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PENGARUH KONTRAK PSIKOLOGIS, KECERDASAN 

EMOSIONAL, DAN ROLE STRESS TERHADAP KOMITMEN 

ORGANISASI (STUDI KASUS STAFF DIVISI MARKETING 

PT. UNITED TRACTORS TBK) 

Anisa Rizky Illahi¹ 

ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh kontrak psikologis, 

kecerdasan emosional, dan role stress terhadap komitmen organisasi pada staff 

divisi marketing di PT. United Tractors Tbk. Variabel kontrak psikologis diukur 

melalui kontrak psikologis transaksional dan relasional. Variabel kecerdasan 

emosional diukur melalui kesadaran diri, pengaturan diri, empati, dan 

keterampilan sosial. Variabel role stress diukur melalui ketidakjelasan peran, 

konflik peran, dan kelebihan peran. Sedangkan variabel komitmen organisasi 

diukur melalui komitmen afektif, berkelanjutan, dan normatif. Kuesioner 

disebarkan langsung kepada 66 staff divisi marketing PT. United Tractors Tbk. 

Hasil uji korelasi menunjukkan bahwa hubungan kecerdasan emosional staff 

divisi marketing PT. United Tractors Tbk berpengaruh positif dan signifikan, 

sedangkan hubungan kontrak psikologis dan role stress staff divisi marketing PT. 

United Tractors Tbk tidak berpengaruh dan signifikan. Penelitian ini 

menyimpulkan bahwa ketika kecerdasan emosional staff divisi marketing PT. 

United Tractors Tbk tinggi maka hal tersebut berpengaruh meningkatkan 

komitmen organisasi, sedangkan tinggi atau rendahnya kontrak psikologis dan 

role stress yang dihadapi staff divisi marketing PT. United Tractors Tbk tidak 

berpengaruh secara langsung pada komitmen organisasi. Dari hasil penelitian 

diharapkan perusahaan dapat menggunakan faktor dari kecerdasan emosional 

yang dapat meningkatkan komitmen organisasi. Selain itu terungkap pula dalam 

penelitian, variabel diluar penelitian yang dapat mempengaruhi komitmen 

karyawan melalui wawancara mendalam terhadap 4 karyawan divisi marketing 

PT. United Tractors Tbk. Penelitian selanjutnya disarankan meneliti mengenai 

budaya organisasi, kepuasan kerja, dan benefit-benefit lain yang ditawarkan 

perusahaan. 

 

 

Kata Kunci : Kontrak Psikologis, Kecerdasan Emosional, Role Stress, 

Komitmen Organisasi 

1
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THE EFFECT OF PSYCHOLOGICAL CONTRACT, 

EMOTIONAL INTELLIGENCE, AND ROLE STRESS TO 

ORGANIZATIONAL COMMITMENT (A CASE STUDY ON 

MARKETING DIVISION STAFF OF PT. UNITED TRACTORS 

TBK)  

 Anisa Rizky Illahi¹ 

ABSTRACT 

This study aimed to determine the effect of psychological contract, emotional 

intelligence, and role stress to the organizational commitment at marketing division 

staff of PT. United Tractors Tbk. Pyschological contract variable are measured 

through transactional psychological contract and relational. Emotional intelligence 

variable are measured through self-awareness, self-management, social awareness, 

and relationship management. Role stress variable are measured through role 

ambiguity, role conflict, and role overload. And organizational commitment are 

measured through affective commitment, continuance, and normative.  

Questionnaires were distributed directly to 66 marketing division staff of PT. United 

Tractors. Tbk. The results of the correlation test showed that the relationship between 

emotional intelligence on marketing division staff of PT. United Tractors Tbk is 

positive influential and significant, meanwhile psychological contract and role stress 

on marketing division staff of PT. United Tractors Tbk is not influential and 

significant. The study concluded that when emotional intelligence are high then it 

could influential improve the organizational commitment. Then high or low 

psychological contract and employee’s role stress, it could not influential improve 

directly to the organizational commitment. From the results of the research is 

expected companies can use factors of emotional intelligence that can increase 

organizational commitment. Also revealed in the study, another variables outside of 

research that can affect employee commitment through in-depth interviews of 4 

employees of marketing division of PT. United Tractors Tbk. Further research is 

suggested to examine the organizational culture, job satisfaction, and other benefits 

provided by the company to employees. 

 

 

 

Keywords : Psychological Contract, Emotional Inteligence, Role Stress, 

Organizational Commitment 
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