
Universitas Bakrie 
 

126 
 

DAFTAR PUSTAKA 

 

Adnan. (2018). Pengaruh Perilaku Konsumen terhadap Keputusan Pembelian 

Susu Morinaga di Kota Lhokseumawe. Jurnal Visioner & Strategis, 1(9), 

1-9. 

Ajayi. (2017). Primary Sources of Data and Secondary Sources of Data. Benue 

State University: Makurdi. 

Alfiah, I., & Budiani, M. (2014). Harga Diri dan Konformitas dengan 

Pengambilan Keputusan Pembelian Produk Smartphone pada Siswa di 

SMAN “X” Surabaya. Jurnal Psikologi Teori dan Terapan, 5(1). 

Ananda, Hadi, & Utami. (2021). Di Balik Perilaku Konsumtif NCTZEN dalam 

Pembelian Merchaindise NCT. Jurnal Integrasi dan Harmoni Inovatif 

Ilmu-Ilmu Sosial, 1(9), 1011-1026. 

Arassy, Wibisono, & Rafdinal. (2021). Niat Pembelian Digital Album K-Pop. 

IRWNS: Prosiding The 12th Industrial Research Workshop and National 

Seminar, 4-5. 

Asbari, & dkk. (2020). Studi Fenomenologi Work Family Conflict dalam 

Kehidupan Guru Honorer Wanita. EDUMASPUL: Jurnal Pendidikan, 

4(1), 180-201. 

Aziz, & Putri. (2021). Analisis Pelaksanaan Komunikasi Pemasaran PT Fatahillah 

Anugerah Nibras di Masa Pandemi Covid-19. e-Proceeding of 

Management Telkom University, 8(5), 6676-6682. 

Clow, K., & Baack, D. (2022). Integrated Advertising, Promotion, and Marketing 

Communications: Ninth Edition. United Kingdom: Pearson. 

CNNIndonesia.com. (2020, November 24). Musik. Retrieved from 

cnnindonesia.com: 

https://www.cnnindonesia.com/hiburan/20201124134023-227-

573801/penjualan-album-k-pop-meroket-di-masa-pandemi-covid-19 

Creswell, J. (2014). Research Design: Qualitative, Quantitative, and Mixed 

Methods Approaches. California: SAGE Publication, Inc. 

Denzin, N., & Lincoln, Y. (2018). The SAGE Handbook of Qualitative Research: 

Fifth Edition. SAGE Publications, Inc. 

Detik.com. (2022, April 21). Detik Edu. Retrieved from detik.com: 

https://www.detik.com/edu/detikpedia/d-6044431/keren-suho-exo-dan-lee-

soo-man-diundang-jadi-pembicara-di-stanford-university 

Dewi, & Indrawati. (2019). Gambaran Celebrity Worship pada Penggemar K-Pop 

Usia Dewasa Awal di Bali. Jurnal Psikologi Udayana, 6(2), 291-300. 

Dhandra, T. (2020). Does Self-Esteem Matter? A Framework decipting Role of 

Self-Esteem Between Dispositional Mindfulness and Impulsive Buying. 

Journal of Retailing and Consumer Services, Chungbuk National 

University, South Korea, 55. 

Effendi, U. (2016). Psikologi Konsumen. Jakarta: PT Raja Grafindo Persada. 

Ekapaksi. (2016). Pengaruh Konformitas dan Harga Diri terhadap Perilaku 

Pembelian Kompulsif Aitem Fashion. Psikoborneo, 4(3), 370-375. 



Universitas Bakrie 
 

127 
 

Finance.detik.com. (2020, Oktober 18). Detik Finance. Retrieved from 

finance.detik.com: https://finance.detik.com/bursa-dan-valas/d-

5218761/perjalanan-big-hit-jadi-perusahaan-raksasa-korsel-berkat-bts 

Haida, Sari, Bursan, & Nabila. (2022). Pengaruh Faktor Pribadi dan Faktor 

Psikologis terhadap Keputusan Pembelian Album Fisik Boy Group EXO 

di Indonesia. Jurnal Pemasaran Kompetitif, 5(2), 169-179. 

Hanifah, & Rahadi. (2020). Analisis Perilaku Konsumen dalam Memutuskan 

Pembelian secara Online pada Masa Pandemi Covid-19. Sultanist: Jurnal 

Manajemen dan Keuangan, 8(2), 112-122. 

Idntimes.com. (2021, Maret 11). IDNTimes Hype Entertainment. Retrieved from 

idntimes.com: https://www.idntimes.com/hype/entertainment/alfiatul-

rohma/kolaborasi-grup-kpop-big-3-c1c2/5 

Idntimes.com. (2022). Retrieved from idntimes.com: 

https://www.idntimes.com/korea/knews/andina-nabila-hasnah/artis-korea-

jadi-ba-produk-indonesia/11 

Insertlive.com. (2021, Desember 15). Berita Kpop. Retrieved from insertlive.com: 

https://www.insertlive.com/korea/20211215141644-191-258122/deretan-

prestasi-bts-yang-sukses-cetak-rekor-dunia-sepanjang-2021 

Kennedy, J., & Soemanagara, R. (2009). Marketing Communication, Taktik & 

Strategy. Jakarta: PT Buana Ilmu Populer, Kelompok Gramedia. 

Kompas.com. (2021, Desember 31). Hype Entertainment. Retrieved from 

kompas.com: 

https://www.kompas.com/hype/read/2021/12/31/094951166/3-fakta-

menarik-smtown-live-2022-perjalanan-ke-kwangya?page=all 

Kotler, P., & Keller, K. (2012). Marketing Management: 14th Edition. Jersey: 

Pearson Education, Inc. 

Kpopstarz.com. (2021, Mei 26). News. Retrieved from kpopstarz.com: 

https://www.kpopstarz.com/articles/299167/20210526/big-3-

entertainment-companies-see-steep-rise-trading-market.htm 

Kumparan.com. (2020, Desember 30). Retrieved from kumparan.com: 

https://kumparan.com/arindanvts/korean-wave-atau-hallyu-demam-baru-

di-masyarakat-1usNNFcLB6U 

Kumparan.com. (2020). Entertainment. Retrieved from Kumparan.com: 

https://kumparan.com/naura-afifa/tak-seburuk-stigma-kebanyakan-orang-

tentang-kpopers-ini-dia-dampak-positifnya-1usPNrevxgw/full 

Lestari. (2016). Hubungan Komunikasi Pemasaran dan Promosi dengan 

Keputusan Memilih Jasa Layanan Kesehatan. Majalah Ilmiah Inspiratif, 

2(2). 

Magdalene.co. (2022, Maret 30). Culture. Retrieved from magdalene.co: 

https://magdalene.co/story/dari-a-sampai-z-cerita-fans-generasi-dua-k-pop 

Mediaindonesia.com. (2021, Januari 4). Weekend. Retrieved from 

mediaindonesia.com: https://mediaindonesia.com/weekend/373866/ini-

alasan-industri-k-pop-tahan-pandemi 

Miles, Huberman, & Saldana. (2014). Qualitative Data Analysis: A Methods 

Sourcebook 3rd Edition. United States: SAGE Publication, Inc. 



Universitas Bakrie 
 

128 
 

Nafeesa, & Novita. (2021). Hubungan antara Harga Diri dengan Perilaku 

Impulsive Buying pada Remaja Penggemar K-Pop. Cakrawala-Jurnal 

Humanioran dan Sosial, 21(2), 79-86. 

Nurani, Uswatun, & Maula. (2020). Analisis Proses Pembelajaran Matematika 

berbasis Daring Menggunakan Aplikasi Google Classroom pada Masa 

Pandemi Covid-19. Jurnal PGSD, 6(1). 

Octavia. (2009). Gaya Hidup dan Perilaku Pembelian Emas Putih di Kota Jambi. 

Jurnal Manajemen Pemasaran Modern, 1(10), 28-34. 

Peter, J., & Olson, J. (2010). Consumer Behavior & Marketing Strategy: Ninth 

Edition. New York: McGraw-Hill Irwin. 

Pramborsfm.com. (2021, Juni 9). Entertainment News. Retrieved from 

pramborsfm.com: https://www.pramborsfm.com/entertainment/penjualan-

album-capai-angka-fantastis-ini-fakta-lain-dari-album-baru-exo-dont-

fight-feeling/all 

Pramborsfm.com. (2022, Februari 16). News. Retrieved from pramborsfm.com: 

https://www.pramborsfm.com/music/rayakan-hari-jadi-yang-ke-3-ada-

kejutan-dari-sm-entertainment-indonesia 

Putri, L. (2020). Dampak Korea Wave terhadap Perilaku Remaja di Era 

Globalisasi. Al-Ittizaan: Jurnal Bimbingan Konseling Islam, 3(1), 42-48. 

Putri, p. (2020). 2wjhcegvejhcd2w. JIK, 2(4), 56-68. 

Rangkuti, E., & Mardiawan. (2016). Hubungan antara Self-Esteem dengan 

Perilaku Compulsive Buying pada Remaja Anggota Hansamo. Prosiding 

Psikologi, 1(2), 23-29. 

Replubika.co.id. (2019, April 29). Retrieved from republika.co.id: 

https://www.republika.co.id/berita/pqq221349/dampak-korean-wave-bagi-

generasi-muda 

Saputri. (2016). ). Pengaruh Perilaku Konsumen terhadap Pembelian Online 

Produk Fashion pada Zalora Indonesia. Jurnal Sosioteknologi, 15(2), 291-

297. 

Seoulspace.com. (2022, Januari 18). Kpop. Retrieved from seoulspace.com: 

https://seoulspace.com/top-20-kpop-entertainment-companies-best-of-

2022/ 

Septiadinusastra. (2021). Eksistensi Drama Korea pada Masa Pandemik Covid-19 

di Indonesia (Sebuah Kajian Budaya Populer Korea). Media Nusantara, 

18(1), 49-58. 

Simbar. (2016). Fenomena Konsumsi Budaya Korea pada Anak Muda di Kota 

Manado. Jurnal Holistik, 10(18), 1-20. 

Sindonews.com. (2021, Desember 25). Gen News. Retrieved from 

gensindo.sindonews.com: 

https://gensindo.sindonews.com/read/638687/700/album-k-pop-2021-

penjualan-terbanyak-negara-pembeli-terbesar-dan-data-2013-2021-

1640398348 

Solomon, M. (2018). Consumer Behavior: Twelfth Edition. Edinburg, England: 

Pearson. 



Universitas Bakrie 
 

129 
 

Statista Research Department. (2022, June 15). Statista Research Department. 

Retrieved from statista.com: https://www.statista.com/topics/5688/k-pop-

and-big-4-entertainment-agencies-in-south-korea/#topicHeader__wrapper 

Sugiyono. (2013). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung: 

Penerbit Alfabeta. 

Tempo.co. (2021, Agustus 5). Data Tempo. Retrieved from data.tempo.co: 

https://data.tempo.co/data/1174/ada-75-miliar-twit-k-pop-pada-juli-2020-

juni-2021-terbanyak-dari-indonesia 

Tribunnews.com. (2017, Agustus 28). Seleb. Retrieved from 

jatim.tribunnews.com: https://jatim.tribunnews.com/2017/08/28/fans-

temukan-bukti-pendiri-sm-entertainment-sudah-merencanakan-exo-sejak-

tahun-1976 

Wood, J. (2014). Communication Mosaics: An Introduction to the Field of 

Communication, Seventh Edition. Boston, USA: Wadsworth, Cengage 

Learning. 

Yin, R. (2016). Qualitative Research from Start to Finish: Second Edition. New 

York: The Guilford Press. 

Yusuf. (2014). Metode Penelitian: Kuantitatif, Kualitatif, dan Penelitian 

Gabungan Edisi Pertama. Jakarta: Kencana, Prenadamedia Group. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Universitas Bakrie 
 

130 
 

 

 


