
Universitas Bakrie 

57  

DAFTAR PUSTAKA 

Aaker, David A. 1997. Manajemen Ekuitas Merek. Jakarta: Mitra Utama. 

Abdullah, Afandi K. M. S., Marnisah, L., Hildayanti, S. K. 2018. Pengaruh Brand 

Equity Terhadap Loyalitas Nasabah PT Bank Panin Dubai Syariah Tbk 

Cabang Palembang. J Ecoment Global. 3(1) 

Adevi I R, Heikal J. 2022. Analysis the Influence of Brand, Offering, Relationship 

Equity on Learning Outcomes and their Implications for the 

Employability. Adpebi International Conference on Management, Education, 

Social Science, Economics and Technology (AICMEST ). 

Alavijeh, M. R. K., Esmaeili, A., Sepahvand, A., Davidaviciene, V. 2018. The 

effect of customer equity drivers on word-of-mouth behavior with mediating 

role of customer loyalty and purchase intention. J Engineering Economics, 

29(2), 236-246. 

Amstrong, Gary, Kotler P. 2012. Dasar-Dasar Pemasaran Jilid I. Jakarta: 

Prenhalindo 

Anggraini dan Hananto. 2020. The Role of Social Media Marketing Activities on 

Customer Equity Drivers and Customer Loyalty. 

DOI:10.47312/ambr.v5i01.299 

APJII. 2022. Hasil Survei Profil Internet Indonesia 2022. Diunduh pada 8 

November 2022 melalui https://apjii.or.id/content/read/39/559/Laporan-

Survei-Profil-Internet-Indonesia-2022  

Arikunto. 2011. Prosedur Penelitian suatu Pendekatan Praktik. Jakarta: Rineka 

Cipta. 

Assauri, Sofjan. 2012. Manajemen Pemasaran. Jakarta : PT Raja Grapindo 

Bambang, A., Heriyanto, M. 2017. Pengaruh Brand Equity Dan Brand Trust 

Terhadap Loyalitas Konsumen Mobil Merek Toyota Kijang Innova (Survey 

Konsumen Pada Dealer PT. Agung Automall Cabang Sutomo Pekanbaru). J 

Online Mahasiswa FISIP. 4(2) 

http://dx.doi.org/10.47312/ambr.v5i01.299
https://apjii.or.id/content/read/39/559/Laporan-Survei-Profil-Internet-Indonesia-2022
https://apjii.or.id/content/read/39/559/Laporan-Survei-Profil-Internet-Indonesia-2022


Universitas Bakrie 

58  

Barati, M., Jafari, D., Moghaddam, S.S., 2016. Investigating the Effect of Types of 

Relationship Marketing in Customer Loyalty by using Structural. Equation 

Modeling (SEM) (Case Study Mellat Bank Branches of Tehran. J 

International of Humanities and Cultural Studies (IJHCS). Vol. 2. 

Basu, S., Irawan. 2010. Manajemen Pemasaran Modern. Liberty: 

Yogyakarta. 

Bhadra, A., & Rego, S. 2019. Relationship between Customer Equity and 

Customer Loyalty: A Study of Retail Outlets for Consumer Durables. J 

Nmims Management Review, 36(4), 20–35. 

Chun et al. 2016. Host Country Network Relation, Network Learning and 

International Marketing Ability of Enterprises. J Commercial Research, 

58(2), 133. 

Cuong, P. H., Nguyen, O. D. Y., Ngo, L. V., & Nguyen, N. P. 2020. Not all 

experiential consumers are created equals: the interplay of customer equity 

drivers on brand loyalty. J European f Marketing. 

Dick, A.S dan Basu, K. 1994. Customer Loyalty : Toward an Integrated Conceptual 

Framework. J of The Academy Marketing Science. 22 : 99-113. 

Dwivedi, A., Merrilees, B., Miller, D., & Herington, C. 2012. Brand, value and 

relationship equities and loyalty-intentions in the Australian supermarket 

industry. J of Retailing and Consumer Services, 19(5), 526-536. 

Elmetwaly, M. M., Amin, M. A., Elshorbagy, A. S. 2021. Mediating Customer 

Equity in the Relationship Between Social Media Activities and Customer 

Loyalty: An Empirical Study on Customers of Saudi Arabia’s Mobile 

Service. J International of Innovation, Creativity and Change. 15(9): 835 – 

852 

Engel, Blackwell, Miniard. 2006. Perilaku Konsumen. Ahli Bahasa :F.X.Budianto. 

Jakarta: Binarupa Aksara 

Hallowell, R. 1996. The relationships of customer satisfaction, customer loyalty 

and profitability International. J of Service Industry Management, 

7(4), 27-42. 



Universitas Bakrie 

59  

Huang, C. C., Yen, S. W., Liu, C. Y., & Chang, T. P. 2014. The relationship among 

brand equity, customer satisfaction, and brand resonance to repurchase 

intention of cultural and creative industries in Taiwan. J International 

Organizational Innovation (Online), 6(3), 106. 

Idrus, A., Saudgar F.. 2011. The Implementation of School-Based 

Management Policy in Indonesia. Jakarta: Gaung Persada. 

Ilhamuddin HM, Rusminah, Hilmiati, Ahyar M. 2018. Strategi Pengembangan 

Industri Kreatif Sektor Kerajinan Perhiasan Mutiara Di Kota Mataram. J 

Magister Manajemen Universitas Matraman. e- issn : 2548-3919 

Kim, W., Kim, H., & Hwang, J. 2020. Sustainable growth for the self-employed in 

the retail industry based on customer equity, customer satisfaction, and 

loyalty. J Retailing and Consumer Services, 53, 101963. 

KKP. 2021. Usaha Budidaya Mutiara Bernilai Ekonomi Tinggi Dengan Pendekatan 

Ekonomi Biru. Diakses pada 8 November 2022 melalui 

https://kkp.go.id/djpb/artikel/37294-kkp-usaha-budidaya-mutiara-bernilai-

ekonomi-tinggi-dengan-pendekatan-ekonomi-biru  

Ko, E., and Zhang, H. 2009. The moderating effects of nationality and lifestyle on 

the relationship between brand equity and purchase intention. J International 

of Human Ecology, 10(2), 39-54 

Kominfo. 2021. Bisnis E-Commerce Semakin Gurih. Diakses pada 8 November 

2022 melalui https://www.kominfo.go.id/content/detail/32999/bisnis-e-

commerce-semakingurih/0/artikel  

Kotimah, M. K., & Wulandari, S. P. 2014. Model regresi logistik biner stratifikasi 

pada partisipasi ekonomi perempuan di Provinsi Jawa Timur. Jurnal Sains 

dan Seni ITS, 3(1), D1-D6. 

Kotler, P.2003. Manajemen Pemasaran. Edisi kesebelas, Jakarta: Indeks kelompok 

Gramedia 

Kotler P, Armstrong G. 2009. Prinsip-prinsip Pemasaran,Jilid 1, 

Erlangga, Jakarta. 

Kotler, P Keller KL. 2012, Manajemen Pemasaran Jilid I Edisi ke 12. 

https://kkp.go.id/djpb/artikel/37294-kkp-usaha-budidaya-mutiara-bernilai-ekonomi-tinggi-dengan-pendekatan-ekonomi-biru
https://kkp.go.id/djpb/artikel/37294-kkp-usaha-budidaya-mutiara-bernilai-ekonomi-tinggi-dengan-pendekatan-ekonomi-biru
https://www.kominfo.go.id/content/detail/32999/bisnis-e-commerce-semakingurih/0/artikel
https://www.kominfo.go.id/content/detail/32999/bisnis-e-commerce-semakingurih/0/artikel


Universitas Bakrie 

60  

Jakarta: Erlangga. 

Kotler P, Kevin KL. 2016. Marketing Managemen, 15th Edition, 

Pearson Education,Inc 

Kotler P, Armstrong G. 1999. Prinsip-Prinsip Pemasaran, Eduisi Delapan, Jakarta: 

Penerbit Erlangga. 

Kumoro. 2013, penurunan Kadar kafein Dan Asam Total Pada Biji Kopi Robusta 

Menggunakan Teknologi Fermentasi Anaerob Fakultatif Dengan Mikroba 

Nopkor MZ-15, Teknik Kimia dan Industri, Universitas Diponegoro, 

Semarang. J Teknologi kimia dan Industri, 2(3) 

Lee, B. Y., & Park, S. Y. 2019. The role of customer delight and customer equity 

for loyalty in upscale hotels. J  Hospitality and Tourism Management, 39, 

175-184. 

Lemon, K. N., Rust, R. T., Zeithaml, V. A. (2001). Driving customer equity: How 

customer lifetime value is reshaping corporate strategy.  

Liu et al. 2015. The Effect of Customer Equity Drivers on Word-of-Mouth 

Behavior with Mediating Role of Customer Loyalty and Purchase Intention. 

J Engineering Economics. 29(2) 

Liu, C., Zhang, Y., & Zhang, J. (2020). The impact of self-congruity and virtual 

interactivity on online celebrity brand equity and fans’ purchase intention. J 

Product & Brand Management. 

Lupiyoadi R, Hamdani A. 2008. Manajemen Pemasaran Jasa (Edisi 2). Cetakan 

Keempat. Jakarta: Salemba Empat 

Lupiyoadi, (2012), Manajemen Pemasaran Jasa Teori dan Praktik, Jakarta: 

Salemba Empat. 

Munandar, Arif, Nurma. Sari. 2019. Pengaruh Religiusitas, Kualitas 

Pelayanan, Kualitas Produk Terhadap Loyalitas Nasabah Tabungan Pada PT. 

Bank Aceh Syariah Kantor Cabang Pembantu Darussalam, Al-Muamalat. J 

Hukum Dan Ekonomi Syariah. 4(2) 

Ou, Y. C., de Vries, L., Wiesel, T., & Verhoef, P. C. (2014). The role of consumer 



Universitas Bakrie 

61  

confidence in creating customer loyalty. J Service Research, 17(3), 339-354. 

Parasuraman, A., Zeithaml, V. A., & Berry, L. L. (1994). Reassessment of 

expectations as a comparison standard in measuring service quality: 

implications for further research. J marketing, 58(1), 111-124. 

Pertiwi, M. I., & Yulianto, E. (2016). Pengaruh Bauran Pemasaran Terhadap 

Keputusan Pembelian (Survei pada Konsumen Baker’s King Donuts & 

Coffee di MX Mall Malang). J Administrasi Bisnis, 181. 

Powers et al. 2012. Digital and Social Media In the Purchase Decision Process A 

Special Report, from the Advertising Research Foundation. J of Advertising 

Research. 52 (4): 479-489 

Rachmawati, Rina. 2011. Peranan Bauran Pemasaran (Marketing Mix) terhadap 

Peningkatan Penjualan (Sebuah Kajian terhadap Bisnis Restoran). J 

Kompetensi Teknik. 2(2) 

Raimondo, M. A., " Nino" Miceli, G., & Costabile, M. (2008). How relationship 

age moderates loyalty formation: the increasing effect of relational equity on 

customer loyalty. J Service Research, 11(2), 142-160. 

Ramaseshan, B., Rabbanne F. K., Hui. L. T. H. 2013. Effects of customer equity 

drivers on customer loyalty in B2B context. J Business and Industrial 

Marketing. 28(4): 335-346. DOI 10.1108/08858621311313929 

Riza, Saiful, Sutopo. 2017. Analisis Pengaruh E-Service Quality, 

Kualitas Informasi dan Persepsi Kemudahan Terhadap E-Loyalty 

Dengan E-Satisfaction Sebagai variabel Intervening (Studi Pada 

Pelanggan Lazada Indonesia). I. 

06(04): 01-13. 

Romero, J., Yagüe, M. J. (2016). Marketing assets: Relating brand equity and 

customer equity. J Intangible Capital, 12(2), 591-618 

Rust, R.T., Lemon, K.N., & Zeithaml, V.A.. 2004. Return on Marketing Using 

Customer Equity to Focus Marketing Strategy. J American Marketing 

Association. 68 (1). 209-127. 



Universitas Bakrie 

62  

Santoso, S. (2006). Seri solusi bisnis berbasis TI: Menggunakan SPSS untuk 

statistik multivariat. Elex Media Komputindo. 

Sugiyono. 2004. Metode Penelitian. Bandung: Alfabeta. 

_______. 2010. Metode Penelitian Pendidikan Pendekatan Kuantitatif, kualitatif, 

dan R&D. Bandung: Alfabeta 

_______. 2017. Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung : 

Alfabeta, CV. 

Sumanto.(2014). Teori dan Aplikasi Metode Penelitian. Yogyakarta: CAPS (Center 

of Akademic Publishing Service) 

Tjiptono, F. 2008 .Strategi Pemasaran, Edisi III, Yogyakarta : CV. Andi Offset 

Timpe. 2004. Dasar-Dasar Pemasaran dan Sumber Daya Manusia. Jakarta 

Tran GA, Strutton D. 2020. Comparing email and SNS users: Investigating e-

servicescape, customer reviews, trust, loyalty and E-WOM. Journal of 

Retailing and Consumer Services. doi:10.1016/j.jretconser.2019.03.009    

Utami AP. 2016. Pengaruh Bauran Pemasaran Terhadap 

Keputusan Pembelian Konsumen Di Minimarket Kopma 

Universitas Negeri Yogyakarta [Universitas Negeri Yogyakarta]. J In Revista 

Brasileira de Ergonomia. https://doi.org/10.5151/cidi2017-060 

Vahdati, Mousavi, Moghadam.2014. A Study on the Effect of Marketing Mix on 

the Repurchase Intention with the Consideration of the Mediating Role of 

Brand Equity (Case Study: Ghaem Shahr Refah Bank). J Adv. Environment 

Biology. 8(21), 467-474 

Vogel, V., Evanschitzky, H., & Ramaseshan, B. (2008). Customer equity drivers 

and future sales. J Marketing, 72(6), 98-108 

Wong, I. A. (2013). Exploring customer equity and the role of service experience 

in the casino service encounter. J International Hospitality Management, 32, 

91-101. 

Yadav M, Rahman Z. 2018. The Influence of Social Media Marketing Activities on 

Customer Loyalty: A Study of E-commerce Industry. J Benchmarking An 

https://doi.org/10.5151/cidi2017-060


Universitas Bakrie 

63  

International . 25(9) : 3882-3905. doi:10.1108/BIJ-05 2017-0092 

Zhang, H., Ko, E., & Kim, K. H. (2014). The influences of customer equity drivers 

on customer equity and loyalty in the sports shoe industry: Comparing Korea 

and China. J Global Fashion Marketing, 1(2), 110-118 

 

http://dx.doi.org/10.1108/BIJ-05-2017-0092

