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ABSTRAK 

Perkembangan teknologi informasi membantu setiap orang dalam melakukan 

kegiatan bisnis dan memenuhi kebutuhan hidupnya sehingga dapat 

mempermudah dalam mendapatkan sebuah produk yang berlokasi jauh. Toko 

Oriigan merupakan toko yang menjalankan bisnis pakaian bekas (thrift) 

dengan kegiatan penjualan dengan melalui toko rumah (home store), melalui 

media sosial seperti Instagram dan lokapasar (marketplace) seperti Shopee dan 

Tokopedia. Perlu diketahui sejak kegiatan bisnis toko Oriigan didirikan telah 

mengalami banyak permasalahan dalam proses penjualan antara lain melalui 

media sosial dan lokapasar. Penjualan melalui media sosial terkendala seperti 

pengiriman format pemesanan, menunggu pengisian format pemesanan dan 

pengecekan biaya pengiriman melalui aplikasi lain. Kendala lain adalah toko 

tidak memiliki kontrol penuh dalam penjualan di lokapasar sehingga hanya 

bergantung pada sistem, sulitnya bersaing serta harga yang cukup mahal dalam 

promosi di lokapasar. Oleh sebab itu, toko Oriigan perlu memiliki fasilitas 

berupa aplikasi untuk membantu proses pemasaran. Pada penelitian ini, 

dilakukan analisis dan perancangan untuk meningkatkan proses pemasaran 

dengan menggunakan metode Web Development Life Cycle (WDLC). Metode 

ini melalui tahapan Website Planning, Website Analysis hingga Website 

Design. 

Kata Kunci: Bisnis Pakaian Bekas, Lokapasar, Web Development Life 

Cycle (WDLC)   
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ABSTRACT 

The development of information technology helps everyone in carrying out 

business activities and fulfilling their needs so that it can make it easier to get 

a product that is located far away. Oriigan Store is a store that runs a thrift 

business with sales activities through home stores, social media like Instagram 

and marketplaces, including Shopee and Tokopedia. It should be noted that 

since the establishment of the Oriigan Store business activities, there have been 

many problems in the sales process, including through social media and 

marketplace. Sales through social media are constrained by sending order 

forms, waiting to fill in order forms and checking shipping costs through other 

applications. Another obstacle is the store does not have full control over sales 

at the market place so it only depends on the system, difficulty to compete and 

the expensive price for promotion at the market place. Therefore, Oriigan Store 

need to have facilities in the form of applications to assist the marketing 

process. In this study, analysis and design were carried out to enhance 

marketing process using the Web Development Life Cycle (WDLC) method. 

This method goes through the stages of Website Planning, Website Analysis 

to Website Design. 

Keywords: Marketplace, Thrift Clothing Business, Web Development Life 

Cycle (WDLC)  
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