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PENGARUH BRAND EXPERIENCE DAN BRAND TRUST TERHADAP 

BRAND LOYALTY (Studi Kasus Pada Jasa Kirim J&T) 

Tri Utami Handayani1 

ABSTRAK 

 

Penelitian ini berjudul “Pengaruh Brand Experience Dan Brand Trust Terhadap 

Brand Loyalty (studi kasus pada jasa kirim J&T). Tujuan penelitian ini untuk 

mengetahui pengaruh brand experience dan brand trust terhadap brand loyalty jasa 

kirim J&T. Penelitian ini menggunakan metode kuantitatif dengan sampel yang 

digunakan adalah pengguna jasa kirim J&T selama 2 tahun sebanyak 101 orang. 

Teknik pengambilan data menggunakan probability dengan simple random 

sampling. Teknik analisis data yang digunakan adalah uji instrument, analisis 

deskriptif, uji asumsi klasik, analisis regresi linear berganda, uji koefisien 

determinasi, dan uji hipotesis dengan menggunakan SPSS 26. Hasil penelitian ini 

menunjukkan brand experience dapat mempengaruhi brand loyalty secara positif 

dan signifikan pada jasa kirim J&T, brand trust dapat mempengaruhi brand loyalty 

secara positif dan signifikan pada jasa kirim J&T,brand experience dan brand trust 

memiliki pengaruh serentak terhadap brand loyalty. 
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PENGARUH BRAND EXPERIENCE DAN BRAND TRUST TERHADAP 

BRAND LOYALTY (Studi Kasus Pada Jasa Kirim J&T) 

Tri Utami Handayani1 

ABSTRACT 

 

This research is entitled “The effect of Brand Experience and Brand Trust on Brand 

Loyalty (a case study on J&T delivery services). The purpose of this study was to 

determine the effect of brand experience and brand trust on the brand loyalty of 

J&T shipping services. This study uses quantitative methods with the sample used 

is J&T delivery service users for 2 years as many as 101 people. The data collection 

technique uses probability with simple random sampling. The data analysis 

technique used is instrument test, descriptive analysis, classical assumption test, 

multiple linear regression analysis, coefficient of determination test, and hypothesis 

testing using SPSS 26. The results of this study show that brand experience can 

affect brand loyalty positively and significantly in shipping services. J&T, brand 

trust can affect brand loyalty positively and significantly on J&T delivery services, 

brand experience and brand trust have a simultaneous effect on brand loyalty. 
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