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ABSTRAK 

Berdasarkan fenomena pergeseran cara hidup masyarakat dari offline ke online 

yang ditunjukkan oleh peningkatan transaksi e-commerce, serta munculnya 

cashless society yang telah difasilitasi dengan meningkatnya penggunaan e-wallet 

sebagai metode pembayaran pembelian online di e-commerce, sehingga studi ini 

berfokus pada salah satu dompet digital yang digunakan sebagai metode 

pembayaran. Adapun dompet digital yang akan dibahas adalah dompet digital 

DANA. Studi ini dilakukan untuk melihat bagaimana niat pengunaan e-wallet 

DANA sebagai metode pembayaran dengan menggunakan pendekatan Technology 

Acceptance Model (TAM) dengan menguji konstruk perceived usefulness, 

perceived ease of use, trust, dan intention to use. Populasi dari studi ini masyarakat 

kota medan yang berusia 15-39 tahun dengan jumlah total 1,002,994 orang. Adapun 

sampel pada studi ini berjumlah 86 responden. Teknik pengambilan sampel dalam 

studi ini nonprobability sampling yaitu purposive sampling dengan metode analisis 

data partial least square (PLS) yang menggunakan bantuan SmartPLS v 3.2.9. 

Teknik analisis data pada studi ini yaitu evaluasi model pengukuran (outer model), 

evaluasi model struktural (inner model) dan pengujian hipotesis. Hasil studi 

menunjukkan bahwa perceived usefulness berpengaruh positif dan signifikan 

terhadap intention to use, perceived ease of use berpengaruh positif dan signifikan 

terhadap intention to use, dan trust berpengaruh positif dan signifikan terhadap 

intention to use. 

 

Kata Kunci: E-Wallet, DANA, Technology Acceptance Model (TAM), Partial 

Least Square (PLS), Pemasaran Digital. 
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ABSTRACT 

Based on the phenomenon of shifting people's way of life from offline to online as 

indicated by an increase in e-commerce transactions, as well as the emergence of 

a cashless society which has been facilitated by the increasing use of e-wallets as a 

method of payment for online purchases in e-commerce, this study focuses on one 

of the wallets. digital which is used as a payment method. The digital wallet that 

will be discussed is the DANA digital wallet. This study was conducted to see how 

the intention to use the DANA e-wallet as a payment method uses the Technology 

Acceptance Model (TAM) approach by examining the constructs of perceived 

usefulness, perceived ease of use, trust, and intention to use. The population of this 

study is Medan city residents aged 15-39 years with a total of 1,002,994 people. 

The sample in this study amounted to 86 respondents. The sampling technique in 

this study was non-probability sampling, namely purposive sampling with the 

partial least square (PLS) data analysis method using SmartPLS v 3.2.9. Data 

analysis techniques in this study are evaluation of the measurement model (outer 

model), evaluation of the structural model (inner model) and hypothesis testing. 

The results showed that perceived usefulness had a positive and significant effect 

on intention to use, perceived ease of use had a positive and significant effect on 

intention to use, and trust had a positive and significant effect on intention to use. 

 

Keyword: E-Wallet, DANA, Technology Acceptance Model (TAM), Partial Least 

Square (PLS), Digital Marketing.
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