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PERSEPSI CALON MAHASISWA BARU UNIVERSITAS BAKRIE 

TAHUN AJARAN 2022/2023 TERHADAP EVENT METAMASA 

RISKIANSYAH 

ABSTRAK 

Global pandemi Covid-19, adanya kebijakan pemerintah berupa himbauan social 

distancing, dimana semua kegiatan harus dilakukan secara daring maka semua 

beralih kepada media komunikasi yang berbasis internet sehingga terjadi 

peningkatan penggunaan internet secara global. Event Online menjadi sebuah 

media baru bagi aktifitas digital marketing merupakan pemasaran yang 

menggunakan platform yang ada di internet dalam melakukan kegiatan untuk 

menjangkau para target konsumen. Penelitian ini ditinjau melalui teori  persepsi 

yang dianalisis menggunakan metode penelitian kualitatif deskriptif. Hasil 

pembahasan dan penyajian data yang peneliti sampaikan terbagi dalam tiga faktor 

aspek persepsi yaitu secara kognitif ditemukan informan menyatakan dalam 

pelaksanaan event metamasa audien memahami isi terkait event tersebut, afektif 

dalam pelaksanaan event metamasa mereka merasa cukup antusias menyambut 

hadirnya metamasa karena ada bintang tamu dan tema acara yang dirasa relate 

dengan yg mereka butuhkan saat ini, serta konatif dimana event metamasa dapat 

menarik minat audien untuk menjadi mahasiswa baru di Universitas Bakrie. dan 

secara keseluruhan, menunjukkan bahwa konsumen dan triangulator memiliki 

persepsi yang cukup baik akan tetapi memang masih perlu ada perbaikan dari event 

metamasa ini. 

Kata Kunci: Event online, digital marketing, persepsi. 
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PERCEPTIONS OF NEW STUDENTS UNIVERSITAS BAKRIE FOR THE 

ACADEMIC YEAR 2022/2023 ON METAMASA EVENTS 

RISKIANSYAH 

ABSTRACT 

In the global Covid-19 pandemic, there is a government policy in the form of an 

appeal for social distancing, where all activities must be carried out online, so all 

turn to internet-based communication media so that there is an increase in global 

internet use. Online events have become a new medium for digital marketing 

activities, which are marketing that uses platforms on the internet in carrying out 

activities to reach target consumers. This research was reviewed through the theory 

of perception which was analyzed using descriptive qualitative research methods. 

The results of the discussion and presentation of the data that the researcher 

conveys are divided into three aspects of perception, namely cognitively, the 

informant found that in the implementation of the metamasa event the audience 

understood the contents related to the event, affectively in the implementation of the 

metamasa event they felt quite enthusiastic about welcoming the presence of 

metamasa because there were guest stars and the theme of the event. which they 

feel relate to what they need at the moment, and conative where the metamasa event 

can attract the audience's interest to become new students at Universitas Bakrie. 

and overall, it shows that consumers and triangulators have a fairly good 

perception but there is still need for improvement from this metamasa event. 

Keyword: Event online, digital marketing, perception. 
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