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ABSTRAK 

 

 
Dengan semakin majunya era teknologi ini, masyarakat semakin didekatkan melalui 

internet dan perusahaan harus bisa beradaptasi agar bisa memasarkan produknya dengan 

cara yang tepat sasaran. Kini, perusahaan kecantikan Korea Selatan pun semakin 

digandrungi dan dengan social media marketing yang menampilkan daya tarik visual 

serta pemilihan brand ambassador yang tepat dapat membuat brand meraup keuntungan 

yang cukup signifikan. Tujuan penelitian ini adalah untuk mengetahui proses keputusan 

pembelian setelah melihat konten di Instagram @nacificofficial.id menggunakan teori 

elaboration likelihood model. Pengumpulan data dilakukan melalui 4 informan selaku 

penikmat belanja online dan 1 triangulator sebagai ahli di bidang marketing 

communication. Hasil penelitian menunjukkan social media marketing melalui 

Instagram dan pemilihan brand ambassador oleh Nacific terbukti ampuh dan 

mempengaruhi audiens melalui jalur periferal dalam proses keputusan pembelian 

produknya. 

 
ABSTRACT 

 

With the advancement of this technological era, people are getting closer through the 

internet and companies must be able to adapt in order to be able to market their products 

in a way that is right on target. Nowadays, South Korean beauty companies are even more 

loved and with social media marketing that displays visual appeal and the selection of the 

right brand ambassador can make the brand reap significant profits. The purpose of this 

study was to determine the purchasing decision process after viewing the content on 

Instagram @nacificofficial.id using the elaboration likelihood model theory. Data was 

collected through 4 informants who loves online shopping and 1 triangulator as an expert 

in the field of marketing communication. The results of the study show that social media 

marketing through Instagram is proven to be effective and influences the audience in the 

product purchase decision process. 
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