN%20MALES/DATA%20TA/TUGAS%20AKHIR%20-%20M.RAIHAN%20MAULANA%20-%201182003039.docx%23_Toc111746354

Tabel 2.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.

Universitas Bakrie

DAFTAR TABEL
1 Penelitian Terdahulu ..........ccoocoviiiiiniiiiiiee e 16
1 SKOr SKala LIKEIT ......ocveiiiiiiiiiiiieee e 21
2 Daftar Dimensi dan Indikator Variabel Operasonal ............... 23
3 Daftar Pernyataan Variabel Independen ............ccccoovvviienennn, 26
4 Daftar Pernyataan Variabel Dependen............cccocoevvvveeivenenne. 27
5 Partial Least SQUArE ........cccccevveiieiieieeie e 28
6 Partial Least SQUAKE .........cccooireiiiieieieeee e 29
7 Partial Least SQUAKE .........cccooiviiiiiiieeeee e 30
1 Hasil Uji Validitas KONVErgen ..........cccccceevviveiieveeiesieeseenens 51
2 Hasil Nilai Cross Loadings........cccccveveereiiieieeie e 52
3 Nilai Fornell-Larcker Criterion...........ccoccvvvevievenieneene e 53
4 Hasil Uji Reabilitas .........cccooeiiiiiiiiiieiceces e 53
5 Nilal R-SQUAIE .....ccoeiiiiieeie e 54
6 Hasil Nilai Q-SqUAre........ccccceiieiiiieieee e 55
7 Hasil Uji Path CoeffiCient.........ccocvviviiiiiiiiene e, 55

Xiii



Lampiran 1 :
Lampiran 2 :
Lampiran 3 :
Lampiran 4 :
Lampiran 5 :

Lampiran 6 :

Universitas Bakrie

DAFTAR LAMPIRAN

Kuesioner Penelitian ...........c.ccoovviineienenc e, 63
Tabulasi Data .........cccceverieriiiiiieseee e 70
Hasil Dari PLS-SEM SmartPLS3.........ccccoevivvieieceeee 73
Hasil BIINdfolding..........ccccooiiiiiiiiiicceeees 76
Hasil BOOISIaping.......cccvevveieerieeie e 77
Tabel Nilai T-Tabel ..., 78

Xiv



