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PENGARUH LABEL HALAL, IKLAN TELEVISI, DAN CELEBRITY 

ENDORSER TERHADAP KEPUTUSAN PEMBELIAN KOSMETIK 

WARDAH PADA WANITA DI JAKARTA 

Mutia Susana
1 

 

ABSTRACT 

 

Penelitian ini bertujuan untuk mengetahui pengaruh label halal, iklan televisi, dan 

celebrity endorser terhadap keputusan pembelian Wardah. Data primer dan data 

sekunder diperoleh. Data sekunder diperoleh dari berbagai sumber jurnal. Data 

primer diperoleh dengan menyebarkan kuesioner kepada responden sasaran dengan 

menggunakan teknik convenience sampling, total sampel sebanyak 125 responden 

diperoleh. Hasil penelitian menunjukkan bahwa secara bersamaan label halal, iklan 

televisi, dan celebrity endorser berpengaruh signifikan terhadap keputusan 

pembelian. Secara simultan, label halal, iklan televisi, dan celebrity endorser 

memiliki pengaruh yang signifikan terhadap keputusan pembelian. Disarankan agar 

penelitian lebih lanjut tentang label halal, iklan televisi, dan celebrity endorser 

diperlukan. Selain itu, perusahaan harus menjaga citra bagus dari komposisi halal, 

iklan yang menarik dan dengan menggunakan wanita muda dan elegan. 

 

Kata kunci: label halal, iklan televisi, celebrity endorser, keputusan pembelian 
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THE EFFECT OF HALAL LABEL, TELEVISION ADVERTISING, AND 

CELEBRITY ENDORSER TOWARDS PURCHASING DECISION OF 

WARDAH’S PRODUCT 

 

Mutia Susana
1 

 

ABSTRACT 

This study aims to examine the effect of halal label, television advertising, and 

celebrity endorser on purchase decision of  Wardah. Both primary and secondary data 

were obtained. Secondary data were obtained from various sources journals. Primary 

data were obtained by distributing the questionnaire to the target respondents using a 

convenience sampling technique, a total sample of 125 respondents were obtained. 

The results showed that simultaneously label halal, television advertising, and 

celebrity endorser had a significant effect on purchasing decision. Similiarly, halal 

label, television advertising, and celebrity endorser  had a significant effect partially 

on purchasing decision. It is recommended that further research of halal label, 

television advertising, and celebrity endorser is needed. In addition, the company 

should keep the  good image of halal ingredients, attractive advertising, with using 

young and elegant woman. 
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