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ANALISIS CONSUMER BEHAVIOR PEMBELIAN ALBUM 

“DON’T FIGHT THE FEELING” PADA SELF-ESTEEM 

PENGGEMAR K-POP EXO 

 

SHARON AULIA AZHARI 

ABSTRAK 

 

Fenomena Korean wave yang melingkupi berbagai budaya dan industri hiburan 

yang ada di negara Korea tidak luput dari K-Pop serta K-Drama. Nyatanya telah 

memberikan pengaruh besar terutama bagi remaja mulai dari gaya berpakaian 

juga kosmetik yang dikenakan, serta apapun yang berhubungan dengan sang 

idolanya, salah satu adalah grup EXO yang terkenal di Indonesia. Maka penelitian 

ini bertujuan untuk menganalisis bagaimana perilaku konsumen khususnya dalam 

pembelian album “Don’t Fight the Feeling” pada self-esteem penggemarnya. 

Penelitian akan menggunakan konsep perilaku konsumen (consumer behavior) 

ditinjau dari kognitif, afektif, dan konatif. Kemudian, faktor-faktor yang 

mendukung perilaku konsumen tersebut dan empat aspek dalam self-esteem. 

Metode yang digunakan adalah kualitatif fenomenologi, dengan pengambilan data 

dari tiga informan kunci yang merupakan penggemar EXO, serta dua informan 

ahli di bidang consumer behavior dan self-esteem, melalui wawancara secara 

mendalam. Hasil penelitian menunjukkan dalam pembelian album tersebut 

melibatkan tiga aspek sikap yakni kognitif, afektif, dan konatif, dengan beberapa 

tipe kronologi. Selain itu, keterlibatan empat faktor juga memengaruhi perilaku 

konsumen yakni para penggemar grup EXO. Empat faktornya adalah faktor 

budaya, faktor sosial, faktor pribadi, dan faktor psikologis. Lalu, salah satu aspek 

yang belum ditemukan secara signifikan dari aspek self-esteem para informan 

ialah aspek virtue, sebab implementasinya diperlukan alat penelitian yang lebih 

terukur. Aspek lainnya yakni grup EXO dijadikan role model bagi mereka terjadi 

exchange values yang membuat para informan mampu belajar mengenal dirinya 

(significance), membantu mengembangkan potensi yang ada pada diri sendiri 

(competence), serta kemampuan mempengaruhi orang lain (power). 

 

Kata kunci: K-Pop, self-esteem, perilaku konsumen, EXO 
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ANALYSIS THE CONSUMER BEHAVIOR IN BUYING “DON’T 

FIGHT THE FEELING” ALBUM ON THE SELF-ESTEEM OF 

KPOP FANS EXO 

 

SHARON AULIA AZHARI 

ABSTRACT 

 

The phenomenon of the Korean wave, which encompasses numerous cultures and 

the Korean entertainment industry, includes K-Pop and K-Drama. In fact, it has a 

significant impact, particularly on teenagers, starting with the way they dress, the 

cosmetics they use, and anything connected to their idols, one of which is the well-

known boygroup EXO. This study aims to analyze how consumer behavior, 

especially in the purchase of the "Don't Fight the Feeling" album, affects the self-

esteem of EXO’s fans. This research will use consumer behavior’s concept, in 

terms of cognitive, affective, and conative. Then, the factors that support this 

consumer behavior and the four aspects of self-esteem will be discussed as well in 

this research. The method used is qualitative phenomenology, with data collection 

from three key informants who are EXO fans, as well as two informants who are 

experts in the fields of consumer behavior and self-esteem, through face-to-face 

interviews. The results showed that purchasing the album involves three aspects 

of attitude, namely cognitive, affective, and conative, with some chronological 

type. In addition, the involvement of four factors also affects the EXO’s fans 

buying behavior towards the album. The four factors are cultural, social, 

personal, and psychological factors. Then, one aspect which has not been found 

significantly from the informants is the virtue aspect, because its implementation 

requires more measurable research tools. The exchange values took place as they 

portrayed EXO as their role model, empowering them to become more aware of 

who they are (significance), assist them see their true potential (competence), and 

have the capability to influence others (power). 

 

Keywords: K-Pop, self-esteem, consumer behavior, EXO 
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